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Executive Summary

This deliverable presents the second iteration of the Dissemination, Exploitation, and
Communication (DEC) Plan for the RURBANIVE project. It responds to a core
challenge: how to ensure that research-driven outputs emerging from a
transdisciplinary, multi-actor initiative are not only visible but also effectively used,
reused, and sustained. The report outlines the framework through which RURBANIVE
aims to engage stakeholders, maximise visibility and uptake, and support the long-
term value of its results. Readers will find an integrated strategy for how these goals
are pursued through coordinated dissemination efforts, tailored exploitation processes,
and proactive community-building.

The reporting period saw RURBANIVE either meet or exceed most of its DEC
performance targets. The project produced 9 blog posts (against a target of 6),
organised 7 community outreach events (target: 3), and represented its work in 8
conference booths or exhibitions (target: 3). The website reached over 4,300 users in
the first 18 months, while video and podcast content entered pre-production ahead of
schedule. Social media presence was maintained across platforms, complemented by
stakeholder engagement via newsletters, media kits, and strategic co-branding with
third-party initiatives. These results indicate strong foundational momentum and
validate the project's hybrid DEC strategy.

The exploitation and sustainability strategy focuses on making Key Exploitable Results
(KERS) - including the Community Store, the Rural-Urban Enablers (RUEs), the
Business Models, and the Policy Recommendations & Practice Suite - viable beyond
the project’s duration. Where business models are concerned, a dedicated deliverable
(D5.3) will further develop and validate sustainable service configurations in line with
regional needs. In parallel, the project has embedded a lifecycle-based Intellectual
Property Rights (IPR) strategy to ensure that outputs are appropriately protected where
needed, without creating barriers to access or reuse. This dual approach combines
legal safeguards with practical sustainability planning. Modular design, stakeholder
anchoring, and post-project partner commitments are the pillars supporting long-term
exploitation.

In sum, this deliverable defines the roadmap through which RURBANIVE intends to
ensure that its results are communicated effectively, exploited meaningfully, and
sustained over time. It reflects a maturing DEC ecosystem and provides the tools and
processes for ensuring both technical and societal impact across rural-urban

communities.
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1 Introduction
1.1 Context

RURBANIVE aims to create a better understanding of the environmental, socio-
economic, behavioural, and demographic drivers of change in urban and rural areas
by developing rural-urban territorial partnerships and deploying digital, social and
community-led innovations.

The project is in the process of developing six (6) Rural-Urban Enablers (RUEs),
innovations in six domains favouring bi-directional rural-urban synergies and a well-
being economy. A digital space, the “Community Store”, the prominent result of
RURBANIVE, will integrate the RUEs along with the “Community of Practice Suite” of
policies, facilitating rural-urban communities to create strong synergies. The
Community Store which is currently under development, will make possible synergies
and recommendations, online interaction, dialogue, collaboration, and participation of
rural/urban stakeholders. Rural/Urban Immersiveness (RUI), exploiting the endless
capabilities of immersion, will promote experimentation and innovation in rural/ urban
areas.

Immersive campaigns, which are designed to take place in the following months,
emerging from co-creation activities will be tailored to the seven (7) Rural-Urban Co-
creation Labs (RUCLs) and will enable rural-urban interactions through enhanced
social connectivity and experimentation. The seven RUCLs will represent different
geographical and socio-cultural EU contexts, and RUI will ensure that stakeholders
across specificities are included in prototyping, testing, piloting, and demonstrating the
RURBANIVE results.

A novel rural-urban innovation framework, supported by social and technical
innovations, will enhance territorial governance and existing policy tools by equipping
RUCLs with tangible outcomes on improving their rural-urban synergies. Participatory
processes will support dialogue and cooperation, enabling stakeholders to assess and
evaluate approaches and scenarios that contribute further to developing synergies and

recommendations.
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RURAL/URBAN INNOVATION FRAMEWORK

Figure 1 Rural-Urban Innovation Framework

An Open Call was initiated on the 13" of January 2025 with the intent of funding

projects developing their own RUES, based on the six RURBANIVE RUE domains, to

be applied in other rural-urban areas and be available on the project's Community

Store and the RUI. An inviting and sustainable ecosystem is being created around

RURBANIVE to maximise the project's impact. The broad application of the project

innovations will be enabled through the creation of business models.

In this context, RURBANIVE, through a variety of results, envisions to create an impact

and playing its partin the EU’s long-term vision for resilient and prosperous rural areas.

Overall, the project aims to contribute and elaborate further on the objectives of several

EU strategies and initiatives, including:

v

EU Green Deal for the improvement of citizens and future generations’ well-
being and health;

Farm2Fork strategy for sustainable food systems;

Biodiversity Strategy 2030 on the path to recovery by 2030 for the benefit of
people, climate and the planet;

Organic Action Plan for turning at least 25% of the EU’s agricultural land under
organic farming by 2030;

CAP for climate change action, preservation of landscapes and biodiversity,
vibrant rural areas and fostering knowledge and innovation;

EU territorial agenda 2030 for multi-level governance and place-based
approaches; and

the New European Bauhaus for beautiful, sustainable, and inclusive rural and

urban living spaces and experiences.

RURBANIVE Consortium
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RURBANIVE'’s consortium consists of 17 partners coming from 8 European
countries, that together form a complete group uniting the necessary expertise, skills,
interdisciplinary knowledge and resources capable of achieving the project goals.
The consortium is multidisciplinary from across the Information and Communication
Technology (ICT), Social Science and Humanities, Business, Rural research, policy
and public administration sectors, encompassing 2 academic and research institute
(AUA, CZU), and 5 technology, research and innovation organisations (ICCS, CARTIF,
RISE, ALCHEMIA), 1 industrial company and service provider (IMERYS), 2 non-profit
rural innovation hubs (ICL, AFL), 3 regional organizations (SAR, KDM, TRIKALA), 1
rural network (PREPARE), 1 think tank and policy network (LC), 2 associations for
local development (AEIDL, BIOBASE), and 1 non-profit organization (RFF) to help
achieve the ambitious goals of the RURBANIVE project.

The consortium partners have been carefully selected to provide complementary skills
and competencies, which adequately cover all the project objectives and activities,
starting from the generation of ideas to multi-actor participatory processes,
implementation, enabler integration, up to assessment and evaluation, social
acceptance, and impact maximisation through wide dissemination and communication
means, exploitation, and policy outreach.

All partners have been assigned and allocated Dissemination Key Performance
Indicators (KPIs) based on their expertise and capacity to successfully fulfil their
obligations during the implementation of the project.

Apart from each partner's special skills, competence, and expertise, past
collaborations and experience were also considered. The multi-actor approach is
necessary to bring all key stakeholders in the value chain to the table and engage them
in developing and implementing realistic solutions aimed at effectively addressing the
difficulties faced by rural communities. It is important to mention that aside of the
technical expertise, the consortium covers a wide range of extensive expertise in the
Social Sciences and Humanities (such as human geography, both social and
economic, political science, and cultural studies), as well as open science practices in

research and development.

1.2 Deliverable Overview and Report Structure

The present Deliverable D5.3 — RURBANIVE DEC plan (1%t update) is developed in
the context of WP5: Impact maximisation and scale-up scope and is linked to the
following tasks: T5.1: Communication and outreach, T5.2 Synergy with the New
European Bauhaus and T5.3: Business Modelling. The deliverable aims to integrate

the overall strategy of RURBANIVE, from day one, to define the goals of DEC activities,
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to identify the most efficient means to achieve them, and decompose them into a
thorough implementation plan. To this end, the DEC plan sets out the objectives, tools,
materials, and channels to be exploited to effectively spread RURBANIVE activities,
achievements, and tangible results to targeted audiences. Additionally, the
RURBANIVE DEC Plan also aims to establish the timing and the number of anticipated
actions that will serve as the cornerstone for successfully addressing all relevant actors
with tailored messaging and means that will lead to maximum actors’ involvement and
alignment, as well as to link RURBANIVE with other projects and initiatives.

RFF is the leader of WP5 and is responsible for the coordination of all the tasks
included. The Dissemination, Exploitation & Communication Plan (DEC plan) update
1 (D5.3) acts as a reference point to all RURBANIVE’s partners when carrying out DEC
activities related to the project. It is the first iteration, following the first version
submitted in M6 (June 2024) and will be updated throughout the duration of the project
to incorporate project advancements to achieve the RURBANIVE DEC targets. The
updated versions are scheduled for M36 (D5.4) and M48 (D5.5) and will present
progress on reaching Key Performance Indicators (KPIs) as described within.
Building a thriving ecosystem around the project is necessary for RURBANIVE
objectives. To accomplish this, identified stakeholders are being engaged to develop
ties among them while also facilitating synergies with relevant EU R&D projects,
organisations, and initiatives to complete the WP5 aim of maximising the outreach and
impact of the project while ensuring the continuity and sustainability of the project
results.

The DEC PLAN update 1 (D5.3) is outlined in 9 chapters, structured to appropriately
present the overall RURBANIVE DEC objectives, strategy, target audiences, tools and
means, channels, and material for an efficient and effective implementation of
dissemination, communication, and exploitation activities within and after the project

lifespan.
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Table 1 Adherence to RURBANIVE GA Deliverable & Tasks Descriptions

RURBANIVE RURBANIVE Respective
Component . Document Description
Title Component Outline Chapter(s)
DELIVERABLE
Deliverable D5.3 - RURBANIVE DEC plan updated 1
Initial plan presenting project’s dissemination, exploitation & communication plan,
including results of their deployment and NEB synergies
RURBANIVE Provides a summary of th_e project, the
. Chapter 1 document scope and its overall
Introduction
structure
DEC Methodology and Chaoter 2 Describes DEC Methodology and
Approach P Approach and DEC Time Plan
Describes RURBANIVE'’s
RURBANIVE communication
Communication Chapter 3 Measures & Tools and Partners’
Activities Communication KPIs, target groups
and key messages
Describes RURBANIVE’s dissemination
. Rl‘.JRB.ANIVE. - Chapter 4 Measures & activities & Partners’
Dissemination Activities i L
D5.2 Dissemination KPIs
AR = Describes the methodology to build
DEC plan A ' ;
RURBANIVE's ecosystem with target
RURBANIVE /
L groups through multi-actor approach,
Ecosystem Building and Chapter 5 busi delling. O Call and
Engagement usiness modelling, Open Call, an
Synergies with the New European
Bauhaus
o Describes RURBANIVE's exploitation
Exploitation Plan Chapter 6 strategy and project KERs
Describes the RURBANIVE’s
RURBANIVE Sustainability plan & IPR Management
Sustainability plan and Chapter 7 Strat duri d after lif
IPR strategy rategy during and after lifespan,
the exploitation of the project
Conclusion Chapter 8 Presents the ponclusmns of this
deliverable
Annex Chapter 9 Annexes
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2 DEC Methodology and Approach

A solid DEC plan is critical for achieving long-term impact and will provide a concrete
roadmap for partners to enhance the Dissemination, Exploitation and Communication
of the RURBANIVE project, raise project awareness and maximise impact among key
stakeholders and target groups at the broader social, policy, and industry level.
RURBANIVE establishes explicit Dissemination, Exploitation, and Communication
measures to promote visibility of the project hence more benefits. During the lifespan
of the RURBANIVE project a tailored multi-actor and multichannel approach will be
adopted, with objectives and measures chosen to maximise the dissemination of
information about the project and its results to all identified target groups. It will be
intertwined with a sound exploitation strategy, ensuring lasting stakeholder
engagement and exploitation of the RUI, the Community Store and the Community of
Practice Suite. Furthermore, the DEC Plan will unfold, taking into account GDPR and
Gender equality issues (social and ethical).

The first version of the DEC Plan (D5.2) was delivered on M06 and this document is
the second iteration of the plan (M18), reflecting project advancements and monitoring

implementation progress.

2.1 RURBANIVE DEC Time Plan
Four steps will be followed to successfully implement the DEC plan. Division of the
DEC plan into Four Phases is crucial, ensuring both its successful implementation and

the achievement of the objectives. The four steps-phases of the DEC plan are:

) Nl Added Value for Stakeholders
LI Biueprint (M3 - M4S) . v

D& 1 by MS 1o establizh target v Continuous stakeholder Communty Store, Capacity Explotation strategy 10 support
groups & finalize powerful messages indormation thyough the selected Oualcding frawang foolkt the long-derm utiksaton of KERs
Dased on demographic andlyses / channels Knowlede lnventory Ky capacly ot wil function post-project
buikng

Stakeholder mapping and largeled Oraw 8 benelts and resources mag: Continue expanding the ecosysfern

approaching (e 9. SM groups) y Ko stakeholders and share ¥vough ‘ Jowd events and demonsiration events and angage in annual fagshp actons/
' moda synwpies
Visual Communcation Siradegy and Key Trainings and muld-actor knowledoo
Tarpet Elements for adfferent target groups Free Open Acoess Tools 1o Support the fransfer workshops 10 Avther generate
0.9, Facebook & YouTube nstesd of Linkedin & stakeholders' ecosystem (0.9, Free nferes!
communty tarpeted aciont E-Pubiicationy co-create and shive)

Figure 2 The four steps-phases of the DEC plan

2.1.1 Reach and Communication Blueprint (M3-M48)

The first phase lasting from M3 to M48 of the project, refers to the Reach and
Communication Blueprint of the RURBANIVE project, and is setting the foundation
for all subsequent communication, dissemination, and exploitation of the project’s
results. The timeline to develop a comprehensive Dissemination Exploitation &
Communication Plan was set in M06. During this phase, partners have touched base

with target groups and developed powerful messages based on demographic
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analyses. A detailed and comprehensive mapping of stakeholders has already taken
place, and targeted approaches have been designed. Finally, a visual communication
strategy has been developed as well as key target elements for the different target
groups.

This phase also included the plan and promotion of an Open Call for attracting projects
developing their own RUEs, based on the six RURBANIVE RUE domains, to be
applied in other rural/urban areas.

It is being noted that the process is ongoing and is meant to be carried out, along its

different phases, across the Project’s lifetime.

2.1.2 Raise Awareness and Interact (lifespan)

The second phase, covering the project’s lifespan, is called Raise Awareness and
Interact and will involve more intensive communication efforts through the selected
channels in order to boost stakeholders’ engagement. It will draw a benefits and
resources map for stakeholders and share through media. It will also consider Free
Open Access Tools to support the stakeholders’ ecosystem (e.g. Free e-

publication/co-create and share).

2.1.3 Added value for Stakeholders (M16-M48)

The third phase, from M16-M48, called Added Value for Stakeholders, will include
dissemination activities and events which aim to spread the project’s outcomes, such
as the development of a capacity building training toolkit, knowledge inventory for
capacity building as well as joint events and demonstration events, trainings and multi-

actor knowledge-transfer workshops to further generate interest (T2.1, T2.3 and T2.4).

2.1.4 Engage for sustainability (lifespan + 4 years)

The fourth phase, covering the project’s lifespan as well as 4 years after the
completion of the project, is about the exploitation strategy to support the long-term
utilisation of RURBANIVE’s KERs that will function post-project. It will also continue
the expansion of the ecosystem and will engage in annual flagship actions and
synergies.

The four implementation phases of RURBANIVE's DEC Plan, concern specific

activities & measures to maximise DEC impact and they are:

v Ecosystem building;
v Target groups;

v Multi-actor approach;

v RURBANIVE Ecosystem;
v

Planning and Reporting Procedures;
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Communication strategy and measures;

Dissemination strategy and measures;

Open Call;

Business Modelling;

Exploitation strategy and measures;

Dissemination and communication activities after RURBANIVE’s completion;
Sustainability plan and strategies;

Strategy for the management of Intellectual Property Rights;

Go-To-Market strategy (GTM).

AN T U L N N

2.2 RURBANIVE DEC Objectives and Measures

Dissemination & Communication activities within RURBANIVE will achieve the desired
visibility of the project and build a multi-actor ecosystem addressing all target groups.
This will be accomplished through a hybrid approach that combines both online and

offline tools and channels.

Scientific Publications Branding development

Policy Contribution Digital media

RURBANIVE

Capacity Building Topic-varied newsletters

Ecosystem Building Multiplier campaigns

@ community @ Technology providers @ Academia @@ Policy makers @@ Indirect actors

Figure 3 RURBANIVE Target Groups and Tools

2.3 RURBANIVE'’s target groups and key messages

Defining the project’s audience is a critical step for focusing on objectives and pursuing
meaningful impact. This will enable the planning and execution of targeted
dissemination, communication, and exploitation activities throughout the project. To

support this, RURBANIVE’s partnership has adopted an innovative Multi-Actor

el Co-funded by
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Approach that helps build a well-grounded ecosystem and identify the key target
groups needed to achieve the project’s objectives.

Regarding the aforementioned stakeholders, five specific target groups have been
detected and defined: Rural-urban communities, technology providers, academia,
policy makers and indirect actors. It should be noted here that, apart from the target
groups identified as key for the for the development of the Project’s ecosystem, the
wider audience will also benefit and be part of the overall dissemination and
communication effort.

These target groups have been identified to categorise all parties that could have an
interest in the project and its results. Through a multi-actor approach, during the
project, a general breakdown of activities and channels, meant to engage each group,
has been defined and will be updated accordingly, if needed, based on the project’s
results. The defined Target Groups of RURBANIVE’s project and the relevant actors

are referred to below:

Service providers,
transport services,

technology providers,

innovators, small and

medium enterprises -
SMEs, start-ups etc

Transport services, pUanN'VE Research Institutes and
innovators, private or organisations,

public public transport Universities, academic -g
and mass transit staff, r ch entities Q
entities, smalland nested in state
medium enterprises - agencies, independent
BLER b Local & regional state agencies
administration employees,

o
policy makers and G&’
~
-

implementors, civil
protection and other state
authorities involved in
urban-rural coordination,
management bodies of
natural reserves, managing
authorities of rural
development programs

L? T (RDPs - EAFRD).
= "Grq Policy make*®

Figure 4 RURBANIVE's Target Groups and the relevant actors

The members of each group and their engagement is important, as well as key
messages and specific activities, tools channels direct towards them.

To the benefit of each group, key messages have been created, tailored to target
audience’s specificities and matching their level of interest. RURBANIVE project’s

goals, activities and results will be communicated throughout the project’s course to
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reach all the abovementioned target groups through customised key messages for

each target group, as follows:

Table 2 List of Target Groups, Key Messages and Channels

Target Group (TGs)

TG#1 Rural-urban
communities: rural-urban
residents, cultural
organisations/associations,
chambers of commerce and
NGOs, commuters and the
wider audience!

TG#2 Technology Providers:

Service providers, transport
services, technology
providers, innovators, small
and medium enterprises
(SMEs), start-ups etc.

TG#3 Academia: Research
Institutes and organisations,
universities, academic staff

TG#4 Policy makers: Local &
regional administration
employees, policy makers and
implementors, civil protection
and other state authorities
involved in urban-rural
coordination

TG#5 Indirect Actors:
transport services, innovators,
SMEs, start-ups etc.

Key Messages

“Find unique and bespoke
technological solutions to
improve your life in your
local community”
“Connect — Participate -
Create”

“Gain access and built
upon RURBANIVE'’s
innovative technology
solutions & services and
get a foothold to design
and develop your own
ideas for rural-/urban
tools/apps”

“Find new research ideas
to the yet little explored
research topics of rural-
urban interaction through
immersive technologies”

“Co-create a policy
practice suite and
governance frameworks
to enable regional actors
bridge the gap between
rural and urban areas for
the benefit of society.”

“Better understand the
different needs of rural
and urban local markets.
Get to co-create
technology solutions and
expand your market
share!”

Channels (Hybrid)

Workshops, Publications,
Open Access Internet
Sources, Promotional
Material, Website,
Newsletter, Social Media
(e.g. Instagram), E-learning
platform, Press Releases

Social Media (e.g. LinkedIn),
Newsletter, Workshops,
Open Access Internet
Sources, Promotional
Material, Press Releases,
Website, Social Media, Joint
Events, Community Store

Workshops, Publications,
Open Access Internet
Sources, Promotional
Material, Website,
Newsletter, Social Media,
RURBANIVE Inventory, Joint
Events, Projects’ Networks

Workshops, Publications,
Open Access Sources,
Promotional Material,
Website, Newsletter, Social
Media, RURBANIVE
inventory, E-learning
Platform, Joint Events

Workshops, Open Access
Internet Sources,
Promotional Materials,
Website, Social Media, Joint
Events, Community Store,
Press Releases

Tltis being noted here that TG#1 is expanded, conceptually, to include the wider audience as
well. Given that the intend is to engage rural-urban residents across Europe and not to confine
the dissemination and communication efforts, the Key Messages and Channels of
dissemination assigned to TG#1 are deemed applicable to engage the wider audience as well.
Future iterations of this report will include this conceptual expansion in Figure 4 as well.
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Communication activities within RURBANIVE will achieve the desired visibility of the
project, following a hybrid approach that combines both electronic and non-electronic

tools and channels.

2.4 Communication and Dissemination Procedures

RURBANIVE’s communication and dissemination procedures outline a structured
approach to disseminating project results and ensuring compliance with EU
regulations. During the project and for one-year post-completion, all dissemination
activities are governed by Article 17.4 of the Grant Agreement and its Annex 5, Section
Dissemination. The primary objectives are to produce high-quality publications and
presentations, avoid overlaps and disclosure of restricted information, monitor and
promote dissemination activities, and maintain the project’s brand identity in line with
European Commission rules.

RFF, as WP5 leader, is tasked with ensuring all partners adhere to these procedures.
When participating in conferences or events, partners must notify the WP5 leader at
least 45 days in advance. Objections from other partners must be submitted within 30
days. To maximise visibility, partners are required to send event details for
dissemination via social media and the project website, use appropriate templates and
disclaimers, and document their participation with photos and tagged social media
posts.

For journal and conference publications, partners must notify the WP5 leader 45
working days in advance, providing details such as the publication title, authors, a short
description, and relevant abstracts or drafts. The WP5 leader then seeks approval from
consortium partners, who have 30 days to respond. Approval allows the initiator to
proceed, while objections are discussed to resolve conflicts.

Additionally, the procedures emphasise the importance of acknowledging EU funding
in all communication materials, using the EU emblem and specific acknowledgment
text as outlined in Article 17 of the Grant Agreement. This includes displaying the
emblem prominently on all printed and digital products, websites, and social media
channels.

By following these procedures, RURBANIVE ensures transparency, compliance, and
effective dissemination of project results, while protecting confidential information and
upholding the project's and EU’s branding and visibility guidelines.

All these procedures are included in the D&C planning and reporting tool spreadsheet
and have been made available to all partners since M2 of the Project and immediately

upon the initial allocation of D&C KPIs took place.
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Table 3 Relevant information table for approval request

Title of Activity
Date

Activity Type
Partners

Description/
Short Summary
Relation to
RURBANIVE
SharePoint link
with additional
info if available

2.5 Planning and Reporting Procedures

Two main actions have been designed for all partners, in order to help them plan and

report their activities:

2.5.1 Planning

To ensure the prompt planning of dissemination and communication activities, a
planning spreadsheet has been developed, which includes a tailored form for each
partner. The planning form dedicated to each partner is divided into three main
categories, the Events planning, the Synergy Mapping and the Publications planning.
Partners are expected to update the form frequently, providing enough time for the
necessary steps to be taken. The form is a live spreadsheet, available through the
project’s shared folder and accessible from all partners. The form contains instructions
on its first sheet for assisting partners with its use. Moreover, it has explanatory notes
for each column, which are visible by letting the mouse over these cells.

Instructions
The first spreadsheet of the monitoring form is dedicated to informing users about its

purpose and contains basic instructions on how to use and fill out the appropriate fields.

Table 4 Instructions of RURBANIVE's planning form

1. This file has been designed for collecting the information needed for updating and implementing
the DEC plan.
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b. RURBANIVE Synergies Mapping
- Please complete the following form with projects, initiatives and/or networks that you are involved
with or are aware of and that could provide an opportunity for joint activities and collaboration.

c. RURBANIVE Publications Planning
- Please complete the following form with publications you plan on submitting to scientific

journals/industrial magazines/blogs/technical journals over the next 6 months or any you know and
feel would be well suited for submission.

2. Each partner has a dedicated sheet with three tables:

a. RURBANIVE Event Planning
- Please provide the date and the event's name, then give the link (if applicable), a short description
and the type of participation (attendance, presentations, etc.).

3. Please fill-in all the cells that have been included in the tables with the relevant information by
following the notes you will find in each cell. Please add additional rows as needed.

2.5.1.1 RURBANIVE Event Planning

The section of events planning is meant to allow for the collection of necessary

information such as the name and the type of the event, the event’s hyperlink, the

locations and dates, the scale, the target groups and the potential involvement of

RURBANIVE in this event.

Table 5 RURBANIVE Event Planning

1. RURBANIVE Event Planning

#

Date(s),
Location(s)

Name and
Type of
event

Event link
(if applicable)

Target
groups

Number of
stakeholders
reached

RURBANIVE
involvement

Check
(RFF only)

FALSE

FALSE

FALSE

FALSE

FALSE

FALSE

N(foja|h|w N~

FALSE

2.5.1.2 RURBANIVE Synergy Mapping
The section records Projects that partners are currently involved in detail, e.g. working

groups, networks and/ or alliances that consortium partners are involved in. The

prospect of potential synergy opportunities is also recorded.
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Table 6 RURBANIVE Synergy Mapping

2. RURBANIVE Synergies Mapping

# Project/ Initiative Potential joint

Full name Type of initiative Website Focus area g
Acronym activities

2.5.1.3 RURBANIVE Publication Planning

The section on publications planning is dedicated to the collection of necessary
information about the planning of scientific publications. Partners have to follow a
specific procedure to avoid any conflict with the consortium. This form facilitates the
collection of crucial information for the planning of publications. The collected
information is the type of publication, the publisher's website, and the estimated
submission date.

Table 7 RURBANIVE Publication Planning

3. RURBANIVE Publication Planning

# | Type of publication Publication website Impact factor Estimated submission date

2.5.2 Reporting and Monitoring

The reporting and monitoring procedures of RURBANIVE requires the partners’
frequent reporting of their dissemination and communication activities. To this end, a
reporting tool was developed to enable informational input by the partners and to allow
the WP leader to monitor partner activity. A monthly reminder to fill in the form is sent
by RFF, WP5 (Impact Maximisation) leader to all partners. In case, significant, or
repeated deviations are recorded from certain partners, the coordinator will be officially
informed. Deviations will have to be justified, discussed among partners, and changes

in the DEC strategy will be reported on the updated versions of the DEC plan.

2.5.2.1 New reporting and monitoring tool
In M13, a new reporting tool was introduced. A month was dedicated to data migration

between the original version and the update, in order to ensure that no information was
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lost or mishandled during the transfer. After the data migration from the old to the new
tool, RFF conducted a webinar in M14 to demonstrate the new tool and its capabilities
to the partners.
This new reporting tool is designed with users’ experience as its focus. Consisting of
a set of spreadsheets, it contains an Instructions sheet, a sheet with clarifications for
each KPI, two monitoring sheets dedicated to each period and all partners respectively,
and 17 reporting sheets, one for each partner.
In detail, the sheets, and their role:

Instructions
The Instructions sheet contains basic information about the tool, such as its structure,
brief instructions on the reporting sheets, and important notes on communication
activities on social media and on proofing materials of the activities.

KPIs per Period
This sheet serves as the monitoring tool for the timely achievement of dissemination
and communication activities. It gathers information from all the partners’ sheets and
reports the exact status of each KPI, offering a comprehensive overview of the current
status.

KPIs per Partner
This sheet serves as the monitoring tool for the achievement of each partner. It gathers
information from all partners’ sheets and offers a comprehensive review of the status
for each one of them.

Partners’ sheets
These sheets serve as the reporting forms, where partners fill in their dissemination
and communication activities and achievements. Each sheet contains 13 columns. In

detail:

Table 8 Description of partners' sheet fields

Column Field Type Function

Dropdown menu to select the month that the

Project Month event/activity took place.

Drop-down menu

Calendar (which opens with double click on the cell)
to select the actual date of the event/activity. The first
one in case that the event/activity lasted longer than
one day.

Event/Action Date Calendar

Dropdown menu to select the KPI's category of the

KPI

Drop-down menu

event/activity

i Autofill field Field providing information to users about next steps.

e Text field Field to fi!l !n the title or a brief description of the
event/activity.

Link Hyperlink Field to fill in the hyperlink of the event/activity.

Promo material Drop-down menu The header contains a hyperlink where partners can

uploaded upload their validation means. The field contains
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Yes/No dropdown menu to indicate if any materials
have been uploaded.

Report status Autofill field Field providing status of each entry.

Target audience Text field Field whe.re partners reporF t'he type of stakeholders
engaged in each event/activity.

No. of stakeholders Text field Number of stakeholders engaged in each

event/activity.

Joint action

Drop-down menu

The field contains Yes/No dropdown menu to indicate
if the activity was a joint one.

If yes, with whom?

Text field

Field where partners fill in the projects that joined the
activity/event.

Notes

Text field

Field where partners can fill in other information
regarding each event/activity.

Moreover, each partner’s sheet contains a summary view of the achieved KPls. These

tables are updated automatically by gathering information from the entries of each

partner.

Table 9 Summary view of dissemination and communication KPIs status per RPs

Dissemination & Communication KPIs Status

E;él_'a':gggg?gﬁ:‘sa‘lg peer-review 0 0 0 C1.1 - Visual Identity [RFF only] 0 0 0 0
D1.2 - Publications in scientific 0 0 0 C1.2 - Motto [RFF only] 0 0 0 0
conferences
D1.3 - Publications in Open Research 0 0 0 C1.3 - Brochures 0 0 0 0
Europe
D2.1 - Technical publications/articles 0 0 0 C1.4 - Banners 0 0 0 0
_— C1.5 - Printed/digital promotional
D2.2 - Blog contributions 0 0 0 material for distri%ution 0 0 0 0
D3.1 - Policy briefs 0 0 0 C2.1 - Website [RFF only] 0 0 0 0
(recommendations)
Sg}is-h?g:nd) Policy recommendation 0 0 0 2.2 - Blog Posts 0 0 0 0
D4.1 - Capacity building training 0 0 0 C2.3 - Unique visitors (website page 0 0 0 0
sessions views or users)
C3.1 - Social Media Channels
D4.2 - Knowledge transfer workshops 0 0 0 (LinkedIn, Facebook, Twitter, 0 0 0 0
YouTube, Instagram)
D4.3 - Joint events with relevant EU 0 0 0 C3.2 - Social media audience 0 0 0 0
projects and initiatives
D5.1 - Booths in exhibitions and fairs 0 0 0 C3.3 - Social media Posts 0 0 0 0
D5.2 - Community outreach
presentations (presentations in 0 0 0 C3.4 - Social media interactions 0 0 0 0
industry fairs and trade shows)
D5.3 - Organisation of joint
activities/data sharing with 0 0 0 C3.5 - Project hashtags 0 0 0 0
EU/national projects/initiatives
C4.1 - e-Newsletters 0 0 0 0
C4.2 - Subscriptions 0 0 0 0
C4.3 - Interactions 0 0 0 0
C5.1 - Press rell 0 0 0 0
C5.2 - Publications on online
platforms © v © ©
C5.3 - Magazine articles 0 0 0 0
C5.4 - Published videos 0 0 0 0
C5.5 - Podcast series 0 0 0 0
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3 Communication Activities

RURBANIVE aims to raise public awareness of the project through a range of

strategically planned actions that are accessible to internal and external stakeholders,

and other project target groups, and will:

Communicate impacts and benefits of the project and its results for the duration

of the project and after, by integrating various activities, tools and channels;

Customise communication activities for different countries, regions and

subgroups of the population;

3.1 Communication KPIs Overview

In order to optimize the effectiveness of communication activities, some adjustments

have been introduced. Specific targets have been revised upwards to capture greater

engagement, while others have been reallocated to different reporting periods or

partners to better align with project needs. These modifications ensure a more

coherent and impactful communication strategy. All changes have been documented

and are being incorporated into the updated DEC plan to ensure clarity and

coordination across the consortium.

Table 10 RURBANIVE Communication KPIs per partner

KPIs ‘ Target ‘ ICCS AUA CARTIF RFF ‘ (041 AFL
C.A Branding
. Development
C.1.1 | Visual identity 1 0 0 0 1 0 0
C.1.2 | Motto 1 0 0 0 1 0 0
C.1.3 | Brochures 3 0 0 0 3 0 0
C.1.4 | Banners 2 0 0 0 2 0 0
Printed/digital
C.1.5 | Promotional 3001 0 0 0 3001 0 0
material for
distribution
C.2 Website
C.2.1 | Website 1 0 0 0 1 0 0
C.2.2 | Blog posts 31 0 0 0 31 0 0
C.2.3 | Unique visitors 20000 0 0 0 20000 0 0
C.3 Digital Media
Social Media
Channels
C.3.1 | (LinkedIn, 4 0 0 0 4 0 0
Facebook, Twitter,
YouTube)
c.3.2 | Social media 1500 | © 0 0 1500 0 0
audience
BN Co-funded by
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c.3.3 | Social media 159 | o | o0 0 150 0 0
Posts
C.3.4 | Interactions 12000 0 0 0 12000 0 0
C.3.5 | Hashtags 5 0 0 0 5 0 0
C.4 Top varied
newsletters
C.4.1 | e-Newsletters 8 0 0 0 8 0 0
C.4.2 | Subscriptions 400 0 0 0 400 0 0
C.4.3 | Interactions 1500 0 0 0 1500 0 0
e cMaunI:g:iI;:\s
C5.1 | Press releases 8 0 0 0 8 0 0
€52 E:Iti)r?gapfllgtzl‘grz:s 2 1 ! 2 5 . .
C.5.3 | Magazine articles 5 1 0 1 5 1 1
C5.4 | Published videos 8 0 0 0 8 0 0
C5.5 | Podcast series 2 0 0 0 2 0 0

Table 11: RURBANIVE Communication KPIs per Reporting Period

KPls S — RP1 RP2 RP3
g (M01-M18) (M19-M36) (M37-M48)
Branding
CA
Development
C.1.1 | Visual identity 1 1 0 0
C.1.2 | Motto 1 1 0 0
C.1.3 | Brochures 3 1 1 1
C.1.4 | Banners 2 1 1 0
Printed/digital
C.1.5 | Promotional 3001 0 1501 1500
material for
distribution
C.2 Website
C.2.1 | Website 1 1 0 0
C.2.2 | Blog posts 31 6 10 15
C.2.3 | Unique visitors 20000 0 0 20000
C.3 Digital Media
Social Media
Channels
C.3.1 | (Linkedin, 4 4 0 0
Facebook, Twitter,
YouTube)
c.3.2 | Social media 1500 300 500 700
audience
C.3.3 | Social media Posts 151 39 50 62
C.3.4 | Interactions 12000 2000 4000 6000
C.3.5 | Hashtags 5 5 0 0
C.4 Top varied
newsletters
C.4.1 | e-Newsletters 8 2 3 3
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C.4.2 | Subscriptions 400 100 200 100
C.4.3 | Interactions 1500 300 500 700
C5 Multlpl_ler
campaigns
C5.1 | Press releases 8 2 3 3
C5.2 Pupllcat|ons on 5 3 1 1
online platforms
C.5.3 | Magazine articles 5
C5.4 | Published videos 8 4
C5.5 | Podcast series 2
Table 12 RURBANIVE Communication KPIs Achievement

.. Total . )

Communication Measures GA Target Achieved Completion
allocated
C1.1 - Visual Identity [RFF only] 1 1 1 100%
C1.2 - Motto [RFF only] 1 1 1 100%
C1.3 - Brochures >3 3 1 33%
C1.4 - Banners 22 2 1 50%
C1.5- 'Prlnted./dlg'ltal.promotlonal 53000 3,001 1,250 2%
material for distribution
C2.1 - Website [RFF only] 1 1 1 100%
C2.2 - Blog Posts >30 31 8 26%
C'2.3 - Unique visitors (website page 520,000 20,000 4,300 22%
views or users)
C3.1 - Social Media Channels
(LinkedIn, Facebook, Twitter, >4 4 5 125%
YouTube, Instagram)
C3.2 - Social media audience >1,500 1,500 1,136 75%
C3.3 - Social media Posts >150 151 299 205%
C3.4 - Social media interactions >12,000 12,000 9,246 78%
C3.5 - Project hashtags 5 5 6 120%
C4.1 - e-Newsletters >8 8 3 38%
C4.2 - Subscriptions >400 400 186 47%
C4.3 - Interactions >1,500 1,500 591 39%
C5.1 - Press releases 28 8 2 25%
C5.2 - Publications on online >4 5 22 440%
platforms
C5.3 - Magazine articles >4 5 0 0%
C5.4 - Published videos 27 8 0 0%
C5.5 - Podcast series >1 2 0 0%
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3.2 Communication Measures and Tools
RURBANIVE will achieve effective communication with the project ecosystem by

engaging specific tools and using different channels to communicate the project.

3.2.1 Branding and Material

Branding and material have been developed, and will continuously be evaluated and
updated, for all target groups from the M3 to 3 years after the end of the project. The
branding and material development of the project’s includes visual identity and
communication material and reference promotional instruments when participating in
offline or online events, including flyers and banners (to be used also in social media).

All of the material is and will be available in e-documents and printed when required.

3.2.1.1 Visual Identity and motto

All digital products that are foreseen to be derived, online media presence and offline
materials will be made coherent in order to create brand awareness among the
targeted audience.

A unified visual identity—including the project logo and a central motto—was
developed in English during the first reporting period (M1-M18) to ensure a consistent
and recognisable image for RURBANIVE. RFF was responsible for designing and
delivering these elements.

RFF has already completed these tasks at M1.

3.2.1.1.1 Logo

| .

RBANIVE

Figure 5 RURBANIVE logo

The RURBANIVE EU project logo is a visual representation of the project’'s core
mission to foster Rural-Urban synergies within an immersive innovation ecosystem.

The logo’s design cleverly combines elements that symbolise both rural and urban
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environments, reflecting the project’s focus on creating a harmonious balance between
these two spheres.

The bold, capital letters of “RURBANIVE” suggest strength and clarity, emphasising
the project’'s commitment to establishing a robust framework for innovation. The
subtitle “RURAL - URBAN - IMMERSIVENESS” further underscores the project’s
dedication to creating immersive experiences that bridge the gap between rural and
urban areas.

The stylised graphic at the top of the logo, which merges tree shapes with building
silhouettes, represents the integration of nature and constructed environments. This
design choice highlights the project’s aim to promote sustainability and the coexistence
of natural and urban spaces.

Overall, the logo serves as a powerful symbol for the RURBANIVE EU project,
encapsulating its goals of enhancing territorial governance, supporting policy tools, and
developing innovations across six key domains. The logo’s design effectively
communicates the essence of these objectives, making it an impactful emblem for the
project’s vision of a well-being economy built on bi-directional rural-urban synergies.
The logo is available in both vertical and horizontal formats, with dark and light versions
to suit different needs. The logo's font is Righteous, while Montserrat is used for

additional text requirements

3.2.1.2 Colour Palette

The RURBANIVE colour palette is carefully selected to evoke the project's core themes
of social and technological innovation, community, and territorial governance (can be
found on ). The colours are chosen to resonate with both rural and urban
audiences, creating a sense of inclusivity and collaboration. The palette includes
primary and secondary colours that are applied consistently across all visual materials
to create a cohesive and recognisable brand identity. The primary colours are used for
main elements such as logos and key graphics, while secondary colours highlight
specific content and create visual interest. The colours are optimised for use on both
screen (RGB) and print (CMYK) and the contrast is high enough for black and white
printing. The rationale behind the colour palette is to visually communicate the project's
innovative and integrative approach, making the brand appealing and memorable to

diverse stakeholders.

3.2.1.3 Brand book
The RURBANIVE brand book serves as a comprehensive guide to maintaining a
consistent and cohesive visual and verbal identity for the project. This ensures that all

communications accurately reflect the project's values, objectives, and innovations.

BN Co-funded by
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The brand book provides detailed guidelines on logo usage, typography, and colour
palette, ensuring uniformity across all platforms and media (can be found on )-
The rationale behind the brand book is to establish a strong, recognisable brand
presence that fosters trust and engagement among stakeholders, including rural and
urban communities, policymakers, and partners. By adhering to the brand book, all
project-related materials and communications will contribute to a unified narrative,
enhancing the project's visibility and impact.

3.2.1.4 Distributed printed and digital promotional material &
Brochures and banners

Over three thousand (3000) printed / digital promotional material will be distributed
during the project. Based on event schedules and participant estimates, 1500
quantities of printed / digital promotional material will be distributed in the second

reporting period and 1500 quantities in the third reporting period.
Progress/achievements so far

Notably, 1,250 project brochures have already been distributed in the first reporting
period demonstrating strong early outreach efforts and resulting in a significant
overachievement that reinforces the project’s visibility and stakeholder engagement

from the outset.

RURBANIVE will participate in a wide range of events to raise project awareness and
communicate information about the project (e.g. meetings, events, such as workshops
and webinars, joint events with other EU initiatives etc.). In this context, three (3)
brochures and two (2) banners in English will be designed by RFF to visualise the
project and its results.

The first brochure was delivered in M4 and contained some general information about
the project, an overview of the Rural-Urban Enablers, and a presentation of the Rural-
Urban Co-creation Labs (can be found on Annex)

The first banner was also delivered in M4, including the most important information
related to RURBANIVE, the motto of the project, partners’ logos, the social media
accounts, as well as a QR code, which leads to the project website, providing direct
access to the project’s scope and activities (can be found on Annex). All brochures
and banners of the project have been translated into 7 languages (Greek, Spanish,
French, Czech, Lithuanian, German & Dutch) to facilitate project’s communication in

local events and conferences. (can be found on Annex)
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3.2.1.4.1 Motto
RURBANIVE’s motto is: “Improving life in rural communities through social &

technological innovation".

3.2.1.5 Project Branded Templates

RURBANIVE will be presented at numerous events, conferences, meetings as well as
other occasions to disseminate project developments and results. Deliverable, minutes
& agenda templates (doc) also a presentation template (ppt) have been designed in
line with RURBANIVE visual identity in order to maintain consistency, professionalism

and promote its recognition. All templates can be found on Annex section.

3.2.1.6 EU Emblem

All RURBANIVE dissemination and communication materials will acknowledge the
requirements set out by the European Union’s and include the EU Flag and the source
of funding, based on the Article 17.2 “Visibility- European flag and funding statement”

of the Grant Agreement.

Co-funded by

the European Union
Figure 6 EU emblem

3.2.1.7 Disclaimer
In addition, with the EU Emblem, any communication or dissemination activity related
to the action must also use factually accurate information. Moreover, it must indicate

the following disclaimer (translated into local languages where appropriate):

“Funded by the European Union. Views and opinions expressed are however those of
the author(s) only and do not necessarily reflect those of the European Union or
European Research Executive Agency (REA). Neither the European Union nor the

granting authority can be held responsible for them.”

Extra Text for Connection with the Project / Use in publications:

“Funding for this research has been provided by the European Union’s Horizon Europe
research and innovation programme RURBANIVE (Grant Agreement Number
101136597)”

RN Co-funded by
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Table 13: RURBANIVE Branding and Material KPIs per partner

Branding and IViaterial KP arge AssSigned

C1 Branding Development

C.1.1 | Visual Identity 1 1 1
C.1.2 | Motto 1 1 1
C.1.3 | Brochures 3 3 3
C.1.4 | Banners 2 2 2

Table 14: RURBANIVE Branding and Material KPIs per Reporting Period

. . RP1 RP RF
Branding and Material KPIs (M01-M18) q > 48

CA1 Branding Development

C.1.1 | Visual Identity 1 0 0
C.1.2 | Motto 1 0 0
C.1.3 | Brochures 1 1 1
C.1.4 | Banners 1 1 0
o | ma | 0

3.2.2 Website

3.2.2.1 Rurbanive-project.eu

A website in English has already been developed for all target groups from MO03 to
three (3) years after the end of the project and updated regularly. A state-of-the-art
responsive website allowing easy retrieval of main action data with few clicks, acting
as the core information source about the project’s objectives, activities, and results.

The project’s website — registered in the domain name rurbanive-project.eu - is the

primary communication and dissemination platform to enable target groups and
RURBANIVE’s stakeholders to access project development and results, and to grasp
and assess the added-value and the impact of Rural-Urban Enablers — innovations,
known to favour bi-directional Rural-Urban synergies and building up wellbeing
economies.

RURBANIVE's website is in accordance with the overall project identity, which is used
for both internal and external communications. A unified brand image ensures coherent
messaging, fostering internal cohesion among partners while providing clarity on the
project's identity and goals. Building trust and credibility, both internally and externally,
is facilitated by a consistent brand image, instilling confidence and engendering trust

among stakeholders and the wider community. The brand's consistency aids

BN Co-funded by
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recognition and recall, simplifying internal communication and strengthening the
project's visibility and impact in the external landscape.
The website also provides access to all RURBANIVE’s newsletter and social media

channels:

ﬂ Facebook https://www.facebook.com/rurbanive

m LinkedIn https://www.linkedin.com/company/rurbanive/

X X/Twitter https://x.com/rurbanive

@ Instagram https://www.instagram.com/rurbanive eu/

u YouTube https://www.youtube.com/@rurbaniveprojecteu

RURBANIVE’s website is intended to act as the central information hub of all aspects
of the project, including elements ranging from basic project information to project
specifics (e.g. on the RUCLs, the RUEs, the CPS, the RUI etc.); in addition,
RURBANIVE’s website may also direct the visitor to other, outbound locations on the
web, e.g. RFF opencalls.fund Platform. As such, the site will be monolingual, and all
content is expected to be in English, given that the intent is to reach as wide an
audience as possible, but also due to the fact that the official working language of the
project is English. However, dissemination elements that can only be produced in
national languages (e.g. press coverage in local/ regional/ national journals etc.) can
be published in their original form.

The RURBANIVE website is organised into six (6) main sections: RURBANIVE,
Enablers, Immersiveness, Co-creation Labs, Newsroom, and Contact. Additionally, it
features an “Open Call” section with information on the Open Call foreseen to provide
financial support to third parties. Figure 7 provides an overview of the RURBANIVE

website.
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Figure 7 Overview of the RURBANIVE website

It should be noted that the website is optimised for browsing on all mobile devices to
ensure compatibility across devices, operating systems, and browsers, with an intuitive
interface in place.

Lastly, it is noted that the website bears the official EU emblem and the appropriate
funding statement and adheres to all publicity rules stipulated by the European
Research Executive Agency and an appropriate cookie and GDPR policy has been set
in place.

D5.1 “RURBANIVE project website” submitted in M2 provided a description of the
project’'s main channel to the outside world, providing information on the project’s
objectives, partners, methodologies, results, publications, news and success stories.
During the first reporting period, the sections "Enablers" and "Co-creation Labs" on
the RURBANIVE website were thoroughly updated and enhanced to better reflect the
evolving structure and implementation of the project. The content was refined to
provide clearer descriptions of the Rural-Urban Enablers (RUESs), their thematic areas,
and their roles within the project’'s framework. Additionally, the "Co-creation Labs"
section was improved to highlight the participatory methodology, geographical
locations, and stakeholder engagement activities associated with each lab. These
updates have contributed to a more coherent and accessible presentation of
RURBANIVE'’s approach, ensuring that external audiences - particularly policymakers,
practitioners, and interested citizens - can more easily understand the project’s scope

and objectives.
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RUCL:_] Valles Pasiegos (Burgos province, Spain)

RUE: | Culture, and heritage access and promotion
The Regional Government of Castilla y Ledn is driving an initiative to use the area’s natural and RUCL: ‘ Milos (South Aegean Region)
cultural wealth to counter rural depopulation through sustainable cultural tourism. By applying RUE: ‘ and bi it

Cognitive Computing (COC) techniques, the project aims to capture tﬂli[lsti a-nd potential residents’ The Milos RUCL will bring t TR R T oot
emotional responses to rural landscapes, creating an “affective value” metric. This will enable the romating the restoration Mg e oo s Y e e
government to craft impactful messages that resonate emotionally, encouraging greater || [ P ing has affected by

engagement with rural areas. industrial and other uses. The Milos RUCL will co-create and demonstrate solutions that aim to:

Partnering with CARTIF, the project follows a co-creation approach, involving the necessary
stakeholders at every stage to ensure the sCOC tools meet the project’s goals. Real-world testing will
engage rural residents and urban participants to provide authentic emotional responses to scenic
locations, with final validations conducted on-site in the Valles Pasigggs and urban centers.

in addition, four digital campaigns will use extended reality (XR} to showcase rural-urban synergies,
positioning Castilla y Ledn’s rural areas as vibrant destinations for sustainable tourism and cultural
exp\manm‘ This initiative aspires to foster stronger connections and new opportunities between

. (1) foster i regional through the i ion of innovative ecosystem

urban and rursl communities. restoration/rehabilitation technologies and digital precision monitoring that enhance ecosystem
restor J and optimize tem services;

RUCL: | Lower Austria - Vienna (2) diversify by agriculture while creating synergies

RUE: | Circular Bioeconomy by supporting primary p and p g raw materials and feedstock for the

food sector and agro-industrial activities;
Vienna and Lower Austria represent a dynamic region for advancing Circular Bioeconomy (CB)

As adensely urban center by and rural areas, Vienna
off i jpotential for i ing urban biomass streams, such as food and organic waste,
into regional CB systems. Lower Austria, with its strong agricultural base and a growing focus on
renewable resources, complements this by providing a steady supply of rural biomass and fostering
rural-urban synergies.

(3) promote i i ies and sustai of human activities (e.g, mining and
tourism). Milo’s Botanical Path will serve as an example of alternative touristic activity, an enriched
nature walk built on restored land that unravels the diversity, ecosystem functionality and aesthetic
value of endemic/native flora of Milos and the Cyclades islands.

Outcomes and feedback of the Milos RUCL co-creation activities (e.g. workshops, seminars and
other) will be indispensable input for the production of Best Practice guidelines for ecosystem

Alchesmig-nova, based in Vienna, develops scalable circular design solutions for processing residusl restoration by using locally adapted plant species (of the Mediterranean biome) and a series of

biomass, ensuring ali with and ic goals while fostering urban-rural . N
collaboration. Their work inchides methods for revalorizing surplus bread, edible oil residues, and L o Ln e i
fruit by-products. Partnering with BIoBASE, located In Lower Austria, complements these efforts by rural communities can reconnect them, as places of interest, to their urban counterparts, bring about
providing expertise in bio-based with regional sustainable growth and foster economies of wellbeing.
stakeholders.
In addition, outreach and capacity-building along with ation workshops, will

[ Ruct: | prague suchdol (Prague)

RUE: | logistics, chains

Prague Suchdol serves as a bridge between urban and rural areas, fostering innovation in agri-food RUCL: | Trikala, Greece (Region of Thessaly)
logistics and promoting sustainable short value chains. As the home of the Czech University of Life RUE: I mobility
Sciences Prague (CZU) and its 570-hectare campus, it provides an ideal setting for =

education, research, and real-world in food and Please insert RUCL description here

E-Trikala constitutes a Rural/Urban co-Creation Lab (RUCLs) in the project RURBANIVE. As a it site,
Atthe W;M%'mewmuﬁﬁmm it is leading the implementiion of a Digital Twin technology and simulation tools to deploy the
and confectionsry, beer brewing, and ol pressing- By inking regional primary producers with urban | || 52lable and efficient on-demand moblity systems with different kind of shared vehicle fleets

consumers, the FPTC strengthens rural-urban cooperation while promoting high-quality, locally gni@_s’ mobility pmems‘ infrastructure g lements and g9nﬂ@lnt§ of inclusion and gc_ogggb_il_gy is
sourced products. taken into account. Inclusive workshops will take place with a particular focus on co-creating with
multiple stakeholders, such as ditizens, entrepreneurs, public authority representatives, researchers,
A mﬂm;ﬂmn!mw!mﬁmm“ "";;'uc“ e "m’ﬁfmﬁ and policy makers, aiming to have a broad representation of genders and different age groups, as
o well a special concern for young and elderly people-
and l,, ional programs. Online courses, workshops, .nd certification Reality (XR) will be ped to be utilized by the Rural-Urban Co-creation
support will empower stakeholders to logistics solutions and adopt Lab in Trikala focusing on sustainable mobility. End-users from the quadruple helix model,
sustainable practices in food distribution. P g persp from industry, g and civil society will get access to
with dlgltal tools to better understand the future mobility system in Trikala.
_Iw.ﬂy% E-Trikala is also if g the culture, and heritage aiming to
Fostering Detving, address sustainable cultural tourism. It involves bath urban and rural regional communities towards
The Kedainjai RUCL bridges the gap between rural and urban areas, creating a space for providing the visitors with an tourists with local culture
and growth. agri-food systems and business and traditions and afferigg them in-depth ogmrtum(les 1o enjoy the area’s unique natural beauty.
development, this initiative unites diverse stakeholders to co-create impactful solutions and align RUCL: | Campus Lemgo (ICL), |
policies for a stronger, more inclusive future. = =
RUE: | Enhanced mobility
Digital Startup Village Hub: A platform for Change. The Innovation Campus Lemgo in Germany serves as a dynamic hub that seamlessly
At the core of RUCLs mission is the Digital Startup Village Hub —a unique, tech-driven platform that . A "
integrates rural opportunities w urban expertise. It promotes: blends and 1 centers, fostering innovation in key
* Innovation in agri:tech bioeconomy and field trial. areas such as Smart Food, Smart Automation, Smart Health, Smart Energy, and Smart
. xR ies for planning and i i

Wood. By harnessing the power of digitalization, industry 4.0 technologies, and public

participation, the campus creates a fertile environment for pioneering ideas and
By empowering rural entrepreneurs with the tools they need to thrive in global markets, the User solutions.

society and territorial RUCL ensures resilience and
sustainability. Together, we're building a future where Kédainiai District is a beacon of rural-urb:
cooperation and agri-tech innovation.

o Sustainable practices through circular bioeconomy techniques.

Figure 8 Tool for descriptions of the Rural-Urban Co-creation Labs (RUCLs)
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RUE description GA RUE description website narrative

Closing veater & nurientloops with NES y .
e In other i
4| Gitular bioeconomy |with mutrient exchange with cties and
connecting entrepreneurs and stakenolders, e
and establishing jobs. .
rosided
5 e n

bioaconormy consists of sevaral key aspects working togather 1o drive progress:
[streams.
menews. s
L N
Digtl platiorm functioningas a sacialy-driven
Dataset, Tmini Diags e
and awareness raising activies to teach rural and i i " b " e
5 , Innovative pathwray By desigining od
rban actors o do business together with Less e .
another, the circular bi isir i imizie
et . i ksl b
heaith
Restoration
Insights on how rehabiltaton of the nstural 4 o
o Dataset, Knowlsdge invertory, Best |1 L Quarry Title: F
them, a5 places of interest, to their urban ; i integr i i tmi i :
countarparts and bring sustainable gowthand |70

Figure 9 Tool for descriptions of the Rural-Urban Enablers (RUES)

nUpBgNIVE RURBANIVE v ENABLERS |MMERSIVENESS CO-CREATIONLABS NEWSROOM ~ CONTACT

RURBANIVE will develop Rural-Urban Ensbiers - innovations in six domains known to favour bi-directionsl
ooy urban-rural synergies and building up well-being economies. Extended resiity will be used to resiize
En a b | ers immersiveness and through an integrated platform that stores the main project results, the rursi/ub

stakeholders will be equipped with the spproprists tools to develop their culturai i

an inclusive setup supporting experimentation and innovation

Improving logistics, and
shortening value chains

Domain: The domain refers to the fiow of resources between rural communities
‘and urban hubs. investigating new weys by which reciprocal growth canbe
echieved.

Location: Prague, Czech Republic

RUE: A socislly criven cigitsl plat10nm 1 ecucats snd populsrise the food industry for the:
genersl pubic.

A unique technology centre has haen estatiished In Prague t educste and popuarsa the food
Incustry for the genersi pubic - Agricultursl (roceasing trsining centre The lesming centre
offers 3 hands-on experience of the whole chain of operalions in the production of & witdks range
of focdstulls. From the principles of agricuture it=ait animal and plant production, throogh
varant ways of technologicsl processing of pamarny raw materisis 1o Bunching the final product
onthe merket Practical trsining ensbies learming verious tachniques for processing meet, milk,
cereale, ollseads, frults, vegetsbies and medicinal plants. The comprehensive concept of food
production technologies S rounded off with an Introduction 10 ansiytical evalustion in the:
‘sensory Isborstory o rutritional snd distary soice

Figure 10 Rural-Urban Enablers section on website
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RURBANIVE v ENABLERS WMMERSIVENESS CO-CREATIONLABS NEWSROOM v CONTACT
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RURAL ! URBAN

Co-creationLabs
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The OPEN CALL section was also updated with detailed information on the
RURBANIVE Open Call, as the Open Call Kit — comprising the full guidelines, proposal
and budget templates, documents templates, and FAQs — became available for

download.
Progress/achievements so far

The information for the first Open Call was uploaded on the website on 13 January
2025, coinciding with the official launch date of the call. This update preserved the
general framework and overview of the Open Call, ensuring clarity and continuity for
website visitors while also providing the specific details, requirements, and timeline
for the first round of applications. This approach facilitates informed engagement
from interested stakeholders and reinforces the project's commitment to

transparency and accessibility in its funding procedures.

3.2.2.2 Blog posts

While the RP1 target was set at six (6) blog posts, a total of nine (9) have already been
published during this period, exceeding the initial goal. Each post was drafted by
project partners based on their specific expertise, institutional focus, and involvement
in project activities, with RFF responsible for formatting and uploading the content.
These blog posts serve general outreach purposes, showcasing project milestones,
events, and partner engagement. This overachievement reflects strong partner

engagement and a proactive approach to external communication.

Progress achievements so far (Blog Posts)

RURBANIVE project bridges rural-

urban social and technological

- divides
“, p B n N IVE Embarking on a transformative journey,
the Horizon EU project “RURBANIVE”

RUééANIVEproj;ctbridgesrural»urbansocialand has been OﬁICIa"y IaunChed’ Ied by a

technological divides

consortium of experts.
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RURBANIVE’s dynamic presence at the Beyond Expo 2024

Leading technology companies, startups and scaleups, research centres, academic institutions, as

well as Al thought leaders and pion

met at Beyond Expo 2024, held on 25-27 April 2024, in

niki, Greece. This year's event, which focused on the artificial intelligen

transforming every aspect of our lives, exceeded expectations, more than doubling its total

number of visitors, while increasing its trade visitors compared to last year

RURBANIVE’s dynamic presence at
the Beyond Expo 2024

Leading technology companies, startups

and scaleups, research centres,
academic institutions, as well as Al
thought leaders and pioneers, met at
Beyond Expo 2024, held on 25-27 April

2024, in Thessaloniki, Greece.

Advancing Circular Bioeconomy: Insights from
Beyond2Festival’s Sustainable Practices Workshops

Circular Bi &

g
from Beyond2Festival 2024
On June 30, 2024, BioE and va hosted RURBANIVE workshops on circular

and resource during the Bey ival in Wolfersdorf,

Lower Austria. This green event, attended by 250 participants, emphasized environmental
sustainability, local initiatives, arts, and music. It provided an ideal platform for BioBASE and
alchemia-nova to present their circular economy initiatives, particularly within the EU-funded

RURBANIVE project

Advancing Circular Bioeconomy:

Insights from Beyond2Festival’s

Sustainable Practices Workshops

Regional Circular Bioeconomy &
Sustainable Resource Management:
Highlights from BeyondZ2Festival 2024

On June 30, 2024, BioBASE and
hosted RURBANIVE

workshops on circular bioeconomy and

alchemia-nova

sustainable resource = management

during the Beyond2Festival in

Wolfersdorf, Lower Austria.

 AUGUST29,2024 ® INNEWS
Spotlight on RURBANIVE at PAGE Summer School in Vienna

On July 31st, alchem: va showcased their latest work on the RURBANIVE project to an
intern

ience at part of the 3rd Partnership for Action on Green Economy (PAGE)

Green Industry Summer School vent brought together leading experts, companies

and agencies to discuss innovative approaches to the circular bioeconomy

Spotlight on RURBANIVE at PAGE

Summer School in Vienna

On July 31st, alchemia-nova showcased
their latest work on the RURBANIVE
project to an international audience at
UNIDO as part of the 3rd Partnership for
Action on Green Economy (PAGE)
Green Industry Summer School in
Vienna.
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RURBANIVE

RURAL-URBAN SYNERGIES: Insights from the AgriFood Forum
2024

Bridging the Gap Between Rural and Urban Communities for a Sustainable Future

OPEN

URBANIVE

RURBANIVE launches Open Call to transform rural-urban
connectivity

Offers up to €100,000 per project in funding for innovative solutions

abudget of €600,000,

RN Co-funded by
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RURBANIVE showcases innovation

at Synergy Days 2024

Fostering Rural-Urban Synergies
through Extended Reality and Social
Innovation

The recently concluded Synergy Days
2024 in Barcelona saw the RURBANIVE
project take center stage with a strong
presence at one of Europe’s most
important conferences dedicated to
digital innovation in the agri-food sector.

RURAL-URBAN SYNERGIES:
Insights from the AgriFood Forum
2024

Bridging the Gap Between Rural and
Urban Communities for a Sustainable
Future

On November 26, 2024, the
RURBANIVE Project EU partners
AgriFood Lithuania and alchemia-nova
presented groundbreaking insights at the
AgriFood Forum 2024 in Vilnius,
Lithuania.

RURBANIVE launches Open Call to

transform rural-urban connectivity

Offers up to €100,000 per project in
funding for innovative solutions

In an effort to fuel the growth of digital
solutions for rural-urban synergies and to
maximize project impact, RURBANIVE
has officially launched its Open Call for
projects.
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RURBANIVE Open Call: 110 ideas, 25

countries, one rural future

Running from January 13 to March 31,
2025, the RURBANIVE Open Call far
surpassed expectations, drawing 110
applications from across 25 countries.
This remarkable response highlights the
widespread interest in driving rural
transformation  through  Rural-Urban
Enablers (RUES).

’ RURBANIVE joined the landmark
edition of BEYOND 2025

The RURBANIVE project participated in

BEYOND 2025, the preeminent

international  exhibition of  digital
‘ technology and innovation, with a
presence that was both dynamic and
RURBANIElonedthe andnarediionofdEYOND20% | substantive. For the first time, BEYOND
e wornanmcsee e | was held in Athens, from 4 to 6 April
2025.

rrrrr

visitors

3.2.2.3 Website Total Users (former Unique visitors)

In the updated version of Google Analytics 4, the metric previously referred to as
"Unique Visitors" has been renamed to "Total Users", reflecting enhanced tracking
capabilities and a more accurate representation of individual user engagement. After
a thorough review of RURBANIVE'’s dissemination progress and strategic positioning,
a reduction of the website traffic KPI from 20,000 to 6,000 Total Users is proposed.
While the project has already reached an impressive 4,300 users, this figure was
achieved through extensive and resource-intensive efforts. The experience has
demonstrated that attaining the originally projected number would require a
disproportionate allocation of time and resources, with limited additional value or
engagement in return - particularly given RURBANIVE’s specialised scope, which
targets a niche audience of policymakers, researchers, practitioners, and regional
stakeholders focused on rural-urban innovation and sustainable development.
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To compensate for this revision, RURBANIVE commits to strengthening its
communication performance through the introduction of two additional KPls:
5.6. Media Interviews — with a target of five interviews throughout the project
duration, one of which has already been successfully completed, and
5.7. Six Promotional Videos showcasing the activities and impact of the Enablers
funded through the Open Call.

In addition, the project will raise its social media engagement target (C3.4) from 12,000
to 16,000 interactions, reflecting its proven capacity to foster dialogue and visibility
across digital platforms. These revised and new indicators have been designed to
better capture the quality and depth of stakeholder engagement. Subject to the
approval of the relevant deliverable, these changes will be formally integrated into the

next version of the Dissemination, Exploitation, and Communication (DEC) Plan.

Progress/achievements so far

Within the first reporting period, the RURBANIVE website recorded 4,300 Total

Users, demonstrating solid interest and outreach during the initial phase.

All accounts > rurbanive-project.eu

rurbanive-project eu- Q, Try searching "trend of conversions from organic last month”

Home
Views « Active users Total users = Event count + @ -
19K 4.3K 4.3K 63K
196,505.0% 1 53,787.5% 1 53,787.5% 1105,363.3%

01 01 01 01 01 L
Apr Ju Oct Jan Apr
= Custom = = Preceding period

6 Jan 2024 -12 Jun 2025 View reports snapshot =

Table 15: RURBANIVE Website KPIs per partner

ebh - » Aree A O eo

C.1 Website
C.2.1 | Website 1 1 1
C.2.2 | Blog Posts 31 31 31
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KISl the European Union ©RURBANIVE Consortium Version 1.0 Page 46 of 143



]
a
=

’BANIVE

Unique visitors (website page ‘ 20000 ‘ 20000 ‘ 20000 ‘

‘ C23 | .
Views or users)

Table 16: RURBANIVE Website KPIs per Reporting Period

C1 Website

C.2.1 | Website 1 0 0
C.2.2 | Blog Posts 6 10 15
c23 ugﬁgi;’f:;’rr:) (website page 0 0 20000

3.2.3 Digital Media

Digital media have and are being developed for all target groups from the M03 to 5
years after the end of the project. Digital media have been created to have appealing
and valuable content, in a format compelling and easy to understand by non-experts,
particularly when intended for social media. Digital media will provide up-to-date info
on project activities and results to direct and indirect target groups. Also, the production
of multimedia material for a self-explanatory and captivating presentation of
RURBANIVE will be leveraged available distribution channels of promotion.

To maximise visibility and impact of the project's events and outcomes, RURBANIVE
will exploit the consortium’s already developed social media networks. Consortium’s
partners are expected to share, publish, and retweet content from the RURBANIVE
social media accounts and RURBANIVE website, thus, increasing traction for project-
related work and increasing traffic on partner’s websites and social media. Partners
are also encouraged to create relevant content to the project’s actions and share it
through their channels. Social media accounts were collected from all partners in order
to create a social network and to further promote RURBANIVE's activities and results
to enhance RURBANIVE’s online visibility.

After channel selection, there are several parameters to consider for distributing

consortium’s social media content:

e |Interactivity is the main pillar of the generated content and is the optimum
method to reach and engage an audience. Posts will be easily understood by
non-specialists to facilitate interaction;

e Eye-catching posts will lead to higher conversions with prioritisation into visuals
and graphics will make the piece unique;

e Adaptability of the social media assets to the format and functionality of the

several devices. The asset will be used in such a frame to maximise their

BN Co-funded by
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*
*
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placement, especially taking into consideration the placement on mobile

devices.

3.2.3.1 Social Media Channels
Five (5) social media channels have been created and utilised. The media channels
are LinkedIn, Facebook, Instagram, X/Twitter, YouTube. All five (5) social media

channels were created by RFF in M1 and M3.

v Linkedin
RURBANIVE’s LinkedIn account (https://www.linkedin.com/company/rurbanive/)

targets professionals, stakeholders, academia and policymakers involved in rural and
urban development, governance, and innovation. The content focuses on project
updates and relevant news. The purpose is to establish RURBANIVE as a thought
leader in the field, fostering professional connections, and facilitating knowledge
exchange and collaboration. Figure 10 provides an overview of the RURBANIVE
LinkedIn profile.

emerged in an immers|VE

= innovation ecosystem -‘[{’n’?ﬂ.‘;'.:{wm
fi
JRBANIVE

RURBANIVE Project EU

RUral-uRBAN synergies emerged in an immersIVE innovation ecosystem

Research Services - 669 followers - 11-50 employees

a Dimitra & 192 other connections follow this page
oo ) ()

Home About Posts Jobs People

Overview

RUral-uRBAN synergies emerged in an immersIVE innovation ecosystem Disclaimer Funded by the
European Union. Views and opinions expressed are however those of the author(s) only and do not
necessarily reflect those of the European Union or Research Executive Agency. Neither the Euro ... see more

Figure 12 RURBANIVE LinkedIn

v Facebook
RURBANIVE's Facebook account (https://www.facebook.com/rurbanive) aims to

engage a broad audience, including rural and urban community members,
policymakers, and the general public. It serves as a platform for sharing project
updates, and events. The purpose is to create a community around the project,

encouraging interaction, feedback, and participation. Facebook's interactive features,
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such as comments and shares, help foster a sense of belonging and support among

followers. Figure 11 provides an overview of the RURBANIVE Facebook profile.

RUral-uRBAN synergies
emerged in an immersIVE
innovation ecosystem

2 Co-funded by
4 the European Union

urBanve Rurbanive Project EU

“Wfags!’ m hUked @ Message
Posts  About  Mentions  Reviews  Foliowers  Photos  More ¥
@ switch into Rurbanive Project EU's Page to start managing it. m
Intro Posts 25 Filters

RUral-uRBAN synergies emerged in an immersIVE innovation

% Rurbanive Project EU

© Page - Science & Tech

S{{PRIRERIVE ] —

.

Figure 13 RURBANIVE Facebook

v XI/Twitter
The X/Twitter account of RURBANIVE (https://x.com/rurbanive) is designed for real-

time updates and interactions. It targets a diverse audience including policymakers,

media, researchers, academic partners and the general public. The content includes
project news and relevant industry trends. The purpose is to disseminate timely
information, engage in industry conversations, and increase the project's visibility and
influence in the rural-urban innovation discourse. Figure 12 provides an overview of
the RURBANIVE X/Twitter profile.

« RURBANIVE project EU

77 posts

e European Unsen

a
filg
RURBANIVE
(e} Edit profile

RURBANIVE project EU

@rurbanive
() Joined January 2024

16 Following 75 Followers

Posts Replies Highlights Articles Media Likes
0] RURBANIVE project EU @rurbanive - Apr 30 (F wee
) p02025 in Athens showcased how

" . RURBANIVE at #Beyo
# I-# 1 Enablers build connections through technological and
n. Watch G. Papapostolou (@reframefood) explaining our

Figure 14 RURBANIVE X/Twitter
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v YouTube
RURBANIVE's YouTube channel (https://www.youtube.com/@rurbaniveprojecteu) is

dedicated to sharing in-depth video content, including project videos, interviews with
key stakeholders, and webinars. The target audience includes community members,
researchers, educators, and policymakers. The purpose is to provide a comprehensive
visual and educational resource that explains the project's methodologies,
achievements, and impacts in detail, encouraging further engagement and learning.

Figure 13 provides an overview of the RURBANIVE YouTube channel.

. RUral-uRBAN synergies
> emerged in an immers|VE
' innovation ecosystem

/
/ Co-funded by
the European Union

RURBANIVE Project EU

('l_lf (@rurbaniveprojecteu - 30 subsc

RURBANIVE is a 4-year Horizon EU project, aiming to improve life in rural comm ...more

‘JDBQNIVE furbanive-project.eu

) subscribed v

:  RURBANIVE Project EU at Synergy Days
2024

Figure 15 RURBANIVE YouTube
v Instagram

RURBANIVE's Instagram account (https://www.instagram.com/rurbanive eu/) is used

to visually showcase the project's impact through compelling images and short videos.
The target audience includes younger demographics, visual learners, the general
public and community members who prefer engaging with visual content. The purpose
is to highlight on-the-ground activities, human-interest stories, and the tangible benefits
of the project, thereby increasing awareness and support through a visually appealing

narrative. Figure 14 provides an overview of the RURBANIVE Instagram profile.
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rurbanive_eu m Message 42

RURBANIVE

RURBANIVE Project EU

58 posts 89 followers

14 following

RUral-uRBAN

ged in an E innovation ecosystem

@ rurbanive-project.eu and 2 more

Followed by reframefood

(id rurBanIve

Figure 16 RURBANIVE Instagram

DOsS

Follow RURBANIVE on
LinkedIn, Facebook, X,
YouTube and Instagram

Use official institutional
accounts for social media
posts

Tag and repost content
fromm RURBANIVE

Invite channels to
institutional & personal
accounts network contacts
that may be interested in
RURBANIVE updates

Use RURBANIVE logo and
the EU emblem with the
“Funded by the European
Union” statement

Use RURBANIVE hashtags

DON'TS

x Avoid using only your
personal social media
accounts to post, as
posts created by
personal accounts
cannot count as KPIs

Avoid creating social

X media accounts that
imitate the RURBANIVE
project to prevent
confusion and maintain
the project's credibility
on social platforms.

Figure 17 DOs & DONTs in social media

3.2.3.2 Social media audience
RURBANIVES's results are expected to have a wide impact on a diverse audience.
One thousand five hundred (1500) total followers in social media are expected to
interact through the lifespan of the project. Three hundred (300) users are expected as
audience in social media during the RP1 (M1 to M18), 500 people during the RP2 (M19
to M36) and 700 people during the RP3 (M37 to M48).
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Progress/achievements so far

Notably, 1,136 users have already followed RURBANIVE’s social media channels
during RP1, substantially exceeding the initial target for this phase. This
overachievement highlights strong early visibility, effective digital outreach

strategies, and a growing interest in the project's themes and activities among

relevant audiences (see Figures 10, 11, 12, 13, 14 for validation).

Facebook Linkedin

269 | 668

Instagram

89

3.2.3.3 Social media posts

More than one hundred and fifty (150) total posts in social media channels are
expected during the project life. Thirty-nine (39) posts in social media channels were
expected during M1 to M18, 50 posts in social media channels are expected during
M19 to M36 and 62 posts in social media channels during M37 to M48. RFF is
responsible for following up the posts in social media channels numbers during the

project.
Progress/achievements so far

Remarkably, 299 posts have already been published across RURBANIVE’s
social media channels during the first reporting period, demonstrating a
significant overachievement. This high level of activity reflects the strong
communication commitment of the consortium and has contributed to increased
visibility, stakeholder engagement, and continuous dissemination of project
developments. Note, that the relatively low number of YouTube followers and content
during the first reporting period is attributed to the project’s communication timeline,
as the main audiovisual materials are scheduled for production and release in the
second reporting period, during which a notable increase in activity and engagement

is expected.
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Facebook

81

LinkedIn Instagram

82 76

3.2.3.4 Social media interactions

Twelve thousand (12000) total interactions in social media channels posts are
expected during the project. Two thousand (2000) interactions in social media
channels posts were expected during M1 to M18, 4000 interactions in social media
channels posts during M19 to M36 and 6000 interactions in social media channels
posts during M37 to M48. RFF is responsible for following up the interactions in social
media channels posts during the project.

Due to platform-specific limitations, comprehensive cumulative analytics for
RURBANIVE'’s social media channels cannot be readily extracted in full. Linkedin
restricts access to insights for only the past 365 days, making long-term tracking
and aggregated reporting across the project’s entire duration infeasible without relying
on estimation. Likewise, X (formerly Twitter) and Instagram do not provide
complete cumulative data dashboards, particularly for non-premium accounts,
which means that only limited information is accessible natively. Therefore, in order to
estimate overall reach and engagement across the full duration of the project,
extrapolation from available data was applied as a methodological approach to

ensure consistency and relevance in performance evaluation.
Progress/achievements so far

By the end of the first reporting period, RURBANIVE’s posts on project’s social media
channels have already generated over 9,246 interactions, significantly exceeding
the initial target. This overachievement highlights the effectiveness of the
communication strategy and the strong engagement of audiences with the project’s
content, messages, and ongoing activities.

More specifically:
LinkedIn: 4,744 (Figure 16)
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<Jun 3, 2024 - Jun 2, 2025 ')

Highlights
Data for 6/3/2024 - 6/2/2025

24,368 2,428 7

Impressions Reactions Comments

Metrics

250

13

Reposts

200

A\

\

N —\
VARV

Jun 3 Aug1 Oct 1 Dec 1

— Organic

--- Sponsored

Facebook: 1,936 (Figure 17)

Custom: Jan 1- May 31 +

1,936 Interactions @
+100.0% from previous 517 days

40

20

X/Twitter: 1,626

Total analytics for X are not available
Instagram: 900

Total analytics for Instagram are not available
YouTube: 40 (Figure 18)

Figure 18 RURBANIVE LinkedIn interactions

Jan1 Mar 28 Jun23 Sep 18
1,875 3
Reactions o Comments o

Figure 19 RURBANIVE Facebook interactions

Dec 14 Mar 11

[
58

Shares o
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=] RURBANIVE Project EU <. Compare 1o,

Total 40 142 15 28 151 30.5%

3

Figure 20 RURBANIVE YouTube interactions

3.2.3.5 Project Hashtags
Project hashtags in all social media posts are expected during the RURBANIVE project
through social media insights. The created hashtags are relevant to the project and its
outcomes will help reach target audiences and make it easy to find RURBANIVE
generated knowledge.
Hashtags divide the project’s main topics into user-friendly and engaging keyword
phrases and help increase visibility in the social media environment, while they make
RURBANIVE’s messages stand out and influence relevant communities. Further
tracking of the hashtags facilitates the consortium to analyse quantitative and
qualitative data.
Three to five (3-5) project hashtags in social media were expected from M1 to M18.
RFF is responsible for the project hashtags in social media during the project. The
project has set official distinctive hashtags such as #Rural #Urban #lmmersiveness
#Sociallnnovation which are used to monitor the posts related to the project.

Table 17 RURBANIVE Digital Media KPIs per partner

DITdi ¥ edig D arge A gnedc

C3 Digital Media

o | SocllModa Chamele Lnkedn, | oy | 4| 4
C.3.2 | Social media audience >1500 1500 1500
C.3.3 | Social media Posts >150 151 151
C.3.4 | Interactions >1200 1 12000 | 12000
C.3.5 | Hashtags 5 5 5
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Table 18 RURBANIVE Digital Media KPIs per reporting period

D nP RP
DigIta edia KP
0 8 O 6 48

C.3 Digital Media
Social Media
Channels (LinkedIn,
C.3.1 Facebook, Twitter, = N 0 0
YouTube, Instagram)
C.3.2 | Social media audience >1500 300 500 700
C.3.3 Social media Posts >150 39 50 62
C34 Interactions >12000 2000 4000 6000
C.3.5 Hashtags 5 5 0 0

3.2.4 Topic-varied newsletters

3.2.4.1 E-newsletters

Eight (8) e-newsletters will be created and distributed on a six-month basis throughout
the duration of the RURBANIVE project. The content of the e-newsletters will include
the project’s latest developments, results and activities, as well as upcoming events,
workshops, demonstrations and where to find recent reports and publications.

Two (2) newsletters have been issued in the first reporting period from M1 to M18,
three (3) from M19 to M36 (RP2) and three (3) will be issued from M37 to M48 (RP3).

RFF is responsible for creating and distributing the e-newsletters.
Progress/achievements so far

As of the end of the first reporting period, three (3) e-newsletters have already been
distributed, surpassing the initial target. This overachievement reflects the proactive
approach taken to ensure regular communication with stakeholders, timely updates
on project activities, and consistent dissemination of key developments across the
RURBANIVE consortium and beyond.
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Rural-Urban synergies

emerged in an immersive innovation system

About RURBANIVE
Improving life

in rural communities

through social & technological innovation

RURBANIVE will establish a novel Rural-Urban
innovation framework, supported by technical
and social innovations to enhance territorial
governance and existing policy tools.

A community store of Rural-Urban Enablers
realised through Rural-Urban immersiveness
will promote experimentation and innovation
focused on building up the well-being

economies of rural and urban areas.

Visit or website

URBANIVE

Newsletter issue #2

Rural-Urban synergies

OPEN
CALL
LAUNCHING
IN JANUARY

<<

©RURBANIVE Consortium

Newsletter Issue #1
10 June 2024

The first newsletter was released on M06
and received 124 interactions in the
Mailchimp Newsletter platform. The
topics in Newsletter Issue #1 included:
Introduction of RURBANIVE project,
kick-off meeting
RURBANIVE’s presence in Beyond Expo
2024 in Thessaloniki, AEIDL’s policy

inception

in Athens, Greece,

meeting, Save the date:

Synergy Days 2024 in Barcelona.

Newsletter Issue #2
20 December 2024

The second newsletter was released on
M12 and received 174 interactions in the
Mailchimp Newsletter platform. The
topics in Newsletter Issue #2 included:
The upcoming RURBANIVE Open Call,
RURBANIVE’s presence at Synergy
Days 2024, RURBANIVE’s presence at
the AgriFood Forum 2024,
events and activities where partners

RURBANIVE,

several

introduced Christmas

wishes.
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Newsletter Issue #3

JdeNWE 23 January 2025

Newsletter issue #3

Rural-Urban synergies

The third newsletter was released on
M13 and received 293 interactions in the

Mailchimp Newsletter platform. The

Newsletter Issue #3 was exclusively

o e dedicated to announcing the launch of

OPEN CALL the RURBANIVE Open Call.
) DON'T
‘7 @ MISS OUT!

KEY
NUMBERS

Total Open Call budget:

3.2.4.2 Newsletter subscriptions

Subscriptions can take place at events as well as on the RURBANIVE'’s website and
Social Media channels. Upon newsletter registration, RURBANIVE will pay special
attention to security and respect the privacy and confidentiality of the users’ personal
data. Newsletter recipients will be asked to provide their consent prior to sending any
information related to the project. All relevant activities and aspects related to personal
data will be fully compliant with the applicable national, European, and International
legal framework, and the European Union’s General Data Protection Regulation
2016/6798. Interested parties will be able to subscribe and unsubscribe at any given
point from the RURBANIVE newsletters. Furthermore, to achieve broader distribution
and facilitate the engagement of as many stakeholders as possible, RURBANIVE
partners will be encouraged to promote newsletters to their contacts who may be
interested in the project.

Four hundred (400) subscriptions to e-newsletters are expected throughout the
duration of the project. One hundred (100) subscriptions in the first reporting period
(M1-M18), 200 in the second reporting period (M19-M36) and 100 in the third reporting
period (M37-M48). RFF is responsible for following up the numbers of the e-

newsletters subscriptions.
Progress/achievements so far

By the end of the first reporting period, 186 users have already subscribed to the
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RURBANIVE newsletter, significantly exceeding the target for this phase. This
overachievement demonstrates the growing interest in the project’'s updates and
outputs, as well as the effectiveness of the outreach and engagement strategies

implemented during the early stages.

Audience

RURBANIVE project EU

186 total contacts. 1ss email subscribers.

3.2.4.3 Newsletter interactions

One thousand five hundred (1500) interactions are expected throughout the duration
of the RURBANIVE project. Three hundred (300) interactions to e-newsletters during
M1 to M18, five hundred (500) interactions to e-newsletters are expected during M19
to M36 and 700 interactions to e-newsletters are expected during M37 to M48. RFF is
responsible for following up the numbers of the e-newsletters interactions through

Mailing service insights.
Progress/achievements so far

By the end of the first reporting period, 591 interactions with RURBANIVE’s e-
newsletters have already been recorded, nearly doubling the initial target. This
overachievement highlights the high engagement levels of subscribers, and the
relevance of the content shared, reinforcing the effectiveness of the newsletter as a

key communication and dissemination tool within the project.
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D5.3 - RURBANIVE DEC Plan update 1

Email performance

@ Openrate

72.6%

53 opened

Additional email details

Deliveries
Total opens
Last openad

Forwarded

Email performance

€ Openrate

56.3%

58 opened

Additional email details

Deliveries
Total opens
Last opened

Forwarded

Email performance

4 Openrate

50.6%

83 opened

Additional email details
Deliveries

Total opens

Last opened

Forwarded

June 9, 2024 - June 5, 2025 + Excludes Apple MPP

@ Click rate

15.1%
M clicked

73(100%)
83

May 08, 2025 5:13 pm

December 19, 2024 - June 5, 2025 + Excludes Apple MPP

o]
€ Clickrate
14.6%
15 clicked
103 (83.7%)
90

Apr 30, 2025 7:27 am

January 22, 2025 - June 5, 2025 « Excludes Apple MPP

o]
4 Click rate
25%
M clicked
164 (99.4%)
n

Apr 29, 2025 7:51 am

0

@ Bounce rate

0%

0 bounced

Clicks per unigue opens
Total clicks
Last clicked

Abuse reports

€ Bounce rate

16.3%
20 bounced

Clicks per unique opens
Total clicks
Last clicked

Abuse reports

4 Bounce rate

0.61%

1bounced

Clicks per unigue opens
Total clicks
Last clicked

Abuse reports

@€ Unsubscribe rate

0%

0 unsubseribed

20.8%

41

Jun 12, 2024 2:26 pm

€  Unsubscribe rate

0%

0 unsubscribed

0

25.9%

84

Jan 04, 2025 5:03 pm

Figure 21 RURBANIVE Newsletters interactions

o]
4 Unsubscribe rate
0%

0 unsubscribed
49.4%
82
Mar 05, 2025 2:33 am
o]
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Table 19 RURBANIVE Top-varied newsletters per partner

Op varied P arge a gned

C4 Top varied newsletters

C.4.1 | e-Newsletters 28 8 8
C.4.2 | Subscriptions >400 400 400
C.4.3 | Interactions >1500 1500 1500

Table 20 RURBANIVE Top-varied newsletters per reporting period

P 0 & 9 O 48

C4 Top varied newsletters

C.4.1 | e-Newsletters >8 2 3 3
C.4.2 | Subscriptions >400 100 200 100
C.4.3 | Interactions >1500 300 500 700

3.2.5 Multiplier Campaigns

Multiplier campaigns will be organised for rural communities, service and technology
providers and indirect actors, from M03 and 3 years after? the completion of the
RURBANIVE project, by using press releases, online publishing platforms, magazines,
videos, podcasts and traditional media, to maximise project's impact. These will

engage stakeholders outside the strictly prioritised target groups.

3.2.5.1 Press Releases

Eight (8) press releases are expected throughout the duration of the RURBANIVE
project. Press releases will be produced and distributed for publication among
national/regional/EU press to further promote the project, its latest activities and
developments to a broader audience as well as addressing more specific stakeholders.
Two (2) press releases were expected during M1 to M18, 2 press releases are
expected during M19 to M36 and 4 during M37 to M48. RFF is responsible for all press

releases.

Progress/achievements so far

The first Press Release was distributed on M03 and informed the media about the
project’s kick-off meeting in Athens. The second Press Release was distributed on
M13 and informed international media about the launch of the RURBANIVE Open

Call (can be found on )-

2 M30 was mistakenly indicated instead of the correct M03 — this appears to be a clerical
error in the timeline.
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3.2.5.2 Publications on online platforms

Five (5) media publications on online platforms are foreseen throughout the duration
of the RURBANIVE project. These refer to media-oriented publications, such as op-
eds, project articles, interviews, or other features published on external digital
platforms (news sites, policy blogs, innovation magazines etc.), and are distinct from
scientific or technical publications. Three (3) such Three (3) publications were
expected during M1 to M18, 1 is expected during M19 to M36 and 2 during M37 to
M48. ICCS is responsible for 1 publication, AUA for 1 and RFF for 3. Full list of

publications is available upon request.
Progress/achievements so far

By the end of the first reporting period, a total of 22 publications have already been
published on various online platforms, such as news websites (15) and partners’
organisation websites (7), significantly surpassing the expected output. This
overachievement reflects the strong commitment of the consortium to disseminate
project activities and outcomes widely, enhance visibility across diverse audiences,
and contribute to broader discussions relevant to rural-urban integration and

sustainable territorial development.

a gra 24 ENERGIA,gv f v A an
=
PR DR A . Boosicv  Aotpomvilionice  Ghutov  EvpreiicApicy  Erepracl Kby Xpnorwdv  Engl

RURBANIVE: Otav n TexvoAoyia
«epupwve» To Xaopa Metago
YraiBpou kat Actikou MeptBdalAovtog

RURBANIVE Project EU: Otav n
TEXVOAOYLQ «YEPUPWVEL TO XAOHA
petagl umaiBpou kat actikol
nepBaAovtog

hfﬂ),s://Ww.é"qr524.qr/aqrotikwa/kaln‘c;tom
ia/tehnologia/rurbanive-project-eu-otan-
i-tehnologia-gefyronei-hasma-metaxy

https://www.energia.gr/article/217421/ru
rbanive-otan-h-tehnologia-gefyronei-to-
hasma-metaxy-ypaithroy-kai-astikoy-
perivallontos
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https://www.synergyportal.eu/latest-

news/synergy-days-2024-projects- = -

rurbanive https://www.ictplus.gr/rurbanive-otan-i-
technologia-gefyronei-to-chasma-
metaxy-ypaithrou-kai-astikou-

perivallontos/

3.2.5.3 Magazine Articles

Five (5) articles in magazines are expected throughout the duration of the RURBANIVE
project. Two (2) articles are expected in the second reporting period (M19-M36) and
three (3) during M37 to M48.

ICCS is responsible for 1 magazine article, CARTIF for 1, RFF for 1, CZU for 1 and
AFL for 1.

3.2.5.4 Published videos

Video is a highly effective marketing tool that RURBANIVE can utilise to its advantage.
Eight (8) project videos, with success stories and interviews, will be produced for the
RURBANIVE project through the Digital distribution channel insights, in order to
visualise the project communication messages. One (1) is expected for the project,
providing a general promotion to RURBANIVE’s audience, and 1 video for each
RUCLs (7 in total).

Four (4) videos will be published during M19 to M36 and 4 videos during M37 to M48.

RFF is responsible for project video production.
Progress/achievements so far

Although no videos were required during the first reporting period, two (2) videos

have already been published on the project's YouTube channel, reflecting

proactive communication efforts and exceeding expectations. These include a video

highlighting RURBANIVE's presence at Synerqy Days 2024 in Barcelona, and

RN Co-funded by
KISl the European Union ©RURBANIVE Consortium Version 1.0 Page 63 of 143


https://www.synergyportal.eu/latest-news/synergy-days-2024-projects-rurbanive
https://www.synergyportal.eu/latest-news/synergy-days-2024-projects-rurbanive
https://www.synergyportal.eu/latest-news/synergy-days-2024-projects-rurbanive
https://www.ictplus.gr/rurbanive-otan-i-technologia-gefyronei-to-chasma-metaxy-ypaithrou-kai-astikou-perivallontos/
https://www.ictplus.gr/rurbanive-otan-i-technologia-gefyronei-to-chasma-metaxy-ypaithrou-kai-astikou-perivallontos/
https://www.ictplus.gr/rurbanive-otan-i-technologia-gefyronei-to-chasma-metaxy-ypaithrou-kai-astikou-perivallontos/
https://www.ictplus.gr/rurbanive-otan-i-technologia-gefyronei-to-chasma-metaxy-ypaithrou-kai-astikou-perivallontos/
https://www.youtube.com/@rurbaniveprojecteu
https://www.youtube.com/watch?v=fILQ8JQZK_I

(lid RURBANIVE

another from RURBANIVE’s participation at Beyond Expo 2025 in Athens. This

early initiative has helped to reinforce project visibility and engage wider audiences

across multiple platforms.

3.2.5.5 Podcast Series

Two (2) Podcast series of five episodes each (total 10 episodes) will be developed.
Podcasts are digital audio files presented in a series, typically with new instalments
received automatically by subscribers. This on-demand technology is growing in
popularity with 464.7 million podcast listeners globally as of 2023. RURBANIVE will
create 2 podcast series of ten (10) episodes in total, to enrich and diversify the website
and address auditory learning styles.

The two (2) Podcast series have been equally distributed between M19 to M36 and

M37 to M48. RFF is responsible for the project’s Podcast series production.

Progress/achievements so far

Four (4) podcast/vidcast episodes have already been recorded, featuring
interviews with the project partners ICCS, AUA, CARTIF, and alchemia-nova,

demonstrating an early and proactive commitment to this communication format.

Table 21 RURBANIVE Multiplier Campaign KPIs per partner

Multiplier Target  Assigned ICCS AUA CARTIF RFF CZU AFL
Campaign KPIs
c5 Multlp_ller
campaigns
C5.1 Press releases 8
C52 Publications on 1 1 3

online platforms

C53 Magazine articles

C54 Published videos

N[ o | & |
N[ | o | & |
-

N
-

-

-

C5.5 Podcast series

Table 22 RURBANIVE Multiplier Campaigns KPIs per reporting period

( 8 O b 48
C.5 Multiplier campaigns

C5.1 | Press releases

C5.2 Publications on online
platforms

C.5.3 | Magazine articles
C.5.4 | Published videos
C.5.5 | Podcast series
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4 Dissemination Activities

The main objectives of RURBANIVE'’s dissemination strategy are to ensure that the
project's outcomes, knowledge and opportunities are effectively diffused to the
appropriate target communities, making the project's innovations widely accessible.

More specifically, the dissemination strategy’s objectives are to:

e Introduce RURBANIVE’s Community Store integrating all Rural-Urban
Enablers to facilitate dissemination, communicate project results and increase
visibility among key stakeholders;

e Promote synergies with other research, policy, and communication initiatives,
taking advantage of existing dissemination networks and channels;

e Engage targeted audiences to get feedback, validate and ensure broad
applicability, replication and scalability of the project’s results;

e Align and integrate dissemination, communication, ecosystem building
activities with exploitation and business modelling processes to allow scale up
of outputs;

e Support continual exploitation of project results in research, public policy, and

other relevant driven initiatives.

4.1 Dissemination KPIs Overview

The following tables (17 & 18) present the distribution of the dissemination KPIs per
Reporting Period (RP) and per Partners, respectively. To enhance the project’s
outreach and impact, adjustments have been made to the dissemination targets.
Certain figures have been increased to reflect higher engagement, while others have
been redistributed across reporting periods and partners to ensure a more strategic
and balanced approach. These changes align with the project's objectives and have
been documented accordingly. The updated figures will be reflected in the revised
versions of the DEC plan to maintain transparency and consistency in reporting.

Table 23 Distribution of dissemination KPIs per RP

D.1 Scientific publications

D11 | Eablcetons i peerevie cpen : 2 :
D.1.2 Publications in scientific conferences 7 4 3
D. 1.3 | Publications in Open Research Europe 6 3 3
D.2 Technical publications

D.2.1 Technical publications/articles 11 2 4 5
D.2.2 Blog contributions 1 2 4 5
D.3 Policy contribution

D.3.1 Policy briefs (recommendations) 7 7
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Dissemination KPIs Target RP1 RP2 RP3
9 (M01-M18) (M19-M36) (M37-M48)
D3.2 (hybrid) Policy recommendation 4 4
workshops
D.4 Capacity building
D.4.1 Capacity building training sessions 9 7 2
D.4.2 Knowledge transfer workshops 9 5 4
D43 Jomt_ e_yepts with relevant EU projects 4 9 1 1
and initiatives
D.5 Ecosystem building
D.5.1 Booths in exhibitions and fairs 4 2 1 1
Community outreach presentations
D.5.2 (presentations in inudstry fairs and 9 3 4 2
trade shows)
Organisation of joint activities/data
D.5.3 | sharing with EU/national 11 1 6 4
projects/initiatives
D 0 R D
D
Scientific
. publications
Publications in peer-
D.1.1 review open-access 7 1 1 0 0 1 0 0 0 0 0 0 0 0
journals
D12 Publications in scientific 7 1 1 0 0 1 0 0 0 0 0 0 0 0
conferences
Publications in Open
D13 Research Europe 6 0 1 0 0 1 0 0 0 0 0 0 0 0
Technical
- publications
D21 | Tlechnmical 1 oo o | 1|1 |2]2]1]H1 oo | 1]1
publications/articles
D.2.2 | Blog contributions 11 0 0 1 2 0 2 0 2 0 2 1 0 0
D.3 Policy contribution
D.3.1 | Polioybriefs 7 olo|o|7lo|lo]o]o]|o olofo]|o
(recommendations)
(hybrid) Policy
D.3.2 | recommendation 4 0 0 0 4 0 0 0 0 0 0 0 0 0
workshops
D.4 Capacity building
D.4.1 | Capacity building 9 1 lol1lo|1]|1]1]1]o0 olo|1]o0
training sessions
D.4.2 | Knowledge transfer 9 o|3|o0o|4flo|lo]o]o]2 olofo]|o
workshops
Joint events with
D.4.3 | relevant EU projects 4 0 0 3 0 0 0 1 0 0 0 0 0 0
and initiatives
D.5 Ecosystem building
D.5.1 | Boothsin exhibitions a 2o 1]o|l1]lo]o]o]fo o|lo|o|o
and fairs
D.5.2 | Community outreach 9 olo|1]o0]lo|1]|1]|1]o0 o|1]21]o0
presentations
Organisation of joint
activities/data sharing
D5.3 with EU/national 11 0 0 2 1 1 1 1 0 1 0 0 0 2
projects/initiatives
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Table 25 RURBANIVE Dissemination KPIs Achievement

Total Completio

Dissemination Measures Achieved
allocated n

D1.1 - Publications in peer-review

. >6 7 7 1 14%

open-access journals
D1.2 - Publications in scientific -6 7 2 ’ 29%
conferences
D1.3 - Publications in Open 6 6 6 0 0%
Research Europe
D2.1 - Technical

echnica >10 11 11 1 9%

publications/articles
D2.2 - Blog contributions >10 11 11 3 27%
D3.1 - Policy briefs

. >6 7 7 0 09
(recommendations) &
D3.2 - (hybrld). Policy >3 4 4 0 0%
recommendation workshops

D4.1-—CapaC|ty building training -8 9 9 6 67%
sessions

D4.2 - Knowledge transfer -8 9 9 12 133%
workshops

D4.$ - Joint eye.n-ts .Wlth relevant EU >3 4 4 2 50%
projects and initiatives

D?.l - Booths in exhibitions and >3 4 4 9 225%
fairs

D5.2 - Community outreach

presentations (presentations in >8 9 9 7 78%

inudstry fairs and trade shows)

D5.3 - Organisation of joint
activities/data sharing with >10 11 11 1 9%
EU/national projects/initiatives

4.2 Dissemination Measures and Tools

The Dissemination measures of RURBANIVE refers to target groups such as rural-
urban communities, technology providers, academia, policy makers as well as indirect
actors and is based on customised measures that includes publications, capacity

building and policy contributions.

4.2.1 Scientific Publications

Scientific publications refer to academic publications in journals and scientific
conferences. Breakthrough scientific publications in journals and scientific
conferences. All publications are available through the RURBANIVE website at this
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4.2.1.1 >Six (6) scientific publications in peer-review open-access
journals

Publications for European Journal of Spatial Development; City and Environment
Interactions; Journal of Urban and Regional Analysis; Journal of Rural Studies; Journal

of Rural and Community Development; Rural Society; City & Community.

Two (2) publications will be released from M19 to M36 and the other five (5) will be
released from M37 to M48.

Progress/achievements so far

RISE has already achieved one publication ahead of schedule, titled "Systems
Thinking and Learning Outcomes Fostering Rural-Urban Synergies: A Systematic
Review," published in MDPI Open Access Journals. This early accomplishment
demonstrates strong academic engagement and contributes significantly to the
project’s scientific dissemination objectives. The article has already reached 435
stakeholders, underlining its relevance and visibility within the research and policy

communities. The publication is openly accessible through the provided link.

4.2.1.2 >Six (6) publications in scientific conferences

Publications for rural development and environment, such as the European Rural
Geographies Conference; OECD Rural Development Conference; International
Conference on Rural Education and Information Technology; International Conference

on Urban Wildlife Ecology, Management and Control; national & regional conferences;

Four (4) publications at scientific conferences will be released from M19 to M36 and
the other three (3) will be released from M37 to M48.

Progress/achievements so far

AUA has already achieved two scientific conference publications during the first
reporting period, showcasing early and proactive engagement with academic and
professional communities. These were presented at the “Soil Health: Current Status
and Future Needs” Conference (photo) and the 6th Symposium on Circular Economy
and Sustainability. These contributions align with the project’s thematic focus and
dissemination strategy, reinforcing RURBANIVE’s presence in key scientific forums
related to rural development, environmental sustainability, and circular economy

practices.
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Figure 22 AUA presents a scientific publication at the 6th Symposium on Circular
Economy and Sustainability

Milos islang
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Figure 23 AUA presents a scientific publication at the 6th Symposium on Circular
Economy and Sustainability

4.2.1.3 Six (6) publications in Open Research Europe
Three (3) publications in Open Research Europe will be released from M19 to M36
and the other 3 will be released from M37 to M48.

Table 26: KPIs of scientific publications per partner

» o atio » arge A A AR

D.1 Scientific publications

D11 Publications in peer-review 7 2 > y y 1
open-access journals

D12 Publications in scientific 7 2 > y y 1
conferences
Publications in Open

D.1.3 | Research 6 2 2 0 1 1
Europe

Table 27 KPIs of scientific publications per reporting period

D NP RP
D e atlio P
0 8 0 6 48

D.1 Scientific publications

D11 Publications in peer-review 7 2 5
open-access journals

D12 Publications in scientific 7 4 3
conferences

D13 Publications in Open Research 6 3 3
Europe

4.2.2 Technical Publications

RURBANIVE will publish and contribute to technical blog posts, articles, position
papers, inventories, books, or other sources with a regional or local outlook (top-down),
as well as citizen informational initiatives (bottom-up), e.g. contribution to the Regional
Yearbook, Parliament Magazine etc. In addition, through the RUEs and the OC,
RURBANIVE'’s services can be included in like-minded publications, professional
journals, ENRD etc. All publications are available through the RURBANIVE website at
this

4.2.2.1 >Ten (10) technical publications/articles
Technical publications/articles will be released for rural/urban communities, service &

technology providers as well as indirect actors;
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Two (2) publications were expected to be released from M1 to M18, four (4) are
planned to be released from M19 to M36 and five (5) from M37 to M48.

Progress/achievements so far

Two (2) technical publications have already been achieved within the first
reporting period, demonstrating timely progress against the project’s dissemination
goals. The first is an article published by alchemia-nova in the magazine Circular
Insider (issue 4/2025, p.35), titled "Welche Verwertung wiinscht sich Altbrot?" (“What

Kind of Recycling Does Old Bread Need?”), which examines resource efficiency in

food waste valorisation, particularly relevant to circular bioeconomy practices.

Ostermreich

Lu-\ NSAM

™ w(u/nb

WELCHE VERWERTUNG
WUNSCHT SICH
ALTBROT?

Innovative Verwertung von biogenen Roh- oder
Reststoffen durch lokale Kooperationen

Von Christine Bertl & Kathrin Zim

Rund 210.000 Tonnen Brot und Ge-
biack landen in Osterreich jedes Jahr

die verschiedene Verwertungsoptio-
nen hinsichtlich ihrer kologischen,

im Miill - das zeigen aktuelle Abfall-  Im EU-Horizon-Projekt RURBANIVE  Gkonomischen und sozialen Auswir-

statistiken. Findet dieses Lebens-
mittel nicht den Weg in unseren
Magen, verliert es rasch seinen ma-
teriellen Wert. Im besten Fall wird es
noch in Biogasanlagen verwertet
oder als Tierfutter eingesetat.

Doch das volle Potenzial einer hd-
herwertigen stofflichen Nutzung
wird bislang kaum ausgeschopft.
Gerade in Stadten, die durch hohen
Verbrauch und grofe Abfall

entwickeln alchemia-nova und Bio-
BASE daher gemeinsam eine Metho-
dik zur Forderung einer regionalen
zirkuldren Biotkonomie. Ziel ist es,
den Zugang zu biogenen Reststoffen
wie Altbrot effizienter zu gestalten.
In einem ersten Schritt werden Rest-
biomassestrome von Altbrot, Alt-
speisedl und Fruchtresten in Wien
und Niederdsterreich identifiziert,
analysiert und gemeinsam mit regio-
nalen Ak validiert.

2uRessourcensenken werden, st das
eine besondere Herausforderung.
Die Stoffstréme zwischen Stadt und
Land verlaufen haufig |

Die gewonnenen Dtk werde In i

das Resultat: wertvolle biogene Res-
sourcen wie Altbrot bleiben unge-
nutzt.

ner v grafisch
aufbereitet, um Optimierungspoten-
ziale filr innovative Verwertungswege
sichtbar zu machen Daxauf aul‘bau
end folgt eine Multikrif

kungen strukturiert bewertet.

Mit diesem integrativen Ansatz ent-
steht ein ganzheitliches Modell, das
zirkulire Geschiftsmodelle fordert
und regionale Kreislaufldsungen
unterstiitzt. Erste Analysen zeigen
bereits vielversprechende Potenziale
— doch damit diese auch wirtschaft-
lich tragfahig werden, braucht es
zusitzlich gezielte Anreize und poli-
tische Unterstiitzung. Denkbar sind
etwa regulatorische Erleichterun-
gen, finanzielle Forderungen oder
ein bevorzugter Marktzugang fur die
Nutzung biogener Reststoffe.

Mehr auf

Figure 24 Technical publication by alchemia-nova

The second is a technical publication produced by AEIDL, targeting policymakers
and practitioners involved in rural and urban development, published on the

. These outputs reflect RURBANIVE’s commitment to delivering high-quality,
sector-relevant technical content to key stakeholders early in the project.

RN Co-funded by

Bt the European Union

©RURBANIVE Consortium Version 1.0 Page 71 of 143


https://www.circulareconomyforum.at/circular-insider-austria/
https://zenodo.org/records/15736387
https://zenodo.org/records/15736387

”@ JRBANIVE

720000 Y - -

RURBANIVE Project

(i
REANIVE
Published June 25, 2025 | Version v1 [ Technicainote 1 & Open |

RURBANIVE Policy Brief #1 - Prospects for Rural-Urban policies in the post 2027 policy
framework

Pazos-Vidal, Serafin’ @; Sinerma, Janne'& Show affliations

This first pelicy brief from the Horizen Europe project RURBANIVE (2024—2027) explores strategic options to enhance rural-urban synergies in the context of the post-2027 EU
policy framework. It synthesises key insights from recent project outputs, including the Policy Inception Report and Deliverable D6.1, and sets out ten identified threats and
opportunities alongside four sirategic policy options. The brief contributes to ongoing debates around the future of the EU Multiannual Financial Framework, the Long-Term
Vision for Rural Areas, and the forthcoming Agenda for Cities, advocating for more integrated, immersive, and functionally grounded territorial governance models. It aims to
inform policymakers and stakeholders seeking balanced, innovation-driven approaches fo European territorial development.

Files

RURBANIVE Policy Brief - Prospects for Rural-Urban policies in the post 2027 _pdf >

< 1|of10| > — | Automatic Zoom  ~ | 4

[@ JRBANIVE

RURBANIVE Policy Brief #1 — prospects for Rural-Urban policies in the post 2027

]

-y

policy framework

Overview

This is the first Policy Brief from the RURBANIVE Horizon Europe project RURBANIVE

Figure 25 Technical publication by AEIDL

4.2.2.2 >Ten (10) blog contributions
More than ten (10) technical blog contributions are foreseen under the dissemination
activities of RURBANIVE. These differ from the project’s general outreach blog posts
listed in the website section, which are aimed at broad public awareness. In contrast,
these contributions focus on technical insights, lessons learned, methodological
advances, or policy-oriented perspectives. Two (2) blog contributions were planned to
be published from M1 to M18, four (4) to be published from M19 to M36 and five (5)
from M37 to M48.

Progress/achievements so far

By the end of the first reporting period, a total of three (3) blog contributions have
already been published on the RURBANIVE website, exceeding the initial target.
These include two contributions from alchemia-nova, covering RURBANIVE’s
engagement in the Beyond2Festival and the PAGE Summer School, as well as

one contribution from AgriFood Lithuania (AFL), highlighting the project’s
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presence at the AfriFood Forum. These blog posts contribute to reinforcing the
project’s visibility and outreach, while showcasing the partners’ involvement in key
thematic events aligned with RURBANIVE’s mission.

# AUGUST 22,2024 & INNEWS

Advancing Circular Bioeconomy: Insights from
Beyond2Festival’s Sustainable Practices Workshops

Regional Circular Bioeconomy & Sustainable Resource Management: Highlights
from Beyond2Festival 2024

Advancing Circular Bioeconomy: Insights from Beyond2Festival’'s Sustainable

Practices Workshops

Spotlight on RURBANIVE at PAGE Summer School in Vienna

On July 31st, alchemia-nova showcased their latest work on the RURBANIVE project to an

international audience at UNIDO as part of the 3rd Partnership for Action on Green Economy (PAGE)
Green Industry Summer School in Vienna. This event brought together leading experts, companies,

and agencies to discuss innovative approaches to the circular bioeconomy.

Spotlight on RURBANIVE at PAGE Summer School in Vienna
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RURAL-URBAN SYNERGIES: Insights from the AgriFood Forum
2024

Bridging the Gap Between Rural and Urban Communities for a Sustainable Future

On November 26, 2024, the RURBANIVE Project EU partners and
presented groundbreaking insights at the in Vilnius, Lithuania. This premier

event highlighted transformative ideas under the theme, “FIELD OF THE FUTURE: Rethin

ing AgriFood

for Resilience and Sustainability.

RURAL-URBAN SYNERGIES: Insights from the AgriFood Forum 2024

Table 28: KPIs of technical publications per partner

9 < w
So s 3 z o
=N w < < <
Ex T > & o
o x o
0w c 3 o o =
(%] b = o (1]
[=)
Technical
Lz publications
Technical 1 0 0 1 1 1
D.2.1 publications/articles i 0 1 1 2 2 1
D.2.2 | Blog contributions 11 1 2 0 2 0 2 0 1 2 1 0 0 0

Table 29 KPIs of technical publications per reporting period

RP1 RP2 RP3
Dissemination KPIs Target

(M01-M18) (M19-M36) (M37-M48)

D.2 Technical publications

Technical
D21 publications/articles g 2 4 5
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D.2.2 | Blog contributions 11 2 4 5

4.2.3 Policy Contribution

RURBANIVE will amass policy recommendations pertaining to the 6 domains explored
and experimented by the RUCLs and processed by the RUEs. In addition,
RURBANIVE’s Community of Practice Suite will process policy recommendations and

distil bespoke information.

4.2.3.1 >Six (6) policy briefs (recommendations)
Policy briefs will be released addressed to policy makers. Seven (7) will be released
from M37 to M48.

4.2.3.2 >Three (3) policy recommendation workshops (hybrid)
Policy recommendation workshops will be organised with minimum 30 participants;
Four (4) workshops will be organised from M19 to M36.

Table 30: KPIs of policy contribution per partner

Dissemination KPIs Target AEIDL
D.3 Policy contribution
D.3.1 Policy briefs (recommendations) 7 7
D.3.2 (hybrid) Policy recommendation workshops 4 4

Table 31 KPIs of policy contribution per period

RP1 RP2 RP3
(M01-M18) (M19-M36) (M37-M48)

Dissemination KPls Target

D.3 Policy contribution

D31 Policy briefs . 7 0 0 7
(recommendations)
(hybrid) Policy

D.3.2 | recommendation 4 0 4 0

workshops

4.2.4 Capacity Building
Capacity building for rural and urban stakeholders of the RURBANIVE project will be

scheduled to empower them to innovate. The activities will be designed to provide the
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necessary skills, knowledge, and resources to local stakeholders to experiment and
innovate by taking advantage of the potential of RUEs and utilising the project’s RUI
and Practice Suite.

This will involve developing training materials and delivering capacity building activities
tailored to the specific needs of each RUCL. The capacity building workshops will be
held in each RUCL and will be facilitated by trained capacity building facilitators. By
building capacity, local stakeholders will be better equipped to contribute to the co-
creation of innovations and to take an active role in the evaluation and validation of the
RUEs.

Training sessions will support the learning process and knowledge increase in key
actors. Powered by RUEs and OC grant applicants, the trainings will assist in
expanding ecosystem services provision. The point of reference here will be to educate
grant applicants on the services developed within the RUEs and through the OC. Multi-
actor knowledge-transfer workshops connecting inhabitants from both environs, policy
makers and policy implementors, Industry representative entities and Academia, thus

facilitating direct communication and knowledge exchange.

4.2.4.1 >Eight (8) Capacity building training sessions

Seven (7) training sessions have been organised from M01 to M18 and two (2) will
take place from M37 to M48 with minimum 160 attendees across all workshops.

Progress/achievements so far

RURBANIVE’s partners responsible for the Rural-Urban Co-creation Labs (RUCLS)
have successfully delivered seven (7) capacity-building training sessions, one
per RUCL, during the first reporting period. These sessions were tailored to the
specific needs and contexts of each lab, ensuring relevance and practical value for
participants. This coordinated effort aligns with the project’s objective to build local
capacity through targeted content, trained facilitators, and inclusive training formats,

marking the successful completion of this milestone within the expected timeframe.
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Alpha version of the COC-Tools and first
XR campaign (CARTIF)

> /. = g
"Gemeinsam Kreislaufwirtschaft in Wien
& NO starken" training session
(alchemia-nova)

Lo Lol ' -

Session “E-DIH.LT and digitalisation
consultancy for business” of the “Digitise
and Innovate: empowering sustainable
start-up ecosystems” workshop in

Keédainiai (AFL)

Co-Creation Workshop "Future of
Mobility at the Innovation Campus
Lemgo" (ICL)
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Integrating Innovation and Nature:
Sustainable  Development  through
Ecosystem Restoration, Resilient
Agriculture, and Sustainable Tourism
(IMERYS)

s

RURBANIVE

i
{8
d

&

i

!

[

Discussing future mobility needs and solutions in Trikala (TRIKALA)

4.2.4.2 >Eight (8) Knowledge transfer workshops
Five (5) workshops will take place from M19 to M36 and four (4) from M37 to M48 with

a minimum of 350 participants across all workshops.

Progress/achievements so far

Twelve (12) knowledge transfer workshops with a cumulative participation of over
180 participants have already been successfully implemented by several
RURBANIVE partners during the first reporting period, clearly demonstrating an
early overachievement. These workshops served as key platforms for sharing

insights, and methodologies between rural and urban stakeholders, in line with the

project’s mission.
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JOIN US FOR OUR
RURBANIVE WORKSHOP

@Beyond2Festival
BioBASE Compass & Sustainable
Resource Management
sustainable practices for handling resources
and food leftovers

learning about the BioBASE Compass as a
tool for “no-food-waste strategies”

Co-funded by
the European Union

Beyond2Festival (BioBASE)

Virtual seminar
“RURBANIVE: Rural and Urban Interaction
in an Advanced Innovation System”

AgriFood Bl
Lithuania

Location: Zoom platform
Date: October 30

,RURBANIVE”
PROJEKTA
PRISTATYS

QOrganizators:

O o EEEe
“RURBANIVE: Rural and Urban
Interaction in an Advanced Innovation

Nuo 09:00

System” (AFL)

REGISTRACUJA
INTERNETU

fidrursanve [ Sttt vnon

—

ershop "Extended Reality as a
Catalyst for Rural-Urban Synergies in
the Agri-Food Sector" (ICCS) Workshop - Bakery (CZU)
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Workshop - Beer brewmg 19 03 2025
(CzZU)

(CZU)

; - Co-creation workshop (CZU)
Workshop - Beer brewing 26_03_2025
(Czu)

4.2.4.3 >Three (3) joint events with relevant EU projects and initiatives

Two (2) joint events will be organised from M01 to M18 and one (1) in each of the other
two reporting periods.

Progress/achievements so far

Two (2) joint events have already been successfully achieved within the first
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reporting period, in line with the project’s objectives. The first was a webinar by
reframe.food (RFF) at the Sploro platform, along with PoliRuralPlus and SPADE
ERU project, focusing on promoting the RURBANIVE Open Call and addressing key

questions from prospective applicants.

-
@ Language changes detected. Please restart Teams to see the change. oo e e 1752
(OO © 74 :-- C:) @j 7%’5: {,} B CU

RURBANIVE RURBANIVE Open Call

Developing social and technical innovations in 6 domains

§ % &
B O )
) g8 : Uses Cult
S Improving Ecosystem ’ ANRUTS,
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= (I logistics, and and e sz landscape and
> w n o= ol noeNamaty heritage AC
£ y
'g = value chains restoration torritorial and m
awareness
S Z )
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§ o Refers to the Restoration by Creating a Empowering Enhancing the A holistic m m
8 flow of novel, i indivi and appeal and approach towards
0 i i i communities in accessibility of mobility, where all Al TA
4 between rural based system that rural and rural cultural people, and
communities and technologies efficiently utilises underserved and natural especially n
urban hubs, and processes. biological areas, by fostering heritage for Vulnerable Road 16 >
investigating new resources while a deep connection  urban visitors, Users (VRUs),
ways by which minimising waste to their and potentially can optimally
reciprocal growth & tal T and prospt future  utilise the urban
can be achieved. impact. society. inhabitants for the  space. MZ
rural areas.

Chistos Avdedlas (Unverified)

The second was a thematic workshop led by AgriFood Lithuania (AFL), titled

“Advancing Digital and Social Entrepreneurship in Rural Areas: The Startup Village
Approach,” in cooperation with the international initiative ENACT, which brought
together stakeholders to explore innovation pathways and cross-sectoral synergies
in rural entrepreneurship. These events reflect the project’'s proactive stance in

building strategic alliances and facilitating knowledge exchange early on.
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i l:@mvs Development support for Startup Village
ecosystems

Table 32: KPIs of capacity building per partner

(irurBANIVE R e v

D.4 Capacity building
D41 Capa_lcitybuildingtraining 9 1 1 0 1 0 1 1 1 0 1 1
sessions
Knowledge transfer
D.4.2 workshops 9 |0|0|3|0|4|0|O0]|oO 21010
D.4.3 | Jointevents withrelevantEU |, 1 o | g | o | 3 | 0 | 0 | 0 | 1 olo]o
projects and initiatives
Table 33 KPlIs of capacity building per period
) e atlo = arge
0 8 : 48
D4 Capacity building
D.4.1 Capa_10|ty building training 9 7 0 5
sessions
D42 Knowledge transfer 9 0 5 4
workshops
D43 Joint e\(ents W|th_r<_al_ev_ant 4 2 1 1
EU projects and initiatives
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4.2.5 Ecosystem Building

RURBANIVE aims to establish a vibrant, expanding community of stakeholders and
stimulate their engagement through the participation of the project and its partners in
industry fairs, trade shows and relevant commercial and trade events.

RURBANIVE also focuses on building synergies with other EU/national
projects/initiatives, since the project’s results will be fed into international work streams
and joint dissemination activities will be realised with EU projects. These include
projects funded under the topics of HORIZON-CL6-2023-COMMUNITIES-01-2 and
HORIZON-CL6-2024-COMMUNITIES-02-1. Also, additional synergies are and will be
sought after building on the results of projects such as RURBAN, ROBUST (e.g., rural-
urban learning hub), COASTAL, RURITAGE, RURALURE, SmartCulTour, TEXTOUR,
and FOODSHIFT 2030 and with the European Network for Rural Development and

other EU initiatives such as the New European Bauhaus.

4.2.5.1 >Three (3) booths in exhibitions and fairs

Two (2) booths in exhibitions and fairs were foreseen from M01 to M18 and one (1) in
each of the Reporting Periods.

Progress/achievements so far

As of the end of RP1, a total of eight (8) booths have already been organised
across various high-level events, significantly surpassing the initial target and
demonstrating strong partner engagement in public outreach and stakeholder
interaction. These include three (3) booths by ICCS, showcasing RURBANIVE’s
technological vision and coordination leadership; three (3) booths by RFF,
reflecting its strategic communication efforts; one (1) by CARTIF, focusing on
RURBANIVE’s innovation and demonstration activities; and one (1) booth by
alchemia-nova, highlighting its contributions to circular bioeconomy practices. This
overachievement underlines the consortium’s commitment to visibility and

knowledge exchange across diverse audiences and sectors.
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Beyond Epo 2024 - Thessaloniki (RFF)

3rd Partnership for Action on Green
Economy (PAGE) Green Industry
Summer_School in Vienna (achemia-
nova)

esearchers Night 2024 (ICCS)

EuroXR 2024 International Conference
(ICCS)

ARPA 2024 (CARTIF)
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Improving life

in rural-urban
§ communities

through

Innovent Forum 2025 (ICCS)

BEYOND Expo 2025, Athens (RFF)

4.2.5.2 >Eight (8) community outreach presentations

Three (3) presentations occured from M1 to M18, four (4) will occur from M19 to M36
and two (2) from M37 to M48.

Progress/achievements so far

By the close of RP1, seven (7) community outreach presentations have already
been delivered, surpassing the expected target and reflecting the consortium’s
proactive dissemination strategy. These include two (2) presentations by
alchemia-nova, one (1) by ICCS, one (1) by AUA, one (1) by RFF, one (1) by ICL,
and one (1) by AFL. This overachievement highlights the strong engagement of
partners in promoting RURBANIVE’s vision, activities, and early outcomes to diverse

local and international audiences.
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Synergy Days 2024, Barcelona (ICCS)

Climate Lab (alchemia-nova)

Erasmus+ project ALIGNING: “Asian

Clusters in_Agriculture and Climate
Change” (AUA)
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RURAL-URBAN
SYNERGIES

What is RURBANIVE about? URBANIVE

CHRISTINE BERTL
Project manager at alchemia- nov

ovation gemeinnitzige GmbH

AgriFood Forum 2024, Vilnius
(alchemia-nova)

KEDAINIAI CO-CREATION LAB

Conference by the Chairmen and the
Boards of Directors of the European
Groupings for Territorial Cooperation
“HELICAS”, “AMPHICTYONY” and
“EFXINI POLI” (RFF)

AgriFood Forum 2024, Vilnius (AFL)

4.2.5.3 >Ten (10) joint activities/data sharing with EU/national
projects/initiatives

One (1) joint activity was foreseen to place from M1 to M18, six (6) from M19 to M36
and four (4) from M37 to M48.

Progress/achievements so far

During RP1, alchemia-nova
successfully organised a joint activity
in collaboration with the FUTURAL
project, within the framework of the 3rd

Partnership for Action on_Green

Economy (PAGE) Green Industry

Summer School held in Vienna. This

engagement served as a valuable
opportunity to exchange knowledge,
promote synergies, and amplify the
visibility of both projects in the context of
sustainable industrial transformation and
circular bioeconomy initiatives. The
activity marks the achievement of the RP1

target, ensuring the project's commitment to cross-project collaboration and
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Table 34: KPIs of ecosystem building per partner
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Table 35 KPIs of ecosystem building per period

RP1 RP2 RP3

Dissemination KPI
Issemination RFIS (M01-M18) (M19-M36) (M37-M48)

D.5 Ecosystem building

D51 B(_)oths in exhibitions and 4 2 y 1
fairs

Community outreach
presentations (presentations

D.5.2 in industry fairs and trade g 3 4 2
shows)
Organisation of joint

D53 actlvme_s/data sharing with 1 1 6 4
EU/national

projects/initiatives

All RURBANIVE partners are expected to contribute to the dissemination KPIs. The
distribution procedure of these KPIs has been taken into account the expertise of each
partner, the staff effort and the budget dedicated to them, as well as their involvement

in each WP and task. An online spreadsheet has been shared with all project partners

to keep them informed and to keep track of their activity.

4.2.6 Promotion in Action: A successful example

During RP1, RURBANIVE participated in Synergy Days 2024 in Barcelona, a
prominent European conference focused on digital innovation in the agri-food sector.
Held at the World Trade Center on 14—15 October 2024, Synergy Days brought
together EU-funded projects, digital innovators, policymakers, and stakeholders to
promote cross-sector collaboration and support the digital transition of food systems.
RURBANIVE'’s presence, coordinated by reframe.food, was highlighted through a
well-attended exhibition booth designed by the RFF team, a compelling project pitch,
and an engaging workshop dedicated to showcasing rural-urban synergies through

technology and social innovation. This participation not only met but also effectively

advanced the project’'s dissemination and stakeholder engagement objectives,

reinforcing its visibility within the European innovation landscape.
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4.2.7 RURBANIVE Zenodo Community

As part of the RURBANIVE project's commitment to open science and transparent
knowledge dissemination, a dedicated RURBANIVE Zenodo community has been
established, serving as a central repository for all public project outputs, including
deliverables, scientific publications, policy briefs, visuals, and communication
materials. The creation of this community ensures that RURBANIVE’s knowledge
assets are freely accessible, citable, and preserved in alignment with FAIR
(Findable, Accessible, Interoperable, Reusable) principles. This initiative supports
broader dissemination, encourages knowledge sharing among stakeholders, and
reinforces the project’s alignment with Horizon Europe’s open access requirements.
The Zenodo community will be regularly updated throughout the project lifecycle,
offering a trusted and centralised space for accessing RURBANIVE’s growing body of

results. RURBANIVE Zenodo Community is accessible

5 Ecosystem Building and Engagement

RURBANIVE through the implementation of an effective multi-dimensional
communication strategy, the involvement of key players to enable the build-up and
engagement of bi-directional urban-rural ecosystems around RURBANIVE, building

synergies with the New European Bauhaus and the launch of an Open Call aims to:

e Maximise the impact of project results, establish enhanced relations, and
exchange knowledge;

e Adjust project results to the reality of rural communities;
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e Incentivise the prospering use of the Community Store, the Community of
Practice Suite of policies in accordance with their specific conditions and

needs.

Ecosystem Building & Engagement includes the involved Target Groups, a specific
Multi-Actor Approach and methodology followed by one Open Call to finance new
RUEs.

5.1 Multi-Actor Approach
5.1.1 Multi-actor approach methodology

A multi-actor approach (MAA) is necessary to bring together multiple science fields
(SSH, economics, human geography, political science, cultural studies etc.) and actors
with complementary roles and experiences (e.g., service providers, transport services,
public authorities, associations, innovators, SMEs etc.).

The use of diverse channels to cover dispersal objectives will be combined with
measures to maximise reach and support engagement with RURBANIVE and its
results. The detailed coherent exploitation strategy paired with Dissemination &
Communication measures, ensures the sustainability of the project, making the most
of the Rural-Urban Enablers (RUEs), as technology means and services for
communities’ sustainability and resilience. The Community Store, the practice suite
and the Network for business and innovation opportunities are the main outputs to
engage stakeholders and ensure sustainability.

RURBANIVE uses a MAA before, during and after project duration, considering all
relevant forms of experience and knowledge from a diverse set of partners and
stakeholders to achieve the project aims and ensure broad communication from the
start to the end of project lifespan.

It also extends to the creation and implementation of the DEC Plan by:

e Focusing on communicating information that matters to the end user;

e Using language, vocabulary and communication channels that are appealing
and audience appropriate;

e Translating materials into partner’s and significant EU languages;

e Capitalising on partners existing connections, networks, and events program;

e Seeking synergies and collaboration opportunities with other projects,
initiatives, networks, with and between academia, industry, society, and
government;

¢ Including knowledge exchange activities and discussion in event programs.
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5.1.2 Multi-actor approach key scenarios

The process of interactive innovation followed by RURBANIVE involves a series of
specific scenarios and tools (based on the LIAISON project Practitioner Handbook?)
that have been identified to ensure interactive innovation. The multi-actor approach
utilised during the project implementation is shown in the figure below. These methods
encompass engaging and incentivizing actors/stakeholders to participate, co-creation,

and the practical application of new knowledge.

puanE MULTI ACTOR APPROACH SCENARIOS

1/, - -
)7 E 7 . Cl 7]
9 N X | 2
ENGAGE EXAMINE CREATE ADDRESS PLAN EVALUATE
and incentivise existing new ideas and challenges, multi-actors the chosen
stakeholders by knowledge knowledge problem tasks and actions and
establishing and including co- solving, allocate suggest more/
democratising design trouble ressources alternative
the project processes shooting potential
activities actions
G v y G J \ J N y

Figure 26 RURBANIVE Multi-Actor Approach Scenarios

For each of the above mentioned 6 key scenarios, relevant tools have been identified.
Scenario #1: ENGAGE

Tool: Interest — Stakeholder Prioritisation

The tool is used for the prioritisation of the identified stakeholders’ groups assessing
the types of actors involved in the multi-actor approach. The prioritisation has already
been made by the project partners during the proposal and team-building phase, and
it was based on the specific needs that RURBANIVE aims to address. An assessment
of the strengths and weaknesses of each of the stakeholders’ groups was also made.
Scenario #2: EXAMINE

Tool: Journey Mapping

The tool is used for understanding the experiences and knowledge of the stakeholders
within the project, identifying impacts of the project and their subjective evaluations of

the project. The tool aims to evaluate the degree to which stakeholders' experiences

3 Impact Assessment and Evaluation Tools -
(https://liaison2020.eu/wp-

content/uploads/2021/09/LIAISON-Assessment-Tools.pdf)
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align with the project's envisioned and intended outcomes, identifying specific events
and experiences. Journey mapping tool can be used throughout the project
implementation.
Scenario #3: CREATE (New ideas and knowledge including co-design processes)

Ground rules - Identification of opportunities and challenges of agreement-
based cooperation
The main purpose of this tool will be the establishment of the ground-rules for how
multi-actor groups will cooperate with external actors. To this end, it will be used to
assess cultural and other norms held by different actors. The tool has the potential to
be used both during the project’'s development stage and in the interactive innovation
process. The tool will also be used during the project implementation whenever new
knowledge is required from the outside.
Scenario #4: ADDRESS (Challenges, problem-solving, and troubleshooting)

Theory of Inventive Problem-Solving (TRIZ)
The tool is used for assessing how actors are examining challenges and opportunities
in the interactive innovation process, facilitating them to look at challenges and
opportunities from new perspectives as well as engage in new forms of external
knowledge to fuel interactive innovation. TRIZ tool can be used throughout the project
implementation.
Scenario #5: PLAN (Multi-actor tasks and allocate resources)

WHAT, WHO, WHY, WHERE, WHEN & HOW

The tool is used for planning multi-actor tasks in advance, identifying:

e Which actors & stakeholders will be involved — Who?

e The tasks they will be involved in — What?

e Why would they want to be involved in such tasks — Why?

e The logistics and approach of the tasks — Where? When? and

e The tool has been used during project development stage allowing partners to
avoid fatigue, duplication and to maximise opportunities for synergies between

tasks. How?

Scenario #6: EVALUATE (Chosen actions and suggest more and/or alternative
actions)

Causes and Effects — Building hypotheses — Linking actions to results
The tool enables partners to develop hypotheses regarding the causal links between
actions, results and objectives, whilst fact-checking and proving their theories.

Participants may continuously reflect and evaluate the decision-making processes

BN Co-funded by
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regarding project actions, in order to revise and adapt their plans accordingly. The tool

will be in use throughout the project implementation period.

5.2 Open Call
The RURBANIVE project includes the launch of an Open Call (OC) providing financial
support to third parties (FSTP) with a total budget of €600.000 and at least six (6)

projects, encouraging SMEs, start-ups, research organisations, non-profits and

JAN ‘25 - MAR ‘25 JUL ‘25 - AUG ‘25 JAN ‘26 - MAY ‘26 SEP '26 - DEC ‘26
OPEN CALL OPEN CALL
Launch - Receiving proposals Subgrant agreements Development

Dissemination

of Open Call
OP E N CALL results
Evaluation & contracting phase Design Validation

JAN 27 -

DEC ‘27
APR ‘25 - JUN ‘25 SEP ‘25 - DEC '25 JUN ‘26 - AUG 26

other rural/urban stakeholders and interested parties to develop and implement
their own Rural-Urban Enablers (RUEs) within the six (6) RURBANIVE domains, which
are known to favour bi-directional urban-rural synergies and building up well-being

economies:

Improving logistics, and shortening value chains;

Ecosystem and biodiversity restoration;

Regional circular bioeconomy development;

User engagement, empowerment, society and territorial awareness;

Culture, landscape and heritage access and promotion;

o o~ wh =

Enhanced mobility.

These new digital RUEs will be applied in geographical areas beyond the 7 existing
RUCLs. This will allow them to be tested in different regional typologies and under
diverse cultural, social and economic conditions compared to those of the original
RUCLs. These projects will be enhanced also by new Business Models through
participatory processes with rural and urban communities and relevant good practices.
The Open Call aims to:

Figure 27 RURBANIVE Open Call Timeline

e Address a wider range of societal and environmental challenges related to the
6 RURBANIVE domains;
e Harness the potential of using data from multiple sources and make users

themselves part of the solution;
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e Enable the transferability and accelerate the uptake and upscale of the RUEs
at a pan-European level towards sustainable and resilient rural areas;
e Enhance RURBANIVE’s Community Store by adding at least 6 more RUEs

based on the synergies between rural and urban environments across Europe.

5.2.1 Launch of the RURBANIVE Open Call

In line with RURBANIVE’s Grant Agreement, the Open Call was launched in M13 and
specifically on 13 January 2025. Prior to that, in M12 (December 2024), the Open Call
preparation plan together with all relevant material was set in place, including call fiche,
applicants’ KIT which included, inter alia, the Applicant's Guide (ANNEX 1V), the
handout summary, Q&A and model sub-grant agreement. A detailed and
comprehensive description of all the preparatory work for the launch of RURBANIVE’s
Open Call was submitted to the European Commission in M10 (October 2024) in

deliverable D5.8 — Open Call Plan and Monitoring Report.

Table 24 below provides an overview of RURBANIVE'’s Open Call, including key dates,
details about the projects to be funded (consortia size, duration of the projects) as well
as the breakdown of the Open Call's budget.

Table 36 RURBANIVE Open Call Overview

Dates Projects to fund Funds Duration of projects
12-month
Launch date: Total Open Call budget: | i i
2 6 projects implementation period,
13 January 2025 €600,000

into 3 phases:

Max budget per project:

o 2-4 parties )
Open for submissions €100,000 1. Design (4M)
. (=1 technology &
till 31 March 2025 at ) ) Budget per partner of | 2. Development (5M)
service provider and =1 ) o
17:00 CET the consortium: | 3. Validation (3M)
end-user)

€20,000 —€60,000

5.2.2 Open Call Promotion

The Open Call follows the process outlined for the cascade funding as required by the
Horizon Europe Grant Agreement. It also appears on the “Search funding & tenders”
of the Funding and Tenders Portal (figure 5), found at

https://ec.europa.eu/info/funding-tenders/opportunities/portal/screen/home
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| EU Funding & Tenders Portal sann [le]
N

& Home Fundingv  Procurement  Projects & resultsv  News & evenlsv  Work as an expert  Guidance & documents v/

Home > Funding > Cals for proposals > Open Call for Financial Support to Third Parties as a mechanism to increase the number of Rural-Urban Enablers avallable 1o end-users

Open Call for Financial Support to Third Parties as a mechanism to increase the number of Rural-Urban Enablers available to end-users
RURBANIVE

@ Cascade funding

Internal navigation General Information

General information Opening date Deadline model

13 January 2025 single-stage

Deadline date
a

31 March 2025 21.00 (Brussels time)

Expected duration of participation Total funding available

Project acronym Full name of the EU funded project

RURBANIVE RUral.uRBAN synergies emerge VE innovation ecosystem

Grant agreement number Topic

101136597 HORIZON.
and rural-u

023-COMMUNITIES-01-2 - Improving rural future through betier terrtorial governance

Figure 28 EU Funding and Tenders Portal where the Open Call was published

Information on the Open Call was also published on the Open Call platform and

included:

e Challenge definition;
e Applicants guide with technical requirements and a handout summary;
o Q&As;

e Model sub-Grant Agreement.

The Open Call was promoted on the RURBANIVE website with links to the Funding

and Tenders Portal as well as the Open Call Platform.

Moreover, the RURBANIVE Open Call Promotion Strategy was designed to ensure
broad visibility, clarity, and accessibility for potential applicants across Europe and
beyond. Recognising the diversity of stakeholders and the complexity of the call's
objectives, the strategy combined targeted digital outreach with informative
engagement formats. Social media posts were used to generate widespread
awareness and drive traffic to the application portal. A press release provided an
official and shareable communication asset for networks and media outlets. A
dedicated newsletter update ensured that the RURBANIVE subscriber base received
timely and direct information. Finally, two webinars were organised to address
frequently asked questions, offering applicants a space to interact with the team,
clarify doubts, and better understand the application requirements and evaluation
process.

Furthermore, RURBANIVE partners had access to a comprehensive Open Call Media
Kit, which included the English version of the press release along with several ready-
to-use visuals to streamline dissemination efforts. Importantly, the press release was

translated and distributed in national languages by consortium partners, expanding
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the reach of the campaign and strengthening local stakeholder engagement. This
integrated approach aimed to promote inclusivity, transparency, and strong
participation in the open call. To that end, an email template was also created by the
WPS5 Project Team and was disseminated to the consortium. The intent was to create
an aesthetically and informatively homogenous email campaign pertaining to the Open
Call and to arm the Partners with all available tools to communicate the Open Call

effectively.
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Progress/achievements so far

OPEN

i

RURBANIVE

@ JANUARY 23,2026 & INNEWS

RURBANIVE launches Open Call to transform rural-urban
connectivity

Offers up to €100,000 per project in funding for innovative solutions

In an effort to fuel the growth of digital solutions for rural-urban synergies and to maximize project

impact, RURBANIVE has officially launc s Open Call for projects. With a budget of €600,000,

RURBANIVE's Open Call aspl

s to fund innovative and disruptive ideas that will help transform

communities and boost the well-being and economy of rural-urban areas.

RURBANIVE invites

nsortia of 2-4 parties, including at least one technology and service provider

and one end-user,

submit proposals that address societal and environmental chalienges. These

~hallannae enan a uariaths af aritinal araas eiink as imnrauinn lnnietine and shartanina ualiia ahaine

Press release distributed to over 120
national and international media

Newsletter issue #3

Rural-Urban synergies
emerged in an immersive innovation

ecosystem

Officially launched

EN CALL

DON'T

MISS OUT!

Are you ready to transform rural - urban
environments with innovative digital solutions?

Newsletter distributed to 165 subscribers

) RURBANIVE Project EU
aussamve 62
2mo .®

=} RURBANIVE Open Call is ON!
@ Are you ready to transform #rural - #urban environments with innovative digital
solutions? The RURBANIVE Open Call has launched and here is what you ..more

NOW RUNNING

OPEN
CALL

RURBANIVE
[ -t

RURBANIVE-PROJECT.EU/OPEN-CALL

€@Q Ismini - Anastasia Savvaidou and 53 others

1st post

9 reposts

RURBANIVE Project EU
follo

wers

& Tick-tock! Just 25 days left for the RURBANIVE Open Call! &

Are you sitting on a groundbreaking idea to reshape #rural - #urban areas ..more

DAYS TO GO

Deadline: 31 March 2025, 17:00 (CET)

RURBANIVE

2nd post

| co-tunded by
the European Union
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the European Union
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RURBANIVE Open Call

e — —
' RURBANIVE Open Call |
s i i

Developing social and technical innovations in 6 domains

M Today's agenda
URBANIVE

H
&
2
:

RURBANIVE Open Call
21032025

Sploro webinar with 58 participants =
RFF webinar with 60 participants

5.2.3 Spreading Open Call results

Updates and information on the progress of Open Call will be presented across social
media channels, and at relevant events to cultivate interest even before results are
generated. Once results are available, efforts will be concentrated on their

dissemination and future exploitation using all suitable tools, channels, and activities.

Progress/achievements so far

RFF actively contributed to sustaining momentum around the Open Call by sharing
key insights from applicants across RURBANIVE’s social media channels and
through the publication of a dedicated blog post, designed to maintain engagement
and transparency throughout the process. These communications aimed to highlight
applicant diversity and thematic trends, thereby encouraging continued interest from
stakeholders. In alignment with the Open Call timeline, the final results are scheduled
to be officially announced in August 2025, at which point RURBANIVE will intensify
dissemination efforts and plan targeted exploitation actions to maximise the impact

of the selected proposals.
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RURAL - URBAN - IMMERSIVENESS D5.3 - RURBANIVE DEC Plan update 1

RURBANIVE
| |t

APPLICATIONS
SUBMITTED ACROSS

COUNTRIES

Q 16 EU COUNTRIES Q 6 EUROPEAN COUNTRIES

Figure 29 RURBANIVE Open Call applicants' countries
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4 PARTNERS

4 PARTNERS 3 PARTNERS 57
1% 2 PARTNERS 43

10

TOTAL 1m0

3 PARTNERS

51.8%

2 PARTNERS partners

39.1%
YES 108
NO 2
TOTAL 110
fiid rurBANIvE
o tchz.f;:r‘::epda:: Union YES

98.2%

Figure 30 RURBANIVE Open Call applicants’ insights
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NUMBER OF
APPLICATIONS

19 IMPROVING LOGISTICS, AND
SHORTENING VALUE CHAINS

ECOSYSTEM AND
BIODIVERSITY RESTORATION

DOMAINS

1

= BIOECONOMY DEVELOPMENT

33 USER ENGAGEMENT, EMPOWERMENT, SOCIETY
AND TERRITORIAL AWARENESS

19 CULTURE, LANDSCAPE AND HERITAGE
ACCESS AND PROMOTION

ENHANCED MOBILITY

I REGIONAL CIRCULAR

14

TOTAL 110

RURBANIVE
e e Unon

Figure 31 RURBANIVE Open Call applicants' domains of focus

5.3 Synergy with the New European Bauhaus

Task 5.2 — Synergy with the New European Bauhaus (NEB) aims to bring new ideas
and concepts from urban-based initiatives to enhance rural living spaces and
experiences. More specifically, RURBANIVE aims to create synergies with the NEB,
by identifying good practices and inspiring projects to facilitate ideas flows from urban
to rural settings and vice-versa. The RUEs will integrate concepts and ideas from the
NEB to promote innovation in rural areas through mutually developed urban-rural
territorial planning following the NEB’s vision for beautiful, sustainable and inclusive

communities. The concept and results from the NEB synergies and impact to RUEs
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were integrated in RURBANIVE’s DEC Plan (M6) and will continue to be include in its
future iterations (M18, M36, M48). The strategy for building synergies with the NEB is
multifaceted and is described below together with an indicative timeline. It is also

visualised in figure 6:

[@ JRBANIVE

-
- Tt r J

M1-M6 M6-M10 M10-M12
+ every 6 months + every 6 months + every 6 months

M20 - M26 M12-M48

Figure 32 RURBANIVE strategy for synergy building with the NEB

5.3.1 Phase 1: Mapping and Identification

The first step of this strategy is to identify potentially mutual beneficial partnerships and
synergies with NEB projects and initiatives that could be of interest for the RURBANIVE
project to facilitate ideas flows from urban to rural settings and vice-versa. This phase
started in M1 (January 2024) and ran until M6 (June 2024) and is expected to be
repeated every 6 months throughout the whole project. The main tool for mapping and

identifying NEB projects has been the NEB'’s official website.

A first list of NEB projects to build potential synergies with includes:

Table 37 Initial List of NEB projects to build synergies with

NEB Lab: New European
Italy, The
Circular bioeconomy Bauhaus of the mountains,
Netherlands
Compostboard
NEST: Natural Eco-System
Ecosystem and biodiversity @ Tiles, Climate culture pavilion, Austria, Slovakia,
restoration Forest Sauna, Xifré's Rooftop: | Spain
Floating Wild Garden

Improving logistics, and Ulia Garden, Porto di Mare

. . o Italy, Spain
shortening value chains Eco-District
User engagement, | Common Ground, LaFabrika
_ _ Italy, Poland,
empowerment, society and | detodalavida (LFDTV), Spai
ain
territorial awareness PALIMPSEST P
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Enhanced mobility

Partners are also encouraged to actively contribute by adding potential projects,
initiatives, working groups, networks, etc. that hold the potential for collaboration and
synergy with the RURBANIVE project.

5.3.2 Phase 2: Evaluation
To ensure that synergies will benefit the project and align with the task’s aims and
RURBANIVE’s objectives, each potential project and/or initiatives will be assessed

against qualitative/quantitative indicators such as:

e Relevance;

e Estimated impact (e.g., visibility, added value);
e Potential;

e Feasibility (e.g., timeline and resources);

e Terms for collaboration.

The results of the evaluation will be consolidated with the information provided by
partners and discussed with the Work Package Leaders team regularly.

The first evaluation phase ran from M6 (June 2024 ) until M10 (October 2024) and will
be repeated every six months when project partners will have provided their proposal

for new synergy building.

5.3.3 Phase 3: Contact
Once the Project Management team agrees upon the synergies that should be
established, the most appropriate approach for making contact will be decided on a

case-by-case basis.

5.3.4 Phase 4: Action
The pathways and joint activities between RURBANIVE and NEB projects and
initiatives will be decided after discussions with their representatives and the project’s

consortium and will include (but are not limited to):

e Exchange of good practices;
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e Promotion of innovation in rural areas through mutually developed urban-rural
territorial planning;

e Joint activities;

e Participation in the other’s events and networks;

e Links to project and project events on website, social media and other relevant

online platforms and channels.

The envisaged timeline for the action phase is from M10 (October 2024) until the end
of RURBANIVE’s end date (M48 — December 2027).

5.3.5 Interim Evaluation

Considering the strategic value of synergy building with other European initiatives
throughout the project’s implementation, it is of crucial importance to set up an extra
layer of assessment throughout the duration of the project. While the Work Package
Leaders team will monitor the implementation of this task and the follow-up versions
of this deliverable (D5.3, D5.4 and D5.5) will provide regular updates of the synergy
building process, a separate procedure has been identified, running from M20 (August
2025) until M26 (February 2026), which will look into detail on the progress achieved

so far as well as the next steps.

5.3.6 State-of-play & Next Steps

Given that the Project will be submitting the deliverable D3.1 Alpha/Final version of
RUEs on M18, it is expected that deeper integration of the RURBANIVE RUEs and
other, appropriate KERs (e.g. Community Store, Community of Practice Suite etc.) will

be pursued after M18.
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6 Exploitation Activities

The exploitation plan outlines the initial steps necessary to ensure that the knowledge,
tools, and outcomes generated by RURBANIVE are meaningfully reused and scaled.
As the project progresses, the plan will be expanded and refined to support uptake by
a diverse range of stakeholders across rural and urban settings. The RURBANIVE

exploitation strategy will:

e Ensure the use, re-use, and dissemination of knowledge created
throughout the project;

e Highlight the added value of RURBANIVE'’s results in advancing inclusive
territorial development;

e Promote sustainable growth and impact, including through the creation of
pathways for future replication, transfer, and policy integration.

Exploitation in RURBANIVE may take multiple forms, including:

e Financial/lcommercial exploitation: e.g. through new service offerings,
tools, or methodologies that can be adopted by SMEs, innovation hubs, or
municipalities;

e Research and development: leveraging project results to launch new
initiatives, joint R&l agendas, and follow-up collaborations;

e Education and capacity building: delivering training, workshops, and open
resources that transfer knowledge to diverse user groups;

e Community engagement and empowerment: fostering local ownership of
project tools and approaches through participatory co-design and reuse;

e Knowledge transfer: enabling replication and scale through publications,
toolkits, and integration into national or EU-level platforms;

e Policy contribution: informing and supporting evidence-based policy
change, regulation, and strategic planning at local, regional, and European
levels.

This strategy is rooted in the project’s strong alignment with the New European
Bauhaus, the EU Missions, and RURBANIVE’s own Open Call mechanisms, which are
expected to generate further exploitation opportunities via the funded sub-projects. The
exploitation process is designed to be dynamic and responsive, with ongoing partner
input and validation ensuring that project results are effectively translated into impact

across contexts and sectors.
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6.1 Exploitation Strategy and Measures

As the project progresses, partners are expected to identify new Key Exploitable
Results (KERs), including both anticipated outcomes and emergent assets stemming
from pilot activities, Open Call implementations, and methodological advancements.
To support this, RURBANIVE has established a structured internal workflow for
proposing, validating, and integrating new KERSs into the project’s exploitation strategy.
This process ensures consistency across partner roles, promotes transparent

ownership, and maximises the project’s long-term impact.

KERsY

Figure 33 Steps for the Inclusion of newly identified KERs
6.1.1 Step-by-step procedure

The first step in identifying a potential KER is for the responsible partner to notify RFF
(as WP5 lead) and the project coordinator, ICCS, briefly indicating the nature of the
new result. Following this, the partner is provided with a KER identification template

to describe the proposed result and assess its exploitation potential.

Each proposed KER should be

characterised in terms of:

WHY Target groups (to whom)

e Scope of exploitation
p p Scope of exploitation (why) ~—|

WHOM

(why the result is valuable | \

and relevant); - : \
Means of exploitation (how)

e Target groups (to whom , ,
Figure 34 KERs analysis
the result is intended to be
transferred or applied);
e Means of exploitation (how the uptake will occur - e.g. open access,

licensing, policy use, service offering).

Upon submission of the completed form, RFF will review the KER and share it with the
consortium. Comments, clarifications, and objections may be raised during the monthly
project meetings or dedicated WP5 working sessions. Once validated, the new KER is
added to the project’s internal KER inventory and tracked as part of the ongoing

exploitation planning.
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KERs may take a variety of forms, including:

e Methodologies for urban-rural co-design;
e Replicable Open Call solutions or services;
e Data visualisation or decision support tools;
e Training frameworks or learning content;

e Policy frameworks or local planning models.
Each result is mapped against:

e |ts strategic relevance to RURBANIVE’s use experiments and Open Call
actions;
e |ts NEB alignment (inclusiveness, beauty, sustainability);

e |ts anticipated uptake timeframe and reusability across EU territories.

To support this process, a structured template has been developed to capture core
information for each result, including its status, application domain, responsible

partners, linked IP, and uptake modality.

Fiass DAEME whal O e
I e peaniie (PTe, wnare
ot b ftiond ':‘NM twimannt |ane KIT svight be
Virsrr mdd avy cthos by ML b nanee RPt 5 irw s ane Rpe
KER N bbb . Schontii| Commerdal A Tk (plexe AT Gesaride the P
ety meane ot
thee St o

Bl e o At

L] u phmare

sy

Figure 35 RURBANIVE's template for the identification of new KERs & IPR.

At the time of writing, the project is concluding Phase A of the RUEs.
The systematic identification and recognition of new Results - not just
KERs - is expected to begin after the submission of these use

experiment baselines.

Where applicable, IPR ownership, access rights, and protection strategies (e.g. open
licensing or attribution clauses) will be clarified in consultation with RFF and ICCS, and

recorded in the project's joint exploitation file.
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6.1.1.1 Exploitation Methodology Framework (10-step approach)

RURBANIVE follows a structured methodology for exploitation that unfolds in three

phases, aligned with implementation milestones:

e Phase I: Identification of KERSs, partner intentions, initial IP and value
mapping;

e Phase II: Validation of assumptions, stakeholder feedback, refinement of
exploitation routes;

e Phase llI: Finalisation of use cases, sustainability actions, and IPR

management.

These phases encompass a 10-step internal logic ranging from early scoping to final

positioning and sustainability, as reflected in WP5 and related deliverables.

This structured approach ensures that all results - whether technical, procedural, or
policy-oriented - are positioned for appropriate reuse or uptake. The next subsection
outlines the exploitation pathways through which these results will be carried forward,

both during and beyond the lifetime of the project.

6.1.2 Exploitation Pathways

For each validated result, a distinct exploitation pathway will be defined. While many
results are expected to follow non-commercial or institutional reuse routes, several
others - particularly those stemming from the Open Call and RUEs - may have clear
commercial or service-oriented potential. RURBANIVE'’s exploitation strategy is

therefore structured to address both tracks from the outset.

6.1.2.1 Commercial Results

Results with commercial viability will follow dedicated pathways toward market
readiness. These will be refined in detail through a separate Business Model

deliverable prepared under WP5.
For these results, the exploitation pathway will typically include:

e Key partners responsible for development, validation, and future ownership;

e Key activities and resources required for post-project maintenance,
delivery, or adaptation;

e Target customers or users (e.g. municipalities, SMEs, consultancies,

agencies);
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e Value proposition clarifying the unique problem the result solves;
e Revenue mechanisms (if applicable), such as service contracts, licensing,

subscriptions, or project-based reuse.

These elements will be complemented by market context analysis and scenario testing

during the validation phase, using tools such as:

e SWOT, PESTLE, and SAM-TAM-SOM frameworks;
e Porter’s Five Forces (where relevant);
e Technology Readiness and regulatory scans (e.g. for standards, IP, or

compliance).

6.1.2.2 Non-Commercial Results

Results intended for non-commercial reuse - such as policy models, planning
templates, governance blueprints, or NEB-aligned co-creation frameworks - will follow
alternative, but equally robust, exploitation routes. These outputs are typically intended

to support:

e [nstitutional adoption by municipalities, regional authorities, or thematic
networks;

e Open access reuse via Creative Commons or similar licensing;

e Inclusion in national and EU-level knowledge repositories or toolkits;

e Capacity building for civil society, community actors, and public institutions.

For such results, RURBANIVE may adopt a modified business model canvas - if
applicable. If the need for such an analysis becomes apparent, a dedicated subchapter
will be investigated in D5.4 — RURBANIVE Business Models A and a modified
canvass will be developed, one that focuses not on monetisation but on sustainability,

relevance, and stewardship.
This includes:

e Clear designation of a responsible partner or institution post-project;

e Description of the means of access (e.g. training materials, downloadable
toolkits);

e Anticipated level of reuse (local, national, cross-border);

e Associated support needs (translation, updating, integration into workflows).
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6.1.2.3 Uptake Integration Across Project Phases

The definition of exploitation pathways is embedded into RURBANIVE'’s exploitation

methodology and follows the logic outlined in the previous section. Specifically:

e Phase | (Identification) will document initial pathway assumptions (use vs.
re-use, commercial vs. institutional);

e Phase Il (Validation) will refine these assumptions through feedback from
stakeholders, pilots, and RUEs;

e Phase lll (Finalisation) will lock in pathways, roles, and access or

monetisation terms as appropriate.
Whenever applicable, the identified pathway will also inform decisions about:

e Whether a result qualifies as a KER;
e Whether additional support mechanisms (e.g. partner networks, public-private
cooperation) are required for sustainability;

e Whether post-project coordination is needed for long-term visibility and reuse.

6.2 RURBANIVE Key Exploitable Results (KERs)

RURBANIVE is expected to generate several high-value results with both commercial
and non-commercial exploitation potential. Four Key Exploitable Results (KERs) have
been formally identified in the Grant Agreement. These span the domains of the RUEs,
both as digital tools and social innovations, governance frameworks, and business
models - each aligned with the project’'s core aim of bridging rural-urban divides

through immersive, place-based innovation.
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COMMUNITY STORE
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governance tools, and policy content commercia
RURAL-URBAN ENABLERS
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Social and Technological innovations commercial
within RURBANIVE's six domains
BUSINESS MODELS
. ) . Commercial AllQH actors
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POLICY RECOMMENDATIONS Lurb
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frameworks supported by the CoPS

Figure 36 RURBANIVE's Key Exploitable Results (KERS)
A closer look on the Key Exploitable Results of RURBANIVE follow in the sub-chapter

below.

6.2.1 KER1: Community Store

KER1 refers to the platform integrating all rural-urban enablers (RUEs) and Practice
Suite of policies, knowledge and campaigns for synergies and recommendations.
Partners exploiting the KER: The Community Store will be exploited from ICCS, LC,
RISE, AEIDL, CARTIF, AUA, CZU, AFL, IMERYS, ALCHEMIA and BioBASE.

Target Groups: Exploitation results of KER1 addresses a wide range of target groups
(Rural/urban Communities, Service and technology providers, Academia, Policy
makers).

Marketability: KER1 can be exploited both for Commercial (C) or Non-Commercial
(N) purposes.

Unique Value Proposition: The Community Store will store the major RURBANIVE
results and will be realised through RUI to enable rural-urban interactions through

enhanced social connectivity, cooperation, and instant realisation.

6.2.2 KER2: Rural Enables based on service innovations

KER2 concerns six (6) methodological approaches (incl. co-creation methodology,
topics and rural/urban interactions, policy drafting methodologies and SSH
involvement, NEB and other projects’ results integration and synergies), based on the
RUEs aiming to improve rural-urban synergies through:

1. Improving logistics, and shortening value chains;
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Ecosystem and biodiversity restoration;
Regional circular bioeconomy development;
User engagement, empowerment, society and territorial awareness;

Culture, landscape, and heritage access and promotion;

o 0~ w b

Enhanced mobility.

Partners exploiting the KER: Rural Enablers will be exploited from CARTIF,
ALCHEMIA, BIOBASE, IMERYS, AFL, CZU, ICCS and AUA.

Target Groups: Exploitation results of KER2 addresses the wider RURBANIVE’s
Ecosystem and the identified target groups (Rural/urban communities, service and
technology providers, academia, policy makers, indirect actors).

Marketability: KER2 can be exploited both for Commercial (C) or Non-commercial
(N) purposes.

Unique Value Proposition: The RUEs will be gathered into a multidimensional open

platform for data-driven services, the community store.

6.2.3 KER3: Business Models

KERS3 refers to inclusive and collaborative business models for each RUE and
additional service that will derive from the projects financed by the Open Call. The BMs
will facilitate the uptake of RUEs with special emphasis on both perceived and
objective disparities that engird the rural/urban EU space and combine the
competences of different actors to address the complexity of sustainability issues.
Partners exploiting the KER: Business models will be exploited from RFF, SAR,
KDM, TRIKALA, ICL, CARTIF, BIOBASE.

Target Groups: Exploitation results of KER3 address a wide range of target groups
(Academia, policy makers, service and technology providers and indirect actors).
Marketability: KER3 can be utilised for Commercial (C) purposes.

Unique Value Proposition: The BM development process will take into account the
specific needs of each rural-urban synergetic layer and powered by the developed
RUEs, they will enable the creation of shared benefits for stakeholder groups across

EU’s rural-urban tapestry.

6.2.4 KER4: Policy recommendations and Practice suite

KER4 is about the policy recommendations and governance frameworks supported by
the Community of Practice Suite.

Partners exploiting the KER: Policy recommendations and practice suite will be
exploited from AEIDL, LC, ICCS, AUA and RISE.

Target Groups: Policy recommendations and practice suite can target rural-urban

communities, policy makers and academia.
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Marketability: KER4 can be utilised for Non-commercial (N) purposes.

Unique Value Proposition: The Practice Suite will offer an open-source set of tools
to support on-line interaction, dialogue, collaboration, and participation among
RURBANIVE Community members, offering a virtual environment where issues,

needs and ideas can be explored and discussed through a co-creation-driven-

approach.
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7 Sustainability Plan and Intellectual Property Rights
(IPR) Strategy

RURBANIVE’s sustainability and IPR strategy has been designed to ensure that the
project’s results are not only appropriately protected where needed, but also sustained
and valorised beyond the end of the project. This dual approach respects the principles
of open science, acknowledges commercial opportunities, and supports governance,

policy, and academic reuse.

7.1 Sustainability Plan

The sustainability of RURBANIVE's innovations will rely on a combination of measures,
supported by the structure and resources of the consortium, and guided by four

interrelated pillars:

Pillar 1: Strategic Value of Project Results

Key Exploitable Results (KERs) such as the Community Store, the Rural-Urban
Enablers (RUEs), the Business Models, and the Policy Recommendations & Practice
Suite have been prioritised for long-term viability. These outputs have been designed
with modularity and future scalability in mind. Their deployment across the RUCLs and

integration into the Community of Practice will ensure continuity and user retention.

Pillar 2: Stakeholder Anchoring

Continuous involvement of local and regional actors, SMEs, policy makers and
community stakeholders ensures the anchoring of RURBANIVE outcomes in real
territorial needs. Their buy-in is vital to both uptake and legacy. Engagement will be
supported through training and capacity building, with a specific emphasis on the tools

and methodologies of the project.

Pillar 3: Consortium and Partner Commitments

The project includes provisions for post-project maintenance and update of key results
(e.g., the Community Store), with responsibilities tentatively assigned to leading
partners within WP5. RFF, as WP5 lead, will guide and monitor sustainability actions,

in collaboration with ICCS.

Pillar 4: Business and Governance Models
A dedicated deliverable (D5.3) will define the business models aligned with the RUEs
and the innovation services generated during the project. These will account for region-

specific conditions and domain-specific scalability (e.g., circular economy, mobility,
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landscape and heritage). Governance models aligned with the Policy Suite will
promote institutional anchoring, while value-added services and cross-sectoral

synergies will be explored for commercial sustainability.

7.2 RURBANIVE Strategy for the management of IPR

The RURBANIVE consortium aims to develop a comprehensive and feasible strategy
for the IP generated throughout the lifespan of the project. RURBANIVE’s IPR strategy
aligns the project’s impact pathways with its outcomes, enhancing its credibility and
making it “fit for purpose.” The strategy strikes a balance between open access
principles and protection mechanisms needed for commercial and institutional

exploitation.
7.2.1 Intellectual Property Rights (IPR) Strategy

RURBANIVE’s IPR strategy follows a lifecycle-based approach, respecting ownership

rights while enabling meaningful uptake and safeguarding partner interests.
The IPR Strategy of RURBANIVE take into consideration:

1. IPR Background: All project participants' background, tangible and intangible
assets;
2. IPR Foreground: Newly generated knowledge and related new IPRs will be

recorded, recognized, captured, and assessed.

It is being pointed out that the following articles and annexes, inter alia, of the Grant
Agreement have been taken into consideration when developing the IP Strategy; While
all contents of the Grant Agreement are respected, these provisions are honored and
are adhered to in particular reference to the IPR Strategy: Article 16.4 and its Annex 5
- Section Agreement on background, Article 16.4 and its Annex 5 - Section Ownership
of results, Article 16.4 and its Annex 5, Section Transfer and licensing of results - sub-
section “Transfer of ownership”, Article 16.4 and its Annex 5 - Section Access rights
for exploiting the results, Article 17.4 of the Grant Agreement and its Annex 5 - Section
Dissemination. Also the IPR Strategy considers, inter alia, Section 2 of the Grant

Agreement & Article 10 of the Consortium Agreement.

7.2.1.1 Types of IPR considered

RURBANIVE recognises the following standard forms of Intellectual Property Rights
(IPR), which may be applied depending on the nature of the result, its intended use,

and the route of exploitation:
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Patent — Grants the owner exclusive rights for an invention, preventing others from
making, using, or selling the invention without permission.

Trademark — Protects symbols, words, or logos that distinguish goods or services
provided by one entity from another. This may apply to branding of the
Community Store or visual elements associated with RUE tools.

Industrial Design — Covers the aesthetic design of products, including 2D (e.g.,
icons, diagrams) and 3D elements (e.g., visual components of digital
interfaces).

Copyright — Automatically applies to creative works such as written content,
reports, training materials, policy toolkits, data visualisations, and code. It is the
default mechanism for most RURBANIVE deliverables.

Trade Secret — Protects commercially valuable, confidential knowledge (e.g.,
formulas, algorithms, or unique service flows), particularly during early-stage
co-design or piloting.

Confidentiality (NDA-based) — Applies to unpublished or internal results which
are not yet protected or publicly disclosed. All partners are required to uphold
consortium-level nondisclosure protocols.

Geographical Indication — Although less central in RURBANIVE, this may apply
where a result is explicitly tied to a specific rural or urban location and its identity
(e.g. culture-based assets or participatory tools grounded in place-based

branding).

The most appropriate IPR mechanism is selected on a case-by-case basis, taking into
account the type of result, its intended pathway (commercial vs. non-commercial), and

the input of contributing partners.

RURBANIVE will also apply open licensing strategies (e.g. Creative Commons or

EUPL) where this supports broader uptake and policy alignment.

7.2.1.2 Ownership and Joint Ownership

In accordance with Article 16 of the Grant Agreement:

e Results are owned by the partner(s) generating them;

e If developed jointly and inseparable, co-owners will sign a Joint Ownership
Agreement, specifying rights, exploitation procedures, and licensing options;

e The Consortium Agreement (CA) outlines background and foreground access

rights, including for third-party reuse where needed;
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7.2.1.3 Access Rights

Partners shall grant access to background and results necessary for implementation
and exploitation - under fair and reasonable terms, or royalty-free where defined. For

software, access conditions are defined by the applied licence (e.g. EUPL-1.2).

7.2.2 IPR During and After the Project
7.2.2.1 IPR During the Project

Each partner must notify RFF and ICCS when generating potentially exploitable
results. A disclosure process will be coordinated by WP5 using a shared KER/IPR

reporting template.

¢ New IPRs will be recorded and monitored;
NDAs will be used to protect unpublished or sensitive contributions;
e Ownership will be registered in the internal IP register.

7.2.2.2 IPR Post-Project

Systematic management of IP risks and the contractual environment is one of the
building blocks of post project sustainability. To this end, RFF will offer services for the
whole lifecycle to RURBANIVE partners concerning appropriate protection of results,
provided that protecting them is possible, reasonable, and justified (given the
circumstances). Post-project sustainability requires concrete, constant consideration

from the beginning of the project, which take the form of four pillars:

Pillar 1: Project Findings

The needs to be addressed have been identified at the proposal stage and are
constantly being re-evaluated and expanded upon, through stakeholder engagement.
The RUEs exemplify the potential for technological innovation and are being used to
work closely with end users and to test and validate different drone-based solutions.
The RURBANIVE open call extends stakeholder engagement beyond the use case
and consortium countries, as they are open to all HE eligible countries, and are
targeting both drone innovators as well as rural communities. Maintaining a strong
focus on the needs of both end users and technology or service providers will

strengthen the project positioning and steer its trajectory after the project is completed.

Pillar 2: Project consortium and network

The consortium is highly engaged and committed to developing and achieving the
project goals, as well as extending its impact. Close cooperation both among partners

and with the wider RURBANIVE network will be essential. The extended project
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network is expected to play a central role in ensuring the long-term sustainability of
RURBANIVE'’s outcomes.

Pillar 3: Stakeholders

Involving stakeholders from the beginning of the project is crucial for expanding the
network and ensuring interest in the project after its completion. Distinct target groups,
key messages to summarise the project’s benefit to each group as well as specific
dissemination and communication tools have been identified and opportunities for

building synergies are ongoing.

Pillar 4: Project legacy

The identification and characterisation of KERs as early as possible and evaluating

their progress will ensure the timely and effective exploitation after the project.

In conclusion, where feasible and justified, long-term protection will be secured for

results deemed essential to exploitation. This may include:

e Trademarking the Community Store brand;
e Copyrighting or registering co-created methodologies;

e Licensing toolkits or co-creation modules under open terms.

Results not requiring protection will be openly shared through project channels, EC

platforms (e.g. EIP-AGRI Project Abstracts), and the Community Store.
7.2.3 RURBANIVE IPR Management Procedures

Effective IPR management ensures partner contributions are protected, legal clarity is

upheld, and long-term exploitation is feasible.
Objectives of the IPR Management Procedure
The IPR procedure aims to:

e Ensure that knowledge and assets with IP potential are recorded promptly
and transparently;

e Protect the legal rights of the creators and the consortium;

e Enable safe, fair, and strategic reuse of project outcomes (commercial and
non-commercial);

e Comply with the IPR obligations defined in the Grant Agreement and the

Consortium Agreement.
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7.3 Step-by-Step Procedure for IPR Identification and
Disclosure

The internal procedure for IPR management is fully aligned with the process used for
identifying Key Exploitable Results (KERs) and is embedded within WP5. The five

steps are:
Step 1 — Identify and Characterise New IP

Partners detecting new results with potential IP value (e.g. tools, data models, branding

assets, training content) complete the IPR/KER Disclosure Template, characterising:

e The nature and originality of the result;
e |ts potential for protection (e.g. copyright, design, trademark);
e Background knowledge used;

e Preferred access model (e.g. open vs. restricted reuse).
Step 2 — Notify WP5 Lead and Coordinator
Once the disclosure form is completed, it is submitted to:

e RFF (WP5 lead, managing IP validation and exploitation planning), and

e |ICCS (coordinator, ensuring GA compliance).

Submissions are registered in the internal IP log and flagged for consortium-level

review if shared ownership or strategic significance is anticipated.
Step 3 — Consortium Review and Validation
At regular intervals (e.g. WP5 calls or GA meetings), proposed IP is reviewed for:

e Relevance to the project’s objectives;
e Overlap with other KERSs or prior art;

e Potential for commercial or institutional reuse.

Where joint ownership is indicated or likely, the process triggers drafting of a Joint
Ownership Agreement, specifying:

e Access conditions;
e Licensing terms (if any);

e Exploitation roles and responsibilities.
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Step 4 — Update KER/IP Register

Validated results are added to the KER and IP register maintained by RFF. This

register records:

e Result title and version;

e Creator(s) and lead partner;

e Type of IP;

e Protection mechanism (if applicable);
e Access and reuse conditions;

e Timeline for release, publication, or exploitation.
The register supports exploitation reporting in upcoming DEC plan iterations.
Step 5 — Implementation and Monitoring
Once accepted, IP-related actions are carried forward as part of:

e The partner’s individual or joint exploitation plan;
e Open access and FAIR data reporting;

e Technical documentation for handover (where public reuse is expected);

Ongoing monitoring ensures that embargoed results, sensitive foreground, or jointly

developed outputs are not prematurely disclosed or misused.

7.4 Sustainability Plan and IP Strategy | Next Steps

To ensure the successful uptake and protection of RURBANIVE results beyond the
project lifecycle, the consortium will adopt a structured and iterative approach. This
includes two waves of validation and exploitation activities, combining mid-
project workshops and final strategy refinements. These actions are central to
aligning stakeholder engagement, IP management, and sustainability planning with the

evolving maturity and relevance of project outputs.

In particular, a series of interactive workshops have been planned as part of the
mid-project transition phase (after M18 and before M30). These workshops aim to
validate initial business model assumptions, stress-test KERs using pilot and
stakeholder feedback, and capture strategic insights from the demonstration activities.
Importantly, these sessions are not just formal check-ins but serve as critical

milestones to adapt RURBANIVE'’s exploitation pathway to real-world conditions. The
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outcomes of these workshops will be used to refine the joint exploitation roadmap,
update licensing strategies, and reassess co-ownership or |IP registration requirements

where applicable.

In the final phase (M30-M48), attention will shift to consolidating the sustainability and
IPR strategy. This will include finalizing access rights documentation, licensing terms,
and IPR protection actions. Where justified, registrations (e.g., trademarks, copyrights)
will be completed, while open access models will be formalized for deliverables not
requiring protection. These steps will ensure that all partners have the legal clarity and
operational guidance needed to independently or jointly exploit the results post-project,

in line with Horizon Europe principles of responsible innovation and scalability
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8 Conclusions

At the midpoint of its implementation, RURBANIVE has moved decisively from
foundational outreach and positioning to deploying and validating the project’s core
technical and methodological assets - most notably the Rural-Urban Enablers (RUESs).
These are no longer abstract solutions but maturing tools for co-creation and impact,
tested with users and being refined through multi-actor engagement. The project’s
emphasis on stakeholder integration and domain-specific customisation has enabled
its technical results to begin taking root within territorial ecosystems.

A significant highlight of this period has been the project’s overall KPI performance.
Most period-specific targets have not only been met but, in several cases, exceeded.
Notable achievements include the delivery of 12 knowledge transfer workshops
(surpassing the target of 9), the deployment of 8 booths at fairs and exhibitions
(doubling the expected figure), and 7 community outreach presentations completed
during RP1 alone. These outcomes demonstrate not only strong operational
coordination, but also the project’s ability to connect with real communities and
networks. At the same time, the KPI structure remains intentionally weighted toward
the second half of the project. Recognising this, the consortium has begun adapting to
meet these future challenges with greater speed and focus. As part of this effort, this
DEC Plan integrates WP5’s proposal to refine and streamline the KPI framework -
ensuring clearer reporting, improved alignment with ongoing activities, and better
strategic cohesion across tasks.

The fruition of the implementation effort - particularly the readiness of the RUEs - now
allows the project to populate both the Sustainability Plan and the Exploitation & IPR
Strategy with meaningful, actionable data. These plans are no longer theoretical
structures but are now positioned for practical use, helping guide partners through the
next steps of result valorisation. Importantly, the increased maturity of the RUEs also
provides a substantive foundation for advancing the project's New European Bauhaus
(NEB) strategy, allowing it to move into a more grounded and visible phase. The
alignment of sustainability, openness, and IP protection reflects the project’s broader
ambition: to anchor innovation in the realities of rural-urban territories, while remaining
open and adaptable enough to serve future needs.

Looking ahead, RURBANIVE enters a more demanding phase - one that will rely on
strengthened partnerships, deeper stakeholder ownership, and continuous reflection.
The Community Store and the Community of Practice will support this journey, offering

platforms for dialogue, scaling, and shared learning. With the strategic tools now in
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place and the initial groundwork complete, the project is well positioned to meet the

challenges ahead and ensure that its legacy extends far beyond its funded duration.
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9 Annexes
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9.4 Annex IV: Brochure and banner
9.4.1 RURBANIVE brochure in English

Stay Connected!

E_% RURAL - UPBAN - IMMERSIVENESS
FOLLOW US ON
%‘ O in X f0©

rurbanive-project eu
- Cosfunded by
the European Union
PARTNERS
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Improving life in rural communities rurbanive-project.eu
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- Co-funded by
the European Union
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Funded by the European Union. Views and opinions expressed
are however those of the authorts) only and do not necessarity
reflect those of the European Union or the European Research
Executive Agency. Neither the European Union nor the granting
autherity can be held responsible for them.

Dr. Angelos Amditis
Institute of Communication and
Computer Systems (ICCS)
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Lemae
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Rural-Urban Co-creation Labs
Addressing rural-urban challenges Burgos, spain

Stop rural depopulation and
promote sustainable cultural

Eoursim

Lemgo, Germany

Improve transport
connections between
the city and its Innovation
‘Campus and expai

its entrepreneurial and
innovation outlock

Kedainiai, Ltuaria

Improve rural economic and
social growth by promaoting
innovative business
ecosystems and shifting from

Prague Suchdol. Crech Republic - ; - S 17
city-centric regional policies

Increase awareness about
the benefits of consuming
local agri-food products and
provide access to the latest
know-how on innovation and
business opportunities in
agn-food production

P Trikala, Greece
Improve transport
connections between rural
and urban areas and promote
sustainable cultural tourism

Lower Austria, austria Milos, Greece

Reduce the environmental Increase the diversification of ecosystem
footprint of the exchange of secondary resources restoration and improve its integration
by developing the regional circular biceconomy with agriculture

Immersive Technologies
Exploiting the endless capabilities
of Extended Reality, AR-MR-VR
RURBAN IVE eveloping social and t i applications and digital content
. : A . vations in 6 domains will be provided to the rural-
will establish an innovation urban stakeholders to support the
framework for rural-urban experimentation  and  innovation
. activities within the Co-creation Labs.
transformation based on
7 Co-creation Labs which . Community Store

o . A digital platform that will integrate the project
will address social and results (including a knewledge inventery, best

environmental chauenges L practices and practice abstracts, business

] 0 models, policy briefs, a Community of Practice

by co-develo ping social and € L Suite. etc) and provide access to the developed
technical innovations (enablers) ! innovations
in 6 domains known to favour Open Call

bi-directional rural-urban To fuel the growth trajectory of digital solutions

1 for Rural-Urban synergies and boost the overall

synergies. project impact. RURBAMIVE will launch a single

Open Call (0C) providing Financial Support to
Third Parties (FSTP) as a mechanism to increase
the number of Rural-Urban Enablers.
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9.4.2 RURBANIVE brochure translations
Czech

Zustarite ve spojeni!
[OF=H0)
C}<

rurbanive-projecteu

Spolufinancovano
Evropskou unil

ZlepSovani Zivota ve venkovskych
komunitach prostrednictvim

socialnich a technologickych inovaci thelashorzouncd

ek ek fo e 2 consiry

E-trikala

Innovation

< comae =

mésta
Reseni problémd mezi venkovem
ameésty

Lemgo, Nemecko

Zlepsit dopravni spojeni mezi
méstem a jeho Inovaénim
kampusem a rozsifit jeho
podnikatelske a inovacni
vyhlidky.

Praha Suchdol, Ceska republica
Zvysit povédomi o vyhodach
konzumace mistnich
zemédélsko-potravinafskych
produktd a poskytnout pristup k
nejnovéjsimu know-how v oblasti
inovaci a obchodnich prilezitosti
v zemédélsko-potravinarske
vyrobé

Dolni Rakousko, Rakousio

surovin cirkularni

KOORDINATOR PROJEKTU

Dr. Angelos Amditis
Institut komunikaénich a
pocitacovych systému (ICCS)
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SMNEE
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32 o
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#% alcher AgriFoodmm
nevR ithuania
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IMERYS
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Laboratore pro spoleénou tvorbu venkova a

Snizit environmentalni stopu vymény sekundarnich

RURBANIVE

vytvori inovaéni ramec pro
transformaci vztaht mezi
venkovskymi a méstskymi
oblastmi, ktery bude zalozen na
7 spolupracuijicich laboratorich.
Tyto laboratore se zaméfi na

socialni a environmentalni by g
vyzvy prostrednictvim '
spolecného vyvoje socialnich !
a technickych inovaci i
(usnadnovacui) v 6 oblastech,
o nichz je znamo, ze podporuiji
obousmérné synergie mezi
venkovem a méstem

Vyvoj socialnich a technickych
inovaci v 6 oblastech

Zapojeni uzivateld
posileni pravomoci,
povédomi o

i spoleénostia

emi

Ziepseni
logistiky
azkraceni
hodnotovych
fetgzci

Obéhové
biohospodafsty
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Pristup ke kulture,
krajiné a dédictvia
jejich propagace
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Ziepsena
mobilita

IVE

rurbanive-project.eu

Financovano Evropskou uni. Vyjadiené nazory a stanoviska
jsou véak pouze nazory a stanoviska autora (autort) a nemusi
nutné odrazet nazory a stanoviska Evropské unie nebo Eviopské
wykonné agentury pro vyzkum. Evropska unie ani organ
poskytujici grant za né nemohou nést odpovednost.

Spolufinancovino
Evropskou unii

Burgos, Spanélxo

Zastavit vylidnovani venkova
a podpofit udrZitelny kultumi
turismus

Kedainial, Litva

Zlepsit hospodafsky a
socialni rast venkova
podporou inovativnich
podnikatelskych ekosystéma
a odklonem od regionalnich
politik zaméfenych na mésta

Trikala, Recko

Zlepsit dopravni spojeni mezi
venkovskymi a méstskymi
‘oblastmi a podporovat
udrzitelny kulturni cestovni
ruch

Milos, fecla
Zvysit diverzifikaci obnovy ekosystéemi a
zlepsit jeji propojeni se zemédeélstvim

Imersivni technologie
Vyuziti nekoneénych moznosti rozéifené
reality. AR-MR-VR aplikaci a digitalniho
obsahu bude poskytnuto venkovskym
a méstskym zuéastnénym stranam na
podporu experimentovani a inovaénich
¢innosti v ramci laboratofi pro spoleénou
tvorbu.

Komunitni obchod

Digitalni platforma, ktera bude integrovat vysledky
projektu (véetné soupisu znalosti, osvédéenych
postupl a abstraktl z praxe, obchodnich modeld,
struénych informaci o politice, sady Spoleéenstvi
praxe atd) a poskytovat piistup k vyvinutym
inovacim.

Verejna vyzva

S cilem podporit riist digitalnich feseni pro synergie
mezi venkovem a méstem a zvysit celkovy dopad
projektdl vyhlasi RURBANIVE jedinou vyzvu k
predkladani zadosti o finanéni podporu tfetim
stranam (FSTP) jako mechanismus pro zvyseni poétu
nastrojd pro venkov a mésto.
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Dutch

Blijf verbonden!
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rurbanive-projecteu

VOLG ONS OP

in X f

Gefinancierd door
de Europese Unle

PROJECTCOORDINATOR

Dr. Angelos Amditis
Instituut voor Communicatie en
Computersystemen (ICCS)

PARTNERS
s RL
N SE
tces
opeframe  aeidl  TIU
#N alchemi AgriFoodmm D
‘ e Titnania IMgVS
Verbetering van het leven in
plattelandsgemeenschappen door middel
van sociale en technologische innovatie thelisborzouncd @ _trikala
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RURBANIVE

o

Co-creatie labs voor platteland en stad
Het aanpakken van uitdagingen op het
platteland en in de stad

Lemgo, Dusland

Verbeter de
transportverbindingen

tussen de stad en haar
Innovatiecampus en vergr
haar ondernemers- en
innovatieperspectief

Praag Suchdol. Tsjechie
Vergroot het bewustzijn

over de voordelen van het
cconsumeren van lokale
agrovoedingsproducten en
bied toegang tot de nieuwste
kennis over innovatie en
zakelijke kansen in de
agrovoedingsproductie.
Neder-Oostenrijk, OCostenrij

Verklein de ecologische voetafdruk van de
uitwisseling van secundaire grondstoffen door de
regionale circulaire bio-economie te ontwikkelen

RURBANIVE

zal een innovatiekader voor

de transformatie van stad en
platteland opzetten, gebaseerd
op 7 co-creatielabs. Deze

labs zullen maatschappelijke
en ecologische uitdagingen
aanpakken door de
gezamenlijke ontwikkeling

van sociale en technische
innovaties (enablers) op 6

gebieden waarvan bekend Circulaire
is dat ze de bidirectionele ERSme
synergie tussen stad en
platteland bevorderen.

Ontwikkelen van sociale en technische
innovaties in 6 domeinen

Gebruikersbetrokkenheid,
it

schappelij
temitoriaal bewu

Toegang tot en
promotie van

cultuur, landscha
enerfg

van de
waardel
|

Verbeter
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Gefinancierd door de Europese Unie. De geuite meningen en
standpunten zjn echter uitsluitend die van de auteur(s) en
egelen niet noodzakelijkerwijs die van de Europese
Unie of het Uitvoerend Agentschap voor Onderzoek. Noch de
Europese Unie, noch de subsidieverlenende instantie kunnen
worden

rurbanive-project.eu

Gofinancierd door
de Europese Unie

Burgos, spanje

Stop de ontvolking van

het platteland en promoot
duurzaam cultureel toerisme
Kedainiai, Ltouwen

Verbeter de economische
en sociale groei op het
platteland door innovatieve
bedrijfsecosystemen te
bevorderen en af te stappen
van stadsgericht regionaal
beleid.

Trikala, Grielenland

Verbeter de
transportverbindingen
tussen platteland en stad en
bevorder duurzaam cultureel
toerisme

Milos, Griekenland

Vergroot de diversificatie van
ecosysteemherstel en verbeter de

integratie ervan met landbouw
Immersieve technologieén

Door gebruik te maken van de einde-
loze mogelijkheden van Extended Reality
worden AR-MR-VR-toepassingen en dig-
itale content ter beschikking gesteld aan
belanghebbenden in de stedelijke en plat-
telandsgebieden ter ondersteuning van
de experimenten en innovatieactiviteiten
binnen de Co-creation Labs.

Gemeenschapswinkel

Een digitaal platform dat de projectresultaten in-
tegreert (waaronder een kennisinventarisatie, best
practices en praktijkoverzichten, bedrijffsmodellen,
beleidsnotities, een Community of Practice Suite,
enz.) en toegang biedt tot de ontwikkelde innovaties.

Open oproep

Om het groeitraject van digitale oplossingen voor
synergieén tussen steden en platteland te stimul-
eren en de algehele impact van het project te ver-
groten, zal RURBANIVE één enkele Open Call (OC)
lanceren voor financiéle ondersteuning aan derden
(FSTP). Deze oproep dient als mechanisme om het
aantal ‘rural ijke enablers’ te verg
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French
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Laboratoires de cocréation rurale-urbaine

BUrgos, Espagne
Relever les défis ruraux-urbains

Mettre fin & lexode rural et
promouvoir un tourisme cul-
turel durable

Ked:
Ameliorer la croissance
économique et sociale des
zones rurales en promouvant
des écosystémes dentrepris-
es innovants et en abandon-
nant les politiques régionales
centrées sur les villes

Lemgo, Atiemagne
Améliorer les liaisons de
transport entre la ville et
son Campus dinnovation
et étendre ses activités
entrepreneuriales et
perspactives dinnovation

Prague SUChdol, Repubsaue tehaque
Sensibiliser aux avantages de
la consommation de produits
agroalimentaires locaux et
donner accés au dernier savoir-
faire en matiére dinnovation et
dopportunités commerciales
dans le domaine de la

Trikala. arece

Améliorer les liaisons de
transport entre les zones
rurales et urbaines et pro-
mouvoir un teurisme culturel

production agroalimentaire. durable
Milos, Grece
Basse-Autriche, Auiche . Augmenter la diversification de la restau-
Reduire lempreinte environnementale de [échange ration des écosystémes et améliorer son
de ressources secondaires en développant la intégration avec fagriculture
bioéconomie circulaire régionale
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pour la transformation Développer des innovations sociales et RM-RV et le contenu numérique seront
techniques dans 6 domaines foumnis aux acteurs ruraux-urbains pour

rurale-urbaine base sur 7 soutenir les activités dexpérimentation
laboratoires de co-création ' & et dinnovation au sein des laboratoires
- s de cocréation.
qui reléveront les défis sociaux ) _
et environnementaux en co- Magasin Communautaire
- 2 - Une plateforme numérique qui intégrera les
developpant des innovations , résultats du projet {y compris un inventaire des

- - connaissances, des meilleures pratiques et des
sociales et teChmques résumés de pratiques. des modeles dentreprise.

. u
(catalyseurs) dans 6 domaines des notes de synthése, une suite de communautés
> . : de pratique, etc) et permetira daccéder aux
connus pour favoriser les innavations développées.
synergies bidirectionnelles 1 P Appel Ouvert
entre les zones mrales et 1 Pour alimenter la trajectoire de croissance des
- i solutions numeériques pour les synergies rurales-
urbaines. urbaines et stimuler limpact global du projet.

RURBANIVE lancera un seul appel ouwvert (AQ)
fournissant un Soutien Financier aux Tiers (SFT)
comme mecanisme pour augmenter le nombre
de catalyseurs ruraux-urbains.

Co-funded by
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German

Bleiben Sie in Verbindung!

£

rurbanive-project.eu

Kofinanziert von der
Européischen Union

PROJEKTKOORDINATOR:IN

Dr. Angelos Amditis
Institut fir Kommunikations- und
Computersysteme (ICCS)

PARTNER:INNEN

ST

Rural-Urban Co-creation Labs
Addressierung von landlich-stadtischen
Herausforderungen .

Lemgo, Deutsehland
Verbesserung der
Verkehrsverbindungen
zwischen der Stadtund ihrem
Innovationscampus und
Erweiterung ihrer unterneh-
merischen und innovativen
Ausrichtung

Prag Suchdol, Tschechien
Erhohung des Bewusstseins
fur die Vorteile des Konsums
lokaler Agramprodukte und
Zugang zu aktuellem Wissen
iber Innovationen und
Geschaftsmaglichkeiten in der
Agrarproduktion
Niederdsterreich, ostereich
Redurieren des dkologischen Funabdrucks des
Austauschs von Sekundarressourcen durch die
Entwicklung der regionalen zirkularen Biodkenomie

RURBANIVE

wird einen Innovationsrahmen
fur die landlich-stadtische
Transformation schaffen,
basierend auf 7 Ko-
Kreationslaboren, die

soziale und dkologische
Herausforderungen durch
die gemeinsame Entwicklung
sozialer und technischer
Innovationen (Enabler) in

6 Bereichen angehen, die

ler und technischer
6 Bereichen

fur bidirektionale landlich-
stadtische Synergien bekannt
sind.

)
== <
J

Co-funded by
the European Union

©RURBANIVE Consortium
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Verbesserung des Lebens in
landlichen Gemeinden durch soziale
und technologische Innovationen theashorcouncd  ©_trikala
G Y ey -
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rurbanive-project.eu

Kofinanziert von der

Europaischen Union
Finanziert von der Europaischen Union. Die geauserten Ansichten
und Meinungen sind jedoch ausschlieglich die der Autorien) und
spiegeln nicht notwendigerweise die der Europaischen Union
‘oder der Europaischen Exekutivagentur flr Forschung wider.
Weder die Europaische Union noch die Bewillig 5
konnen daflr verantwortlich gemacht werden.

Burgos. Spanien

Stoppen der Landflucht und
Férderung eines nachhaltigen
Kulturtourismu

Kedainiai. Litauen
Verbesserung des lndli-
«chen wirtschaftlichen und
sozialen Wachstums durch
Farderung innovativer
‘Geschaftsumgebungen und
Abkehr von stadtzentrierten
Regionalpolitiken

Trikala. Griechenland
Verbesserung der
Verkehrsverbindungen zwischen
landlichen und stadtischen
‘Gebieten und Forderung eines
nachhaltigen Kulturtourismus

Milos, Grieenentand

Erhohung der Diversifizierung der
Okosystemrestaurierung und Verbesserung
ihrer Integration in die Landwirtschaft

Immersive Technologien

Die unendlichen Mébaglichkeiten der
erweiterten Realitdt nutzen. AR-MR-VR-
AnwendungenunddigitaleInhaltewerden
den  landlich-stadtischen  Akteuren
zur Unterstatzung der Experimentier-
und Innovationsaktivitaten in den Ko-
Kreationslaboren zur Verfigung gestellt

Community Store

Eine digitale Platiform. die die Projekiergebnisse
integriert (einschlieBlich eines “Wissensinventars,
bewéhrterPraktikenund Praxiszusammenfassungen,
Geschaftsmedellen, politischen  Kurzberichten,
einer Suite fur die Gemeinschaftspraxis usw) und
Zugang zu den entwickelten Innovationen bietet.

Open Call

m das Wachstum digitaler Losungen fur
landlich-stadtische Synergien zu fordern und die
Gesamtauswirkungen des Projekts zu steigern,
wird RURBANIVE einen einzigen offenen Aufruf
{0C) starten, der finanzielle Unterstitzung fiir Dritte
{FSTP) als Mechanismus zur Erhchung der Anzahl
der landlich-stadtischen Enabler bietet.
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Greek

BeAtiwon ¢ wng oTIg KovoTNnTeg
™mg unaiBpou péow KOWVWVIKWY Kat
TEXVOAOYIKWYV KALVOTOULLY

RURBANIVE emdu

To RURBANIVE Ba
Snuloupynoel eva miatclo
Kawotoplag yla tov
HETACXNUATIOHO TwV
OXECEWV UTTABPOU-TIOANG LE
Baon 7 Epyactnpa
Fuv-Anuloupylac, tTa

ormota Ba avtipetwritoouv
KOWMVLKES Kal
TEPLBAANOVTIKES TIPOKATIOELS
HE TNV ano kool avarmtugn
KOWWVIKGV KAL TEXVLKWY
KawoTopLwy (EvepyorionTeg)
o€ 6 TOUEIC TTou Elval yWwoTo
OTL EUVOOUY TIC apdiSpoueg
OUVEPYELEG UTTalBpou-
aocTtikoU TreptBailoviog.

Co-funded by
the European Union

Meivete oe semadn!
AKOAOYOHITE MAL
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rurbanive-project.eu

M 1 ouyxpapaTosémon
g Evpwmaikig Evwons

IYNTONIIMOX EProy

Ap. ‘Ayyehog Apditng
EpeuvnTid MNavemornuiakd
Ivotitouto Zuotnpatwy Emxowvwviiv
xat Ynoloyiotwy (ENIZEY)

ETAIPOI

P &

P i

4
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‘ccs
fopefame  aeidl TZU

alchemis {Foodm
1’) neva A‘zl_'ilﬂ'\uc:mlm |ngs

thelasborouncd
i ark for the 27 canbiry

Innovation

Epyactipla AypoTiKiG-AcTIKNG
Iuv-Snpoupyiag

AvayETdman aypotidy - aoTxdy npoxk

Lemgo, fepuavia

Behtiwon Twv cuyKkowviakMY
ouvBéoEwy =Tkl Tou

aoTol KEVTPOU Kat Tou
Lemgo Innovation Campus

e oxond T mpodinan mg
EMyEPNUATKGTTAG KaL TG
xawotopiag

Prague Suchdol, Tonia
Alknon g euaicBnronolnong
oy e 10 odéhn and
v kaTavahwon TomKy
avpo&mpaaxxw npoidvtwy
xai napoys npéofacng atnv
redevtaa texvoywwsia oxeta
4E TV xawoTopia kat Tig
EMyELpNUATIKES EukatplEg o
aypodlatpodr
Katw Auotpla, Auvomia
Melwon nepiiallovicoy anotunduatoq me
ndpu pEow
nsp@:psmmq xukhuaic Boowovopiag

me

AVATTTUEn KOWWVLKGY Kat TEXVIKGDY
KQLYOTOIGY OF 6 TopEiS

ANnAeniBpaon ypnoTay,
evBuvapwan, Kowvwvia
xat avadeln wwy
Tomxdv mAeovexTnpéTwy
xawotopiag

i

Anoxataotaon
ologuoTpatog
xat
BromouaAétnrag

NpéoBaon xa
npopoi otov
noAttiops, o tomio
xat my kKAnpovoua
,

BeAtiwon Twy
logistics kat
ouvtépeuan

wv aAuoiSwy

atjag

KurAua}
Bioowovopia

Evioxupévn

'
' '
' ! xavaukéTTa
3 '
: '
'
'

'
'
'
|
'
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Me 1 cuppraroBsman
g Eupumatens Evaong

Me 1) yprpatoBdimon tng Eupuwnaixic Evwanc. Ot andieis xat o yvdyeg
nou Satundvovial exdpdlouv ANOKAEICTIRS TG ANGHELS Tuw OUVIGKTGY
xa Bev aviinpoouwnedouy kat' avéya 1ig andgieis mg Eupunaixic
Evwong ixod s Opyaviopod Epeuvag (REA). H
Evpwnaixr Evwon kas n xopnyodoa apy Sev unopoiv va BewpnBodv
uneGBuver yia TG exdpalbueveg andgel.

Burgos, lenavia
Avtistdmon g peiwong
Tou MAudnouod ™G umalBpou
¥t npodEnon Tou Bubouiou
noATLoTIKOU ToUpLOjOl

Kedai i, MBovavia

BeAtiwon g aypotig
OLKOVOLIKTIG KAl KOWKVIXTIG
avamtuing pe Ty mpodénan
KQWOTOHWY ETYELPMUATIGN
OIKEoUTTNRATLV ke TNV
npodEnan mepibEpELaKY
nohmdy ya my inadpo.
Tpixaka, Enasa

BeATILON TWV CUYKOWIVIGKEW
cuvBéaewy petaky aypotidy Kat
otV EPLOYEV Kat TpadBnon
ou fuboiuou nokmoTod
ToupLOHOY

ol Mo, EVada
- NoMankaciaoués Twv AGoswv via my
anoxatacréa Tou owoauoTaToS Kat ektion
Twv CUOKETOWGY TOuG kE T vewpyla.

EppuBiotikég Texvoloyieg

Afonowvtag  Tg  duvatrdmreg  m™¢
Extetapévng Npaypanxdmrag, edapuovés
AR-MR-VR kat Aowé Undraxd nepexduevo
Ba napéyovrat otoug evdiadepbuevouq
dopelc unalBpou kar actiol ywpou yia
va L 1t e  Spactmoid
newpapatiopod  kar  kaworoplag
epyaotipia Tuv-Snuioupylag.

ota

Community Store
Ma ¢nodaxy miatddpua nou Ba evowpatdver Ta
anoterdopata tou épyou  (oupmepthapBavopévev
Béluotwy mMpokTkGV KAl MPaKTkV  NEpAdEwy,
EnpElpNpaTKGY  povtéhwy, Mpotdoewv  MOMTkAG
kAm) kat Ba mapéxer npdoPaon oug avamtuypéveg
Kawotopleg.
AvolKTn ﬂpéx}\ncn
Ma va tpw TG
wna\uxéc Aoelg yia ™ quvépvem petall Tou acuxod
0G KaLTou me i ), KQL
yia va evioxdoeL Tov ouvolxé aviktuno Tou épyou, To
RURBANIVE 8a Snuootetoel Avowrr; NpdokAnon yia
xenuatodémen teltwy, ue okond Twy noamaciacud
TWV EVEQYOTIONTGY.
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Lithuanian
|

Kaimo-miesto bendruomeniy
gyvenimo kokybés gerinimas
pasitelkiant pazangias socialines ir
technologines inovacijas

RURBANIVE

RURBANIVE

kaimo-miesto bendruomeniy
transformacija, 7
bendradarbiavimo laboratol
pagrindu, sukurs inovatyvig
sistema, kuri spres socialinius

ir aplinkosaugos isstkius,

bendradarbiaujant ir sukuriant

socialines ir technines
novacijas (aktyvus) 6 srityse,
kurios yra zinomos dél
dvikrypciy kaimo-miesto
saveiky skatinimo.

Co-funded by
the European Union

Likite prisijunge!

o

rurbanive-project.eu

SEKITE MUS

in X f

Bendrai finansuoja
Europos Sajunga

PROJEKTO KOORDINATORIUS

Dr. Angelos Amditis
Komunikacijos ir Kompiuteriniy
Sistemy Institutas (ICCS)

PARTNERIAI
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AgriFoodm
ithuania
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neva
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Wink o o Yo 27
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@AY

Kaimo-miesto
bendrakiros dirbtuvés

Lemgo, voxietiis

ISvystyti transporto jungtis
tarp miesto ir inovacijy
komplekso bei iSplésti
verslumo ir inovacijy
perpektyvas

Prague Suchdol. Cexga
Padidinti informacijos sklaida
apie vietiniy argromaisto
sanaudy privalumus. suteikti
prieiga prie naujausiy
inovaciniy ir verslo know=
how galimybiy agromaisto
gamyboje

Lower Austria. Austris

©

Rl
SE

IMERYS

Sumazinti antriniy istekliy kaitos poveikj aplinkai

plétojant regiono zieding ekonomika

Socialiniy ir techniniy inovacijy
kdrimas Sesiose srityse

Vartotojy
jsitraukimas,
jgalinimas,
visuomené
2 ir teritorinis
Ekosistemy ir samoningumas
biojvairovés
atkirimas

' Kultiiros,

gerinimas
ir tiekimo
grandiniy

trumpinimas

Ziediné

i
'
i
i
i

Bioekonomika |

i

i

i

i

i

]

i

'
'
'
'
'
'
'
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I3pléstos
mobilumo
galimybés

(7
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Bendral finansuoja
Europos Sajunga

Finansuota Europos Sajungos. Nuomonés ir poZidriai, isreiksti
Siame tekste, yra tik autoriaus (-i) ir nebitinai atspindi Europos
Sajungos ar Europos moksliniy tyrimy vykdomosios agentiiros

pazicii Nei junga. nei janti institucija negali
biti atsakingos uz Sias nuomones ir pozidrius.

Burgos, ispania

Stabdyti kaimo vietoviy
depopuliacija ir puoseléti
tvany kultdrinj turizma

Kédainiai, Lietwva

Vystyti kaimo ekonomikos ir
socialinj augima puoseléjant
inovatyvias verslo
ekosistemas ir atitraukiant
nuo miestui skirty regioniniy
politiky

Trikala, Graikija

Gerinti transporto susisiekima
tarp kaimo ir miesto vietoviy
bei remti tvary kultdrinj
turizma

Milos, Grasga
Ekosistemy atkarimo jvairoves skatinimas
ir ju sasajy stiprinimas su zemés akiu

Itraukiancios technologijos
Isnaudojant  beribes  ISpléstinés-
Papildomos-Misrios-Virtualios
Realybés (AR-MR-VR) galimybes,
kaimo ir miesto bendruomenéms
bus teikiamos  aplikacijos ir
skaitmeninis turinys, kuris palaikys
eksperimentavimo ir inovacijy veiklas
bendrakuros dirbtuvése.

Bendruomenés saugykla
Skaitmeniné platforma, kuri integruos projekto
rezultatus (jskaitant Ziniy inventoriy, geriausias
praktikas ir jy santraukas, verslo modelius,
politikos santraukas, bendruomenés praktikos
rinkinj ir kt) bei suteiks prieigg prie sukurty
inovacijy.

Atviras kvietimas

Siekiant skatinti skaitmeniniy sprendimy. skirty
kaimo ir miesto sinergijoms, augimo trajektorijg ir
sustiprinti bendrg projekto poveikj, RURBANIVE
paskelbs vieng atvirg kvietimg (OC), numatantj
finansing paramg treciosioms 3alims (FSTP)
kaip badg padidinti kaimo ir miesto sgveikos
skatintojy skaici
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Spanish

Mejorar la vida en las comunidades
rurales a través de la innovacion
social y tecnologica

RURBANIVE

RURBANIVE

establecera un marco

de innovacién para la
transformacion rural-urbana
basado en 7 Laboratorios de
cocreacion que abordaran
los retos sociales y
medioambientales mediante el
codesarrollo de innovaciones
sociales y técnicas
(habilitadores) en 6 ambitos
conocidos por favorecer
sinergias bidireccionales
rurales-urbanas.

Co-funded by
the European Union

Manténgase conectado!

5o

rurbanive-project.eu

SiGANOS EN

in X f©

Cofinanciado por
I3 Unién Europea

COORDINADOR DEL PROYECTO

Dr. Angelos Amditis
Instituto de Sistemas de
Comunicacion e Informaticos
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Laboratorios de cocreacion Rural-Urbana
Afrontar los retos rurales y urbanos

Lemgo, Alemania
Mejorar las conexiones de
transporte entre la ciudad
y su campus de innovacién
y ampliar sus perspectivas
empresariales y de
innovacion

Praga Suchdol, Republics Checa
Aumentar la concienciacion
sobre los beneficios del
consumo de productos
agroalimentarios locales

y facilitar el acceso a

los conocimientos mas
recientes sobre innovacion y
oportunidades de negocio en
la produccién agroalimentaria
Baja Austria, Austria

Reducir la huella medicambiental del intercambio
de recursos secundarios mediante el desarrollo de
la bioeconomia circular regional

Desarrollo de innovaciones sociales y técnicas
en 6 ambitos

Participacion
de los usuarios,
capacitacion
concienciacion
socialy territorial
!
Accesoy
promocion d
cultura, el paisaje y
patrimonio

Mejora de la
logisticay
acortamiento
de las cadenas

|
)

i

|

i

i

Bioeconomia .
de valor '
1 i

i

i

i

i

'

:

circular

movilidad
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Cofinanciado por
1a Unién Europea

Financiado por la Union Europea. No obstante, los puntos de vista
y opiniones expresados son responsabilidad exclusiva del autor
0 autores y no reflejan necesariamente los de la Union Europea

o la Agencia Ejecutiva Europea de Investigacion. Ni la Union
Europea ni la autoridad financiadora pueden ser consideradas
responsables de las mismas.

BUrgos, Espons
Frenar la despoblacion ruraly
promover el turismo cultural
sostenible

Kedainiai, Lituania

Mejorar el crecimiento
economico y social de las
zonas rurales promoviendo
ecosistemas empresariales
innovadores y abandonando
las politicas regionales
centradas en las ciudades
Trikala, Grecia

Mejorar las conexiones de
transporte entre las zonas
rurales y urbanas y promover
el turismo cultural sostenible
Milos. Grecia

Aumentar la diversificacion de la

restauracion de ecosistemas y mejorar su
integracion con la agricultura

Tecnologias inmersivas
Explotando las infinitas capacidades de
la Realidad Extendida, se proporcionaran
aplicaciones RA-RM-RV y contenidos
digitales a los actores rurales-urbanos para
apoyar las actividades de experimentacion
e innovacion dentro de los Laboratorios de
Cocreacion.

Community Store

Una plataforma digital que integrara los resultados
del proyecto (incluyendo un inventario de
conocimiento, buenas practicas y guias de practicas
resumidas, modelos de negocio. informes de
directrices de actuacion politicas. una Comunidad
de Practicas. etc) y proporcionard acceso a las
innovaciones desarrolladas.

Convocatoria abierta

Para impulsar la trayectoria de crecimiento de
las soluciones digitales para las sinergias rurales-
urbanas y fomentar el impacto global del proyecto.
RURBANIVE lanzara una convocatoria abierta lnica
(OC - Open Call) que proporcionara apoyo financiero
a terceros (FSTP - Financial Support to Third Parties)
como mecanismo para aumentar el nimero de
habilitadores rural-urbanos.
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A the European Union

. RUral-uRBAN synergies
. emerged in an immersIVE
‘innovation ecosystem

Improving life in
rural-urban

communities
through immersi cial
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9.4.4 RURBANIVE banner translations

RUral-uRBAN Synergien
eingebettet in einem
immersIVEN
Innovationsokosystem

" Las sinergias RUral-
surgieron en un ec
de innovacion inmr

Zuvépyeieg YnaiBpou-Aotikol
NepiBalovtog péow g Xpriong
ERBUBLoTIKDY Kalvotdpwy Texvoloydv

Kaimo-miesto sinergijos
inovatyvioje ekosistemoje

(i rurBaNIvE

Mejora la vida en
las comunidades
rurales y urbanas

BIOECONOMiA CIRCULAR | BIODIVERSIDAD | LOGISTICA
PARTICIPACION DE LOS USUARIOS | CULTURA | MOVILIDAD

&) rmmmm @ gk e e U\

w S TR R ] —— (1] Osx

2IEDINE BIOEKONOMIKA | BIO|VAIROVE | LOGISTIKA
VARTOTOJU SAVEIKA | KULTURA | JUDUMAS

o @ Bh e

Des synergies
rurales-urbaines sont
apparues dans un écosysteme
d'innovation immersif

Améliorer la vie dans
les communautés
rurales et urbaines

BIOECONOMIE CIRCULAIRE | BIODIVERSITE | LOGISTIQUE
ENGAGEMENT DES UTILISATEURS | CULTURE | MOBILITE

G @ B o
Gu ry s o~ N v

Cotmance par
1 Urton wercpeenre

BeAriwon Tng ZwAg
OTIG OYPOTIKEG-AOTIKES
KOIVOTNTES

(idrurBan

KYKAIKN BIOOIKONOMIA | BIONOIKIAGTHTA | LOGISTICS

VE (irurBaNIvE

Verbesserung

des Lebens in
landlich-stadtischen
Gemeinden

ZIRKULARE BIOOKONOMIE | BIODIVERSITAT | LOGISTIK

XPHETON

qpem B s (] el Sl N i
@ Lo ] # @ i

——
=== i F=d

Synergieén tussen stad en
platteland ontstonden in een
immersief innovatie-ecosysteem

betering van het
levenin
plattelands-stedelijke
gdemeenschappen
00r

CIRCULAIRE BIO-ECONOMIE | BIODIVERSITEIT | LOGISTIEK
GEBRUIKERSBETROKKENHEID | CULTUUR | MOBILITEIT

[ee——
) nummesme @ gk fyyetems  Yigeidl
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&) e @ B om0

oo
e Europese Unis

9.5 Annex V: Colour Palette

Co-funded by
the European Union
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USER ENGAGEMENT | KULTUR | MOBILITAT

Synergie mezi venkovem
a méstem se objevily
v podnétném
ovacnim ekosystému

ZlepS$eni zivota ve
venkovsko-meésts
kych komunitach

RsTVI | ITA | LOGISTIKA
ZAPOJENI UZIVATELE | KULTURA | MOBILITA

fe=——
‘7":‘ s @ g& nypereme  2igeid
i Y Aeem
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D5.3 - RURBANIVE DEC Plan update 1

color palette.

Color Palette.

Primary Color System

Dark Green
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Grey
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Light Green
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Color Palette.
Secondary Color System

Black Yellow
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9.6 Annex VI: Website

@ RURBANIVE IMMERSIVENESS
Ataglance %

RURAL - URBAN

9 all Rural-Urba

SOCIAL
INNOVATIONS

o strengtnening

RU

otory
URBAN

ENABLERS

~ Welcome to RURBANIVE project

" RURAL-URBAN
SYNERGIES

1 - . ;
} emerged in an immersive
innovation ecosystem

L —

9.7 Annex VII: Social Media Channels
9.7.1 LinkedIn

RUral-uRBAN synergies
emerged in animmersIVE
innovation ecosystem

RURBANIVE

RURBANIVE Project EU

RUral-uRBAN synergies emerged in an immersIVE innovation ecosystem

Research Services - 323 followers - 11-50 employees
@ Alexia & 125 other connections follow this page

Frois ) @

Home About Posts Jobs People

Improving life
inrural communities

through social § technological
innovation
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9.7.2 X/Twitter

& RURBANIVE project EU
21 posts
RUral-uRBAN syr
ed in an
|':'m\.(}| on ecosystem
\ b 3 . Cotunded by

the [sropean Urson

RURBANIVE

Edit profile
RURBANIVE project EU
@rurbanive
Joined January 2024
16 Following 73 Followers
Posts Replies Highlights Articles Media Likes
RURBANIVE project EU @rurbanive - Jun 10

.
anamve

E0Big news alert | RURBANIVE's first newsletter is out | Discover insights
and updates on enhancing #rural-#urban life through social and tech
innovation.

&’ Read here [[J bit.ly/3xcNGGh

7 Subscribe n rurbanive-project.eu #HorizonEU #ResearchimpactEU
#Sociallnnovation

9.7.3 Facebook

’ Che RUral-uRBAN synergies
. emerged in an immersIVE
. innovation ecosystem

/ d = Co-funded by
= the European Union
> .

Rurbanive Project EU

RURBANIVE .. 207 tiomers

ConRuse e
Posis  About  Memions  Reviews  Followers  Phots  More = -
(& Switen into Rurbanive Project EU's Page 10 start managing 't W
Intro Posts 25 Filters

RUral-uRBAN synergies emergad in 3n immersIVE innovation

ecosystem ., Rurbanive Project EU
June 103t T15PM. @
@ Page-Science & Tech (@ Big news alert |
Promote Website RUI n‘i‘s’"“ !
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9.7.4 YouTube
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RURBANIVE Project EU

@rurbaniveprojecteu - 16 subscribers

More about this channel »

RURBANIVE

rurbanive-project.eu

[\ Subscribed v

Home Q

9.7.5 Instagram

rurbanive_eu Edit profile View archive Ad tools O

€ 11 posts 24 followers 9 following
RURBANIVE RURBANIVE Project EU
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103 accounts reached in the last 30 days. View insights
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9.8 Annex VIII: RURBANIVE Newsletters

RURBANIVE

RURBANIVE RURBANIVE

_ e s ovaas

Rural-Urban synergies Rural-Urban synergies

Rural-Urban synergies

emerged in an immersive innovation

emerged in an immersive innovation system emerged in an immersive innovation ecosystem

ecosystem

About RURBANIVE

Impmving life
Officially launched

and sacial innovstions to eahance territorial

STAY TUNED

governance and existing policy tools.
& community store of Rural-Urban Enablers

OPEN

[— realised through Rursl-Urban smmersiveness
= eyl CALL MISS OUT!
e focused on building up the well-being LAUNCHING
- ‘economies of rural and urban areas. IN JANUARY

<K

Press release — 01/03/2024 L] Press release - 01/03/2024

ecosystem restoralion and integration with agriculture, and cne in Trikala, addressing areas

by public transport cultural tourism. The lab in Lower Austria

will attempt to deal with transporting resources from rural areas and the economic stagnation
o focusing primarily on circular bio economy and improvement of the supply chain. The lab in
o Prague Suchdel will cope as well with the improvement of logistics, shortening the value

chains, nurturing user engagement, and raising society and terrtorial awareness. Burgos
province in Spain will also be one of the co-creation labs' locations, addressing rural
depopulation and sustaining cultural tourism, The Rural-Urban Cocreation Lab's main
= challenge in the City of Lemgo (Germany) is commuting to work and engagement towards
business opporturites, while e lab at Kedainial municipaliy in Lithuania wil address low

Fostering synergies through a Community Store

RURBANIVE aims to provide the required technical and economic solutions, covering a
representative variety of European rural areas 1o faciitate the design of positive governance

for rural In such an immersive environment
Press release end-users can creale, co-design, co-creale, and engage wih others whie challenging their
status quo, wh nd oppor b I The d community
RURBANIVE project bridges rural-urban social and store will contrbufe owards
technological divides +  Improving logistics, g value chi towards climate neutrality);
+ Ecosystem and torati
+ Circular economy (envircnmental quality);
Embarking on a transformalive journey, the Horizon EU project ‘'RURBANIVE” has been o User  society (social well-being,
officially launched, led by a consortium of experts, this ground-breaking infiative seeks to rural jobs. and growth, and development prospects);
revolutionise the dynamics between urban and rural areas through the power of immersive + Culture, landscape and heritage access and promotion,
technologies and innovative strategies, engaging a diverse range of stakeholders, including +  Enhanced mobilty;
citizens, civil authorities, policymakers, and other actors fostering knowledge exchange and
innovative solutions. The digital space of “Cbmmmilv Store”, which i the praminent result o the project, wil
integrale he *C ty of P " of Policies, facilitating rural
In response to global challenges such as economic downtums and the pandemic's impact and urban communities to :rea1e slmng synergles suppomr\g online |n1emumn dialogue,
RURBANIVE aims to address regional inequalities. At its core is the creation of a dynamic and and ogether, they will
ity St caninn 2€ 3 ik far svnarimantainn. innnuatiann and ra_rmation fnetadn b ssr o it
I'e VE
Press release — XX/XX/2025 ld I
Press release — XX/XX/2025
VE
|
RUNNING development and implementation of innovative solutions that bridge the gap between rural

and urban communities.

0 P E N Bridging Communities with RUEs

‘ More specifically, applicants are expected o propose Rural-Urban Enablers (RUES), meaning

digital solutions or other types of advanced technologies, based on the six identified domains
ofRURBANWF_
Improving logistics. and shortening value chains: refers to the flow of resources
between rural communities and urban hubs, investigating new ways by which
feciprocal glowm can be ach.eved

2 tion; includes degraded, arid soil ecosystems,
like quarrymg opera!-ons targets in local plant community reinstallation {drought
tolerant plant species), and integration of natural and agricultural ecosystems in a
p U p B n N IVE uniform landscape by introducing novel, microbiome-based, restoration technologies
and processes.
3. Regional circular bioeconomy development: includes optimizing regional residual
biomass streams by data collection, visualizing resource flows, and developing
-"-rw-—"""'- innovation pathways based on environmental, social, and economic factors in
sustainable and resilient city-region areas
BUABANIVE-PROISET.RUIOPIN-CaL 4. User engagement, empowerment, society and territorial awareness: centred on
empowering individuals and communities, particularly in rural and underserved areas,
by fostering a deep to their
Press release 5. Gulture, landscape and heritage access and promation; focuses on enhancing the

appeal and acoessibility of rural cultural and natural heritage for urban visitors, and

potentiall future inhabitants for the rural areas.
RURBANIVE launches Open Call to transform rural-urban Y prospeciive fule Iihablients fof he L aves

6. Enhanced mobility: refers to mobility patiems of citizens, existing infrastructure and
connectivity ather accessibility constraints to investigate how commuting between rural and urban
communities takes place. Enhanced mobilty paves the way for a holistic approach
Offers up to €100,000 per project in funding for innovative solutions towards mobility, where all people, and especially Vulnerable Road Users (VRUs), can

optimally utilize the urban space and reach their destinations on time.

&ffort to fuel the growth of digital solutions for rural-urban synergies and to maximize

prosect mpact, RURBANIVE has officially launched its Open Call for projects. With a budget The Open Call intends to enrich RURBANIVE's Community Store, a digital hub offering
o7 €600,000, RURBANIVE's Open Call aspires o fund imnovaive and disruptive ideas that il enhanced capabilities for accessing solutions and services. By incorporating at least six new
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