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C.3.3 Social media 
Posts 151 0 0 0 150 0 0 

C.3.4 Interactions 12000 0 0 0 12000 0 0 
C.3.5 Hashtags 5 0 0 0 5 0 0 

C.4 Top varied 
newsletters               

C.4.1 e-Newsletters 8 0 0 0 8 0 0 
C.4.2 Subscriptions 400 0 0 0 400 0 0 
C.4.3 Interactions 1500 0 0 0 1500 0 0 

C.5 Multiplier 
campaigns               

C5.1 Press releases 8 0 0 0 8 0 0 

C.5.2 Publications on 
online platforms 5 1 1 0 5 0 0 

C.5.3 Magazine articles 5 1 0 1 5 1 1 
C5.4 Published videos 8 0 0 0 8 0 0 
C5.5 Podcast series 2 0 0 0 2 0 0 

 
Table 11: RURBANIVE Communication KPIs per Reporting Period 

  KPIs Target RP1 
(M01-M18) 

RP2 
(M19-M36) 

RP3 
(M37-M48) 

C.1 Branding 
Development         

C.1.1 Visual identity 1 1 0 0 
C.1.2 Motto 1 1 0 0 
C.1.3 Brochures 3 1 1 1 
C.1.4 Banners 2 1 1 0 

C.1.5 

Printed/digital 
promotional 
material for 
distribution 

3001 0 1501 1500 

C.2 Website         
C.2.1 Website 1 1 0 0 
C.2.2 Blog posts 31 6 10 15 
C.2.3 Unique visitors 20000 0 0 20000 
C.3 Digital Media         

C.3.1 

Social Media 
Channels 
(LinkedIn, 
Facebook, Twitter, 
YouTube) 

4 4 0 0 

C.3.2 Social media 
audience 1500 300 500 700 

C.3.3 Social media Posts 151 39 50 62 
C.3.4 Interactions 12000 2000 4000 6000 
C.3.5 Hashtags 5 5 0 0 

C.4 Top varied 
newsletters         

C.4.1 e-Newsletters 8 2 3 3 













https://rurbanive-project.eu/


https://www.facebook.com/rurbanive
https://www.linkedin.com/company/rurbanive/
https://x.com/rurbanive
https://www.instagram.com/rurbanive_eu/
https://www.youtube.com/@rurbaniveprojecteu
https://opencalls.fund/
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Figure 8 Tool for descriptions of the Rural-Urban Co-creation Labs (RUCLs) 
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Figure 9 Tool for descriptions of the Rural-Urban Enablers (RUEs) 

 
Figure 10 Rural-Urban Enablers section on website 
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Figure 11 Rural-Urban Co-creation Labs section website 

 



https://rurbanive-project.eu/2024/03/04/rurbanive-1st-pr/
https://rurbanive-project.eu/2024/03/04/rurbanive-1st-pr/
https://rurbanive-project.eu/2024/03/04/rurbanive-1st-pr/


https://rurbanive-project.eu/2024/05/14/rurbanives-dynamic-presence-at-the-beyond-expo-2024/
https://rurbanive-project.eu/2024/05/14/rurbanives-dynamic-presence-at-the-beyond-expo-2024/
https://rurbanive-project.eu/2024/08/22/beyond2festival/
https://rurbanive-project.eu/2024/08/22/beyond2festival/
https://rurbanive-project.eu/2024/08/22/beyond2festival/
https://rurbanive-project.eu/2024/08/29/page-summer-school/
https://rurbanive-project.eu/2024/08/29/page-summer-school/


https://rurbanive-project.eu/2024/10/23/synergy-days-2024/
https://rurbanive-project.eu/2024/10/23/synergy-days-2024/
https://rurbanive-project.eu/2024/12/17/agrifood-forum-2024/
https://rurbanive-project.eu/2024/12/17/agrifood-forum-2024/
https://rurbanive-project.eu/2024/12/17/agrifood-forum-2024/
https://rurbanive-project.eu/2025/01/23/open-call-launch/
https://rurbanive-project.eu/2025/01/23/open-call-launch/


https://rurbanive-project.eu/2025/04/24/oc-stats/
https://rurbanive-project.eu/2025/04/24/oc-stats/
https://rurbanive-project.eu/2025/04/25/rurbanive-beyond-2025/
https://rurbanive-project.eu/2025/04/25/rurbanive-beyond-2025/






https://www.linkedin.com/company/rurbanive/
https://www.facebook.com/rurbanive


https://x.com/rurbanive


https://www.youtube.com/@rurbaniveprojecteu
https://www.instagram.com/rurbanive_eu/
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Figure 18 RURBANIVE LinkedIn interactions 

Facebook: 1,936 (Figure 17) 

 
Figure 19 RURBANIVE Facebook interactions 

X/Twitter: 1,626 

Total analytics for X are not available 

Instagram: 900 

Total analytics for Instagram are not available 

YouTube: 40 (Figure 18) 







https://mailchi.mp/24e5c88e9e32/rurbanive-check-out-rurbanives-1-newsletter
https://mailchi.mp/56e198b8b420/rurbanive-check-out-rurbanives-1-newsletter-6740808


https://mailchi.mp/581b6fbb2d55/rurbanive-check-out-rurbanives-1-newsletter-6741559
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Figure 21 RURBANIVE Newsletters interactions 

 

 

 

 

 

 





https://www.agro24.gr/agrotika/kainotomia/tehnologia/rurbanive-project-eu-otan-i-tehnologia-gefyronei-hasma-metaxy
https://www.agro24.gr/agrotika/kainotomia/tehnologia/rurbanive-project-eu-otan-i-tehnologia-gefyronei-hasma-metaxy
https://www.agro24.gr/agrotika/kainotomia/tehnologia/rurbanive-project-eu-otan-i-tehnologia-gefyronei-hasma-metaxy
https://www.energia.gr/article/217421/rurbanive-otan-h-tehnologia-gefyronei-to-hasma-metaxy-ypaithroy-kai-astikoy-perivallontos
https://www.energia.gr/article/217421/rurbanive-otan-h-tehnologia-gefyronei-to-hasma-metaxy-ypaithroy-kai-astikoy-perivallontos
https://www.energia.gr/article/217421/rurbanive-otan-h-tehnologia-gefyronei-to-hasma-metaxy-ypaithroy-kai-astikoy-perivallontos
https://www.energia.gr/article/217421/rurbanive-otan-h-tehnologia-gefyronei-to-hasma-metaxy-ypaithroy-kai-astikoy-perivallontos


https://www.synergyportal.eu/latest-news/synergy-days-2024-projects-rurbanive
https://www.synergyportal.eu/latest-news/synergy-days-2024-projects-rurbanive
https://www.synergyportal.eu/latest-news/synergy-days-2024-projects-rurbanive
https://www.ictplus.gr/rurbanive-otan-i-technologia-gefyronei-to-chasma-metaxy-ypaithrou-kai-astikou-perivallontos/
https://www.ictplus.gr/rurbanive-otan-i-technologia-gefyronei-to-chasma-metaxy-ypaithrou-kai-astikou-perivallontos/
https://www.ictplus.gr/rurbanive-otan-i-technologia-gefyronei-to-chasma-metaxy-ypaithrou-kai-astikou-perivallontos/
https://www.ictplus.gr/rurbanive-otan-i-technologia-gefyronei-to-chasma-metaxy-ypaithrou-kai-astikou-perivallontos/
https://www.youtube.com/@rurbaniveprojecteu
https://www.youtube.com/watch?v=fILQ8JQZK_I


https://www.youtube.com/watch?v=GPlJe89tco0
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# Dissemination KPIs Target RP1 
(M01-M18) 

RP2 
(M19-M36) 

RP3 
(M37-M48) 

D.3.2 (hybrid) Policy recommendation 
workshops 4  4  

D.4 Capacity building     

D.4.1 Capacity building training sessions 9 7  2 
D.4.2 Knowledge transfer workshops 9  5 4 

D.4.3 Joint events with relevant EU projects 
and initiatives 4 2 1 1 

D.5 Ecosystem building     

D.5.1 Booths in exhibitions and fairs 4 2 1 1 

D.5.2 
Community outreach presentations 
(presentations in inudstry fairs and 
trade shows) 

9 3 4 2 

D.5.3 
Organisation of joint activities/data 
sharing with EU/national 
projects/initiatives 

11 1 6 4 

 

Table 24 Distribution of dissemination KPIs per partner 

 Dissemination KPIs 
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B
i
o
B
A
S
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D.1 Scientific 
publications                                     

D.1.1 
Publications in peer-
review open-access 
journals 

7 2 2 1 1 0 0 1 0 0 0 0 0 0 0 0 0 0 

D.1.2 Publications in scientific 
conferences 7 2 2 1 1 0 0 1 0 0 0 0 0 0 0 0 0 0 

D 1.3 Publications in Open 
Research Europe 6 2 2 0 1 0 0 1 0 0 0 0 0 0 0 0 0 0 

D.2 Technical 
publications                                     

D.2.1 Technical 
publications/articles 11 0 0 0 0 0 1 1 2 2 1 1 0 0 0 1 1 1 

D.2.2 Blog contributions 11 0 0 0 0 1 2 0 2 0 2 0 1 2 1 0 0 0 

D.3 Policy contribution                                     

D.3.1 Policy briefs 
(recommendations) 7 0 0 0 0 0 7 0 0 0 0 0 0 0 0 0 0 0 

D.3.2 
(hybrid) Policy 
recommendation 
workshops 

4 0 0 0 0 0 4 0 0 0 0 0 0 0 0 0 0 0 

D.4 Capacity building                                     

D.4.1 Capacity building 
training sessions 9 1 0 1 0 1 0 1 1 1 1 0 1 0 0 1 0 0 

D.4.2 Knowledge transfer 
workshops 9 0 0 0 3 0 4 0 0 0 0 2 0 0 0 0 0 0 

D.4.3 
Joint events with 
relevant EU projects 
and initiatives 

4 0 0 0 0 3 0 0 0 1 0 0 0 0 0 0 0 0 

D.5 Ecosystem building                                     

D.5.1 Booths in exhibitions 
and fairs 4 0 0 2 0 1 0 1 0 0 0 0 0 0 0 0 0 0 

D.5.2 Community outreach 
presentations 9 0 0 0 0 1 0 0 1 1 1 0 1 0 1 2 0 1 

D5.3 

Organisation of joint 
activities/data sharing 
with EU/national 
projects/initiatives 

11 1 0 0 0 2 1 1 1 1 0 1 0 0 0 0 2 1 
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Table 25 RURBANIVE Dissemination KPIs Achievement 

Dissemination Measures GA Target Total  
allocated Achieved Completio

n 

D1.1 - Publications in peer-review 
open-access journals >6 7 7 1 14% 

D1.2 - Publications in scientific 
conferences >6 7 7 2 29% 

D1.3 - Publications in Open 
Research Europe 6 6 6 0 0% 

D2.1 - Technical 
publications/articles >10 11 11 1 9% 

D2.2 - Blog contributions >10 11 11 3 27% 
D3.1 - Policy briefs 
(recommendations) >6 7 7 0 0% 

D3.2 - (hybrid) Policy 
recommendation workshops >3 4 4 0 0% 

D4.1 - Capacity building training 
sessions >8 9 9 6 67% 

D4.2 - Knowledge transfer 
workshops >8 9 9 12 133% 

D4.3 - Joint events with relevant EU 
projects and initiatives >3 4 4 2 50% 

D5.1 - Booths in exhibitions and 
fairs >3 4 4 9 225% 

D5.2 - Community outreach 
presentations (presentations in 
inudstry fairs and trade shows) 

>8 9 9 7 78% 

D5.3 - Organisation of joint 
activities/data sharing with 
EU/national projects/initiatives 

>10 11 11 1 9% 

 

 

4.2 Dissemination Measures and Tools 
The Dissemination measures of RURBANIVE refers to target groups such as rural-

urban communities, technology providers, academia, policy makers as well as indirect 

actors and is based on customised measures that includes publications, capacity 

building and policy contributions.  

4.2.1 Scientific Publications 
Scientific publications refer to academic publications in journals and scientific 

conferences. Breakthrough scientific publications in journals and scientific 

conferences. All publications are available through the RURBANIVE website at this 

link. 

 

https://rurbanive-project.eu/category/publications/


https://www.mdpi.com/2073-445X/14/5/919
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Figure 22  AUA presents a scientific publication at the 6th Symposium on Circular 

Economy and Sustainability 

 



https://rurbanive-project.eu/category/publications/


https://www.circulareconomyforum.at/circular-insider-austria/
https://zenodo.org/records/15736387
https://zenodo.org/records/15736387




https://rurbanive-project.eu/2024/08/22/beyond2festival/
https://rurbanive-project.eu/2024/08/22/beyond2festival/
https://rurbanive-project.eu/2024/08/29/page-summer-school/
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RURAL-URBAN SYNERGIES: Insights from the AgriFood Forum 2024 

 

Table 28: KPIs of technical publications per partner 
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D.2 Technical 
publications               

D.2.1 Technical 
publications/articles 11 0 1 1 2 2 1 1 0 0  1 1 1 

D.2.2 Blog contributions 11 1 2 0 2 0 2 0 1 2 1 0 0 0 

 

 

Table 29 KPIs of technical publications per reporting period 

 Dissemination KPIs Target 
RP1 

(M01-M18) 

RP2 

(M19-M36) 

RP3 

(M37-M48) 

D.2 Technical publications     

D.2.1 Technical 
publications/articles 11 2 4 5 

https://rurbanive-project.eu/2024/12/17/agrifood-forum-2024/










https://rurbanive-project.eu/2024/08/22/beyond2festival/
https://www.linkedin.com/feed/update/urn:li:activity:7212420697006997505
https://www.linkedin.com/posts/agrifood-lithuania-dih_horizoneurope-activity-7254396615132614657-zS6Z?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAU01ygBYfCZ9D5uOvZE3MB5dC14dy8yS4w
https://www.linkedin.com/posts/agrifood-lithuania-dih_horizoneurope-activity-7254396615132614657-zS6Z?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAU01ygBYfCZ9D5uOvZE3MB5dC14dy8yS4w
https://www.linkedin.com/posts/agrifood-lithuania-dih_horizoneurope-activity-7254396615132614657-zS6Z?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAU01ygBYfCZ9D5uOvZE3MB5dC14dy8yS4w
https://www.linkedin.com/posts/rurbanive_horizoneu-rural-urban-activity-7272198535666651138-Gp51?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAU01ygBYfCZ9D5uOvZE3MB5dC14dy8yS4w
https://www.linkedin.com/posts/rurbanive_synergydays2024-rural-urban-activity-7251856078445969410-RGki?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAU01ygBYfCZ9D5uOvZE3MB5dC14dy8yS4w
https://www.linkedin.com/posts/rurbanive_synergydays2024-rural-urban-activity-7251856078445969410-RGki?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAU01ygBYfCZ9D5uOvZE3MB5dC14dy8yS4w
https://www.linkedin.com/posts/rurbanive_synergydays2024-rural-urban-activity-7251856078445969410-RGki?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAU01ygBYfCZ9D5uOvZE3MB5dC14dy8yS4w
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Workshop - Milk processing (CZU) 

 
Workshop - Beef processing (CZU) 

 
Workshop - Beer brewing 19_03_2025 
(CZU) 

 
Workshop - Beer brewing 26_02_2025 
(CZU) 

 
Workshop - Beer brewing 26_03_2025 
(CZU) 

 
Co-creation workshop (CZU) 

 

4.2.4.3 >Three (3) joint events with relevant EU projects and initiatives 
Two (2) joint events will be organised from M01 to M18 and one (1) in each of the other 
two reporting periods.  

 

Progress/achievements so far 

Two (2) joint events have already been successfully achieved within the first 



https://www.linkedin.com/feed/update/urn:li:activity:7307774531614490624
https://www.linkedin.com/posts/agrifood-lithuania-dih_rurbanive-horizoneu-horizoneurope-activity-7331628736733134848-WoHX?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAU01ygBYfCZ9D5uOvZE3MB5dC14dy8yS4w
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Table 32: KPIs of capacity building per partner 
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D.4 Capacity building                  

D.4.1 Capacity building training 
sessions 9 1 1 0 1 0 1 1 1 1 0 1 1 

D.4.2 Knowledge transfer 
workshops 9 0 0 3 0 4 0 0 0 0 2 0 0 

D.4.3 Joint events with relevant EU 
projects and initiatives 4 0 0 0 3 0 0 0 1 0 0 0 0 

 

Table 33 KPIs of capacity building per period 

 Dissemination KPIs Target 
RP1 

(M01-M18) 
RP2 

(M19-M36) 
RP3 

(M37-M48) 
D.4 Capacity building         

D.4.1 Capacity building training 
sessions 9 7 0 2 

D.4.2 Knowledge transfer 
workshops 9 0 5 4 

D.4.3 Joint events with relevant 
EU projects and initiatives 4 2 1 1 
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Beyond Expo 2024 - Thessaloniki (RFF) 

 
3rd Partnership for Action on Green 
Economy (PAGE) Green Industry 
Summer School in Vienna (achemia-
nova) 

 
Researchers Night 2024 (ICCS) 

 
Synergy Days 2024, Barcelona (RFF) 

 
ARPA 2024 (CARTIF) 

 
EuroXR 2024 International Conference 

(ICCS) 

https://rurbanive-project.eu/2024/05/14/rurbanives-dynamic-presence-at-the-beyond-expo-2024/
https://rurbanive-project.eu/2024/08/29/page-summer-school/
https://rurbanive-project.eu/2024/08/29/page-summer-school/
https://rurbanive-project.eu/2024/08/29/page-summer-school/
https://www.linkedin.com/feed/update/urn:li:activity:7247540799775637504
https://www.linkedin.com/feed/update/urn:li:activity:7251523940110503936
https://www.linkedin.com/feed/update/urn:li:activity:7268253609736216576
https://www.linkedin.com/feed/update/urn:li:activity:7270771804946792448


https://www.linkedin.com/feed/update/urn:li:activity:7299792162454474752
https://rurbanive-project.eu/2025/04/25/rurbanive-beyond-2025/


https://www.icl-owl.de/newsartikel/intra-konferenz-der-stiftung-bildung-handwerk/
https://www.linkedin.com/feed/update/urn:li:activity:7251632733112713216
https://www.linkedin.com/feed/update/urn:li:activity:7259125452064116736
https://www.linkedin.com/feed/update/urn:li:activity:7262393250928361472
https://www.linkedin.com/feed/update/urn:li:activity:7262393250928361472
https://www.linkedin.com/feed/update/urn:li:activity:7262393250928361472


https://www.linkedin.com/feed/update/urn:li:activity:7267491199567962113
https://www.linkedin.com/feed/update/urn:li:activity:7267491199567962113
https://rurbanive-project.eu/2024/12/17/agrifood-forum-2024/
https://www.linkedin.com/feed/update/urn:li:activity:7315342182003961856
https://www.linkedin.com/feed/update/urn:li:activity:7315342182003961856
https://www.linkedin.com/feed/update/urn:li:activity:7315342182003961856
https://www.linkedin.com/feed/update/urn:li:activity:7315342182003961856
https://www.linkedin.com/feed/update/urn:li:activity:7315342182003961856
https://rurbanive-project.eu/2024/08/29/page-summer-school/
https://rurbanive-project.eu/2024/08/29/page-summer-school/
https://rurbanive-project.eu/2024/08/29/page-summer-school/
https://rurbanive-project.eu/2024/08/29/page-summer-school/
https://rurbanive-project.eu/2024/08/29/page-summer-school/
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knowledge sharing is upheld from the 

outset. 

 

Table 34: KPIs of ecosystem building per partner 
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D.5 Ecosystem 
building                

D.5.1 
Booths in 

exhibitions and 
fairs 

4 0 2 1 0 1 0 0 0 0 0 0 0 0 0 

D.5.2 

Community 
outreach 

presentations 
(presentations in 

industry fairs 
and trade 
shows) 

9 0 0 1 0 0 1 1 1 0 1 1 2 0 1 

D.5.3 

Organisation of 
joint 

activities/data 
sharing with 
EU/national 

projects/initiative
s 

11 1 0 2 1 1 1 1 0 1 0 0 0 2 1 

 

 

 

 



https://iccsgr.sharepoint.com/:x:/r/sites/rurbanive/_layouts/15/Doc.aspx?sourcedoc=%7BF2131B63-81A4-4843-B789-B9FDACB2274D%7D&file=RURBANIVE-%20Reporting%20tool%20D%26C_0.3.xlsx&action=default&mobileredirect=true&wdsle=0
https://www.youtube.com/watch?v=fILQ8JQZK_I
https://www.linkedin.com/posts/rurbanive_synergydays2024-rural-urban-activity-7251523940110503936-d0XR?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAU01ygBYfCZ9D5uOvZE3MB5dC14dy8yS4w
https://www.linkedin.com/posts/rurbanive_synergydays2024-rural-urban-activity-7251856078445969410-RGki?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAU01ygBYfCZ9D5uOvZE3MB5dC14dy8yS4w
https://rurbanive-project.eu/2024/10/23/synergy-days-2024/


https://zenodo.org/communities/rurbanive/records?q=&l=list&p=1&s=10&sort=newest










https://ec.europa.eu/info/funding-tenders/opportunities/portal/screen/home




D5.3 - RURBANIVE DEC Plan update 1 

         ©RURBANIVE Consortium                 Version 1.0               Page  97 of 143 

the reach of the campaign and strengthening local stakeholder engagement. This 

integrated approach aimed to promote inclusivity, transparency, and strong 

participation in the open call. To that end, an email template was also created by the 

WP5 Project Team and was disseminated to the consortium. The intent was to create 

an aesthetically and informatively homogenous email campaign pertaining to the Open 

Call and to arm the Partners with all available tools to communicate the Open Call 

effectively.  
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Progress/achievements so far 

 
 
Press release distributed to over 120 
national and international media 

 
 
Newsletter distributed to 165 subscribers 

 
1st post 

 
2nd post 

https://rurbanive-project.eu/2025/01/23/open-call-launch/
https://mailchi.mp/581b6fbb2d55/rurbanive-check-out-rurbanives-1-newsletter-6741559
https://www.linkedin.com/feed/update/urn:li:activity:7284580656980914176
https://www.linkedin.com/feed/update/urn:li:activity:7303702397992800257


https://www.linkedin.com/feed/update/urn:li:activity:7307774531614490624
https://www.linkedin.com/feed/update/urn:li:activity:7312443413725913089
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Figure 29 RURBANIVE Open Call applicants' countries 
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Figure 30 RURBANIVE Open Call applicants' insights 





https://new-european-bauhaus.europa.eu/get-inspired_en
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Marketability: KER4 can be utilised for Non-commercial (N) purposes. 

Unique Value Proposition: The Practice Suite will offer an open-source set of tools 

to support on-line interaction, dialogue, collaboration, and participation among 

RURBANIVE Community members, offering a virtual environment where issues, 

needs and ideas can be explored and discussed through a co-creation-driven-

approach. 
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7.2.1.3 Access Rights 

Partners shall grant access to background and results necessary for implementation 

and exploitation - under fair and reasonable terms, or royalty-free where defined. For 

software, access conditions are defined by the applied licence (e.g. EUPL-1.2). 

7.2.2 IPR During and After the Project 

7.2.2.1 IPR During the Project 

Each partner must notify RFF and ICCS when generating potentially exploitable 

results. A disclosure process will be coordinated by WP5 using a shared KER/IPR 

reporting template. 

�x New IPRs will be recorded and monitored; 
�x NDAs will be used to protect unpublished or sensitive contributions; 
�x Ownership will be registered in the internal IP register. 

7.2.2.2 IPR Post-Project 

Systematic management of IP risks and the contractual environment is one of the 

building blocks of post project sustainability. To this end, RFF will offer services for the 

whole lifecycle to RURBANIVE partners concerning appropriate protection of results, 

provided that protecting them is possible, reasonable, and justified (given the 

circumstances). Post-project sustainability requires concrete, constant consideration 

from the beginning of the project, which take the form of four pillars: 

Pillar 1: Project Findings 

The needs to be addressed have been identified at the proposal stage and are 

constantly being re-evaluated and expanded upon, through stakeholder engagement. 

The RUEs exemplify the potential for technological innovation and are being used to 

work closely with end users and to test and validate different drone-based solutions. 

The RURBANIVE open call extends stakeholder engagement beyond the use case 

and consortium countries, as they are open to all HE eligible countries, and are 

targeting both drone innovators as well as rural communities. Maintaining a strong 

focus on the needs of both end users and technology or service providers will 

strengthen the project positioning and steer its trajectory after the project is completed. 

Pillar 2: Project consortium and network 

 The consortium is highly engaged and committed to developing and achieving the 

project goals, as well as extending its impact. Close cooperation both among partners 

and with the wider RURBANIVE network will be essential. The extended project 
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place and the initial groundwork complete, the project is well positioned to meet the 

challenges ahead and ensure that its legacy extends far beyond its funded duration. 
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9 Annexes 
9.1 Annex I: RURBANIVE Templates 
9.1.1 RURBANIVE Deliverable Template 
 

  
 

9.1.2 RURBANIVE Agenda Template 
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9.1.3 RURBANIVE Minutes Template 

 

9.1.4 RURBANIVE Presentation Template 
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9.2 Annex II: Visual Identity and motto 
9.2.1 RURBANIVE Logo 

 
 

 

9.3 Annex III: RURBANIVE Brand book 
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9.4 Annex IV: Brochure and banner 
9.4.1 RURBANIVE brochure in English 
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9.4.2 RURBANIVE brochure translations 
Czech 

 

 
 

 



D5.3 - RURBANIVE DEC Plan update 1 

         ©RURBANIVE Consortium                 Version 1.0               Page  130 of 143 

Dutch 
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French 
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German 
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Greek 
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Lithuanian 
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Spanish 
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9.4.3 RURBANIVE banner in English 
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9.4.4 RURBANIVE banner translations 

 

 

9.5 Annex V: Colour Palette 
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9.6 Annex VI: Website 

 

9.7 Annex VII: Social Media Channels 
9.7.1 LinkedIn 
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9.7.2 X/Twitter 

 

9.7.3 Facebook 
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9.7.4 YouTube 

 

9.7.5 Instagram 
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9.8 Annex VIII: RURBANIVE Newsletters 

 

9.9 Annex IX: RURBANIVE Press Releases 
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